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The 

great 

American 

novel. 

Cliches  say  we  all  want  to 
write  one.  In  length,  you  do.  Every 
day.  Your  daily  product  usually 
exceeds  the  length  of  a  popular 
novel.  You've  got  a  a 
best  seller.  With  over 
63  million  copies  /' 
paid  for  every  day.  xw 

Gannett 


New  Plants, 
Better  Presses 
For  Growth, 
Readership  and 
Leadership 


Dedication  of  a  new  $1.9  million  plant  addition  and 
expanded  press  capacity  at  The  Aurora  (Ill.)  Beacon- 
News  continues  the  Copley  Newspapers  program  of 
investment  in  growth.  Demolition  and  new  construction 
for  The  Beacon-News  production  facility  are  shown 
at  left. 

In  addition,  on  order  for  The  San  Diego  Union  and 
Evening  Tribune  are  nine  more  Metro  press  units. 

This  will  make  a  total  of  fifty-eight  Goss  high-speed 
web-offset  units  in  use  by  Copley  Newspapers;  largest 
total  of  Metro  offset  units  of  any  newspaper  group 
in  the  world. 

These  are  further  steps  in  our  continuing  policy  to 
provide  the  best  possible  production  facilities  for  our 
newspapers,  so  they  may  continue  to  match  the  growth 
of  the  markets  they  serve. 


Copbii  Me(tfspa|zM8 


Hobart  Rowen 

Economics  Editor  of  The  Wash¬ 
ington  Post,  he  has  received  na¬ 
tional  recognition  for  his  report¬ 
ing  and  commentary  on  business 
news  from  the  nation’s  capital. 
Syndication  of  his  twice-weekly 
columns  begins  in  January,  ’75. 

William  Barry  Furlong 
Sports  columnist  for  The  Wash¬ 
ington  Post,  where  his  syndicated 
columns  appear  four  times  each 
week.  Described  as  the  best  free¬ 
lance  sports  writer,  pound  for 
pound,  in  the  country. 

Geoffrey  Moss 

One  of  America’s  outstanding 
young  artists,  his  stylish  draw¬ 
ings  can  help  perk  up  Sunday  and 
editorial  page  features.  Ten  illus¬ 
trations  mailed  to  subscribers  once 
monthly. 

Jane  Bryant  Quinn 
The  author  of  “Staying  Ahead,”  a 
new  personal  finance  column 
filled  with  down-to-earth  advice 
for  people  struggling  to  survive  in 
these  inflationary  times.  Three 
columns  a  week. 

Book  World  Service 
Exclusive  rights  to  daily  book  re¬ 
views  and  special  columns  and  re¬ 
views  from  The  Washington  Post’s 
Sunday  Book  World  section — 14 
each  week.  Book  World  reviews 
are  written  by  such  prominent 
critics  and  authors  as  Arthur 
Schlesinger,  Jr.,  Jean  Stafford, 
Joyce  Carol  Oates,  and  William 
O.  Douglas. 


Hobart  Rowen 


Geoffrey  Moss 


George  F.  Will 


William  Barry  Furlong 


Book  World  Service 


David  S.  Broder 


Jane  Bryant  Quinn 


Our  big  seven  for 
seventy-five 


Seven  great  ways  to  strengthen  different  pages  and 
departments  of  your  newspaper  and  increase  readership. 
George  F.  Will 

Time  magazine  called  him,  “the 
youngest  and  most  engaging  of 
the  new  group  of  conservative  col¬ 
umnists.”  His  three-a-week  col¬ 
umns  are  now  a  regular  feature 
in  95  newspapers  after  only  ten 
months  of  syndication. 

David  S.  Broder 
Winner  of  the  1973  Pulitzer  Prize 
for  distinguished  commentary  and 
one  of  the  most  influential  and  re¬ 
spected  political  columnists  in 
America.  His  twice-weekly  col¬ 
umns  are  now  being  carried  by 
12  5  newspapers. 


For  rates  and  availability  on  any 
columnist  or  feature,  call  collect, 
or  write,  William  B.  Dickinson,  Jr., 
(202)  223-5177;  The  Washington 
Post  Writers  Group,  Washington, 
D.C.  20071. 


Washington  Post 
Writers  Group 


A  syndicated  service  from  The  Washington  Post 
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saddle 

^sterns 

for  metal 
or  plastic 
plates 


Di-Acro  can  help  simplify  some 
of  your  direct  printing  chal¬ 
lenges  with  its  complete  line  of 
press  saddles.  Our  systems 
include  the  new  Crimp-Les® 
saddles  (patent  pending), 
which  eliminate  the  need  for 
plate  crimping;  center  lock-up 
saddles;  and  side  lock-up 
saddles  that 

•  leave  operator’s  hands  free 
to  install  plates 

•  allow  plate  loading  in 
seconds 

•  provide  for  on-press  loading 
of  plates 

•  eliminate  inching  of  cylinder. 
Di-Acro  saddle  systems  are  the 
result  of  use-proven  metal¬ 
working  technology.  They’re 
made  of  aircraft-quality  alumi¬ 
num,  for  extra  strength,  positive 
registration  through  the  entire 
press  run,  and  long  life. 

Di-Acro  is  the  single  source  for 
all  your  saddle  needs,  no 
matter  what  type  of  plates 
you’re  using.  We’ll  be  glad  to 
provide  more  information. 


DI-ACRa[n]0UDAILLE 


Di-Acro  Division,  Houdaille  Industries,  Inc. 
4111  Seventh  Avenue,  Lake  City,  MN  55041 


EDITOR  &  PUBLISHER  CALENDAR 

NOVEMBER 

18 — New  Technology  session.  Associated  Press  Managing  Editors  meeting, 
Queen  Mary  Hyatt  Hotel,  Long  Beach,  Calif. 

18- 19— ’Advertising  Research  Foundation  Annual  Conference,  New  York 
Hilton,  NYC. 

19- 22 — Associated  Press  Managing  Editors  Convention,  Queen  Mary  Hyatt 
Hotel,  Long  Beach,  Calif. 

DECEMBER 

1- 4 — Southern  Newspaper  Publishers  Assn.  Foundation  Seminar,  We  Need 
a  Doctor  in  our  Town,  U.  of  Va..  Charlottesville,  Va. 

1-13 — American  Press  Institute  City  Editors  Seminar  (for  newspapers  over 
75,000  circulation),  Reston,  Va. 

6-7— Wisconsin  Associated  Press.  Marriott  Inn,  Brookfield,  Wis. 

9-10 — Southern  Newspaper  Publishers  Association  Circulators  Symposium, 
Houston  Oaks  Hotel,  Houston,  Tex. 

9-12 — Washington  Journalism  Center  Conference,  The  Women’s  Movement: 
What  Next?,  Washington,  D.C. 

15- 20— American  Press  Institute  Picture  Editors  and  Graphics  Directors 
Seminar,  Reston,  Va. 

JANUARY 

5- 17 — American  Press  Institute  Managing  Editors  and  News  Editors  Seminar 
(for  newspapers  over  50,000  circulation).  Reston,  Va. 

12-15 — Northeastern  Classified  Managers  Association  Annual  Conference, 
Playboy  Club  Hotel  at  Great  Gorge,  McAfee.  N.J. 

16- 18 — International  Circulation  Managers  Assn.  Circulation  Management 
Seminar,  Troy  State  U.,  Troy,  Ala. 

18- 21— Great  Lakes  Annual  Newspaper  Production  Conference,  Conrad 
Hilton  Hotel,  Chicago,  III. 

19- 31 — American  Press  Institute  Sports  Editors  Seminar,  Reston,  Va. 

23- 25— Arizona  Newspapers  Assn.  Annual  Convention,  Braniff  Place,  Tucson, 
Ariz. 

24- 26— Mid-America  Press  Institute  Seminar,  City  Editor's  Job,  Sheraton 
Airport  Inn,  St.  Louis,  Mo. 

26-29 — International  Newspaper  Advertising  Executives  Winter  Sales  Con¬ 
ference.  Diplomat  Hotel,  Hollywood-by-the-Sea,  Fla. 

31 — Feb.  2 — Ohio  News  Photographers  Assn.  Education  Seminar,  Stouffer’s 
Cincinnati  Inn,  Cincinnati,  Qhio. 

FEBRUARY 

2- 14 — American  Press  Institute  Circulation  Managers  Seminar,  Reston,  Va. 

3- 16— Washington  Journalism  Center  Conference,  National  Health  Insur¬ 
ance:  Boon  or  Boondoggle?,  Washington.  D.C. 

6- 7 — Southern  Newspaper  Publishers  Association  Management  Workshop, 
Atlanta,  Ga. 

9-12 — Southern  Classified  Advertising  Managers  Annual  Business  Confer¬ 
ence,  Hyatt  Regency  Convention  Hotel.  Knoxville,  Tenn. 

16-18 — American  Press  Institute  Publishers,  Editors  and  Chief  News  Execu¬ 
tives  Seminar  (for  newspapers  under  50,000  circulation).  Reston,  Va. 

16-19 — SNPA  Foundation  Seminar,  The  Future  of  Public  Schools,  Duke  U.. 
Durham,  N.C. 

21-23 — New  York  Press  Association  Annual  Mid-Winter  Convention,  The 
Americana,  Albany,  N.Y. 

21-23 — Southern  Newspaper  Publishers  Association  Board  of  Directors  and 
Standing  Committees  Mid-Winter  Meeting,  Marco  Beach  Hotel.  Marco 
Island,  Fla. 

MARCH 

1- 4 — Inland  Daily  Press  Association  Spring  Meeting,  Fairmont  Hotel.  At¬ 
lanta,  Ga. 

2- 14 — American  Press  Institute  Editorial  Page  Editors  and  Wirters  Seminar, 
Reston.  Va. 

6-8 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Pittsburgh  Hilton. 
Pittsburgh,  Pa. 
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MetroCenter,  One  of  the  nation’s  largest  shopping  centers, 
bulging  with  FIVE  major  department  store  mainstays  and  a  projected 
175  other  tenants. 

The  addition  of  MetroCenter  and  current  plans  for  development 
and  expansion  of  some  60  other  shopping  centers  are  positive 
IndiciBtfors  of  the  confidence  retailers  have  in  the  Phoenix  economy. 
An  economy  bolstered  by  a  projected  $5.88  billion  personal  income 
and  $4.1  bilUon  retail  s^j;^  in  74. 

There’s  no  better  way  to  penetrate  —  REALLY  penetrate  — 
these  spenders  than  with  The  Republic  &  The  Gazette.  Each  week, 
we’ll  get  you  this  kind  of  uridkiptlcated  Metro  Phoenix  household 
penetration:*  ^ 

NOK  MIWWW  TOTM. 

COMHWMTr  PWllCIIII—  WttjyiWW  AT  WiMrilllMI  waHTMTtOII 

Wown't  »poft»ww  66%  211^ 

Mm's^oiiawNr  66%  k 

tugoAfl*  (part  12  '  69% 

agar«HM(pMt30cl«]^^^^%  IBI 

Hatr  Spray  (past  30  67%  ^^k 

K  your  shara  Isn’t  sMiat  tt  slwwlci  ba  in  PbaanbcMfBhpv^  . 

Howard  Ruby,  Qanaral  Advttrtlainp  Manapai^  )^4ihH^Bi6>  m  ..i. 

Phoenix,  Arizona  85001.  > 


Wt  PtNMtrato  PlKMnlx  Uki  McMting  iit*  Can. 

Repraaantad  Nationally  by  Story  &  Kaiiy-SmWt,  tnc. 


‘Source:  1974  Republic  &  Gazette  Consumer  Survey.  Total  penetration  figures  include  home  subscribers,  newsstand  buyers 
and  households  that  share  copies  each  week. 


AWARDS 

...for  journalism, 
writing,  photography, 
public  seruice. 
cartooning,  art 


Whether  you 
gioe  them  or 
get  them...  be  sure 
to  promote  them 
with  advertising  in 
Editor  &  Publisher’s 

JOURNALISM 
AWARDS  ISSUE 

published 

JANUARY  4.  1975 


Deadline  for  advertising  copy:  December  26 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 


CA  TCH-lines 

By  Lenora  Williamson 

IT’S  TIME  FOR  THE  SUMMARY  of  off-beat  news  of  1974 
— and  it’s  in  the  brand  new  1975  World  Almanac  just  delivered 
by  hand  to  Catch-lines.  “Off-beat  was  the  tempo  in  1974,” 
declares  the  summary — what  with  those  highly-organized 
streaking  teams  coast  to  coast,  proliferation  of  shortages,  and 
the  story  of  an  Englishman  who  raised  a  four  and  one-quarter 
pound  tomato  supposedly  by  the  technique  of  putting  ear¬ 
phones  around  a  large  tomato  and  playing  stereo  music  to  it. 
Most  fun  on  the  page  is  under  crime  capers  where  crooks 
fell  afoul  of  inadequate  planning  or  got  their  just  desserts  as 
the  case  may  be.  Get-a-way  cars  always  ran  out  of  gas.  The 
best  crime  story  was  about  the  Houston  prisoner  who,  wig¬ 
gling  his  way  toward  freedom  via  the  jail’s  air  conditioning 
ducts,  fell  through  a  weak  spot  and  crashed  into  the  courtroom 
below. 

*  *  * 

QUESTION  OF  THE  WEEK — Bob  Thaves  philosophical  bums 
“Frank  and  Ernest”  in  an  early  November  comic  strip  are 
seated  on  a  park  bench,  hands  stuffed  in  pockets,  with  Frank 
inquiring  plaintively,  “Doesn’t  it  seem  the  20th  Century  has 
lasted  awfully  long?” 

One  sign  of  sweetened  press  times,  however,  is  not  exactly 
a  case  of  a  rose  by  any  other  name.  An  AP  brief  reports  that 
the  press  trailer  at  Camp  David  named  “Poison  Ivy  Lodge” 
during  the  Nixon  administration  now  has  a  new  name  sign. 
It’s  “Honeysuckle.” 

*  *  * 

FASHION  REVISTED — Poet-journalist  Walt  Whitman,  when 
he  was  editor  of  the  Brooklyn  Eagle  in  the  1840s,  wore  “home- 
spun  trousers  tucked  into  cowhide  boots  reaching  mainly  to  the 
knee,  a  pea  jacket  seldom  buttoned,  a  flannel  shirt  open  at  the 
neck  and  the  hroad  brimmed  hat  .  .  .”  Sounds  like  a  fashion 
note  of  the  70s. 

The  description,  including  a  report  on  a  typical  day’s  sched¬ 
ule  of  the  editor,  is  in  “The  Eagle  and  Brooklyn”  by  Father 
Raymond  A.  Schroth,  who  teaches  journalism  and  American 
studies  at  Fordham  University  and  comes  from  a  family  of 
journalists. 

Whitman  arrived  early  at  his  office,  received  few  visitors, 
wrote  his  editorials  and  gave  them  to  the  printer  with  orders 
that  they  “follow  copy”  in  punctuation  and  spelling.  He  set 
out  on  leisurely  afternoon  walks,  arriving  back  in  time  to 
read  proof,  then  going  off  to  Gray’s  Salt  Water  Swimming 
Bath,  where  he  stayed  in  the  water  exactly  20  minutes,  topping 
off  with  a  daily  shower.  Whitman  editorials  urged  Brooklynites 
to  take  more  baths,  explaining  baths  would  make  them  “more 
amenable  to  foreign  visitors  and  would  generally  improve  their 
physical  beauty.” 

*  *  * 

HOW  TO  PREPARE  FOR  THE  WINTER,  according  to  the 
Yukon  News  in  Whitehorse:  Mark  Beltaire,  Town  Crier 
columnist  in  the  Detroit  Free  Press,  warmed  up  readers’ 
hearts  for  the  cold  winter  ahead  with  excerpts  from  the  Yukon 
portrait  of  a  long-time  resident  (Sourdough)  getting  to  work 
in  the  morning  by  the  time-tested  method,  as  follows.  1.  Arises 
at  one  a.m.  2.  Digs  car  from  ice  and  snow.  3.  Kicks  car  sound¬ 
ly  three  or  four  times  to  establish  respect  for  authority.  4. 
Appears  disinterested  in  whether  car  starts,  lights  pipe  using 
gadget  from  bonfire  previously  lighted  to  warm  hands;  hovers 
in  vicinity,  musing  aloud,  about  beauty  of  the  scenery.  5. 
Rais-  hood,  shakes  head  disapprovingly,  mention  reasons  why 
purchase  of  a  new  car  is  indicated.  6.  Kicks  car  soundly 
four  more  times.  7.  Returns  to  house  with  feigned  intention 
of  remaining.  8.  Drinks  cups  of  coffee,  being  sure  car  can  see 
him  through  window.  9.  Nonchantly  walks  back  and  kicks  car 
four  more  times-  10.  Pries  open  door  with  crowbar  and 
removes  icicles  from  dash,  steering  wheel  and  seat.  11.  Un¬ 
obtrusively  pulls  out  choke  three  or  four  feet.  12.  Turns 
ignition  key  on  with  a  pair  of  pliers-  13.  Hurriedly  jumps 
into  car  and  slams  foot  on  starter,  kicks  car  soundly  with 
other  foot  three  or  four  times,  curses  loudly  and  beats  dash. 
Result:  Arrives  at  work  only  one  hour  late. 
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Have  you  ever  thought 


of  QUEENS 


as  a  marketing 

GEM? 


Did  you  know  the  single  county  of  Queens  has  an  E.B.i. 
of  over  10  Billion  Dollars  —  ranks  14th  in  the  nation  among 
all  Metro  Areas? 

Did  you  know  Queens  has  more  households  than  all  but 
12  Metro  Areas? 

Did  you  know  the  Long  Island  Press  is  the  most  efficient 
medium  for  reaching  and  selling  Queens?  C.P.M.  $15.23 
less  than  the  Daily  News. 


I 


[ONG  ISLAND  PRESS 


WE  DELIVER 


Editor  61.  Publisher 

®THE  FOURTH  ESTATE 


Charter  Member, 
Audit  Bureau 
of  Circulationa 
Member,  American 
Business  Press,  Inc. 


Robert  U.  Brown 
Publisher  and  Editor 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


6  mo.  ayerage  net  paid  June  80.  1974 — 26.680 
Renewal  rate — 77.16% 


Soaring  media  costs 

Rising  production  costs  affecting  all  media  mean  that  advertising 
rates  may  go  up  to  the  pioint  where  time  and  space  may  be  available 
only  to  the  most  affluent  advertisers. 

If  there  is  any  bright  side  to  the  picture,  it  is  that  only  newspapers, 
upon  which  retailers  rely,  have  the  capability  of  providing  audience 
segments  at  rates  within  the  pocketbook  range  of  small  as  well  as 
large  advertisers. 

Andrew  Kershaw,  president  of  Ogilvy  &  Mather,  Inc.,  told  members 
of  the  Association  of  National  Advertisers  recently  that  although  ad¬ 
vertising  expenditures  for  daytime  and  nighttime  television  are  ex¬ 
pected  to  double  between  1965  and  1985,  increases  of  400%  and  S00% 
would  be  needed  to  maintain  the  number  of  “impressions”  purchased. 
Actually,  between  1963  and  1973  the  average  advertising  expenditure 
on  tv  for  active  brands  declined,  he  said. 

“If  you  had  a  budget  of  $5  million  in  1%5,  and  spent  it  on  daytime 
tv  you  reached  all  women  18  years  and  over  96  times  that  year.  (We 
wonder  what  happened  to  those  millions  of  working  women  who 
never  see  daytime  tv — but  that’s  what  the  man  said — Ed.)  In  1975 
with  the  same  budget,  you  will  reach  them  50  times,  and  in  1985,  24 
times.” 

For  the  same  amount  of  money  on  nighttime  tv,  impressions  drop 
from  38  in  1965  to  13  in  1985,  he  said.  To  maintain  the  number  of 
impressions  the  daytime  budget  would  have  to  grow  from  $5  to  $20 
million  and  nighttime  from  $5  to  $15  million. 

“Advertising  budgets  for  mature  brands  do  not  grow  at  that  rate,” 
he  concluded. 

k  television  station  cannot  split  its  signal  and  charge  an  advertiser 
for  a  geographical  audience  segment  at  a  lower  rate  as  some  national 
magazines  are  now  doing.  The  magazine  audience  is  further  being 
fractionated  by  specialized  publications  catering  to  special  interest 
groups. 

Newspapers  are  in  daily  touch  with  their  local  audience  and  now 
have  the  technological  ability  to  segment  a  marketing  area  for  an 
advertiser  to  reach  his  customers  in  his  particular  part  of  town.  Many 
newspapers  are  now  doing  this  with  specialized  suburban  sections 
tailor-made  with  news  and  advertising  for  that  area.  It  is  the  wave  of 
the  future  and  more  and  more  newspapers  will  be  doing  it  as  press¬ 
room,  mailroom  and  delivery  technology  improves. 

It  has  to  be,  or  the  small  advertiser  will  go  the  way  of  the  dodoJt»ird. 

An  editor^s  dilemma 

A  complaint  against  newspapers  and  E&P  (Nov.  2,  page  9)  that 
have  tried  to  rep>ort  the  school  book  controversy  in  Kanawha  County, 
W.  Va.,  similar  controversies  elsewhere  that  have  preceded  it  and 
those  that  are  bound  to  follow,  is  that  the  reader  doesn’t  really  know 
what  it  is  all  about  unless  some  of  the  objectionable  material  is  pub¬ 
lished.  We  don’t  know  of  any  newspaper  of  general  circulation  that 
is  prepared  to  print  the  stuff  verbatim.  “If  you  don’t  want  to  use 
these  illustrations  and  words  in  the  paper,  why  do  you  think  they 
should  be  in  textbooks  in  the  junior  high  school  library?”  one  parent 
asked  an  editor.  And,  if  the  newspaper  prints  it  will  the  parent  allow 
the  paper  in  his  living  room? 


Tha  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 
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TOUGHER  STANDARDS 

Trying  to  handle  ever-increasing  enroll¬ 
ments.  unable  to  obtain  the  funds  for  em¬ 
ploying  additional  faculty,  and  finding  it 
most  difficult  to  find  faculty  who  have  the 
desired  professional  experience,  schools 
and  departments  of  journalism  are  going 
through  some  real  agony. 

We’re  aware  that  there  aren’t  enough 
jobs,  now,  for  the  number  of  graduates. 
There’s  a  glut  of  unqualified  graduates 
on  the  market,  already.  We  know  we’ve  es¬ 
tablished  a  lot  of  programs  that  are  mar¬ 
ginal  operations. 

For  reasons  like  those.  I’m  creating  a 
special  task  force  in  the  Association  for 
Education  in  Journalism’s  newspaper  divi¬ 
sion  to  see  if  our  profession’s  accrediting 
system  can’t  be  tightened  up. 

In  order  to  raise  our  standards  to  the 
proper  height,  schools  asking  for  initial 
accreditation  of  programs,  and  those  seek¬ 
ing  the  approval  of  programs  accredited 
now,  must  be  reviewed  more  critically- 

John  De  Mott 
(De  Mott  is  professor  of  journalism  at 
Northern  Illinois  University.) 

«  «  « 

OLD  COMPLAINTS 

The  piece  (“Editors  give  journalism  ed¬ 
ucation  a  failing  grade’’)  was  a  rehash  of 
complaints  that  journalism  educators  have 
heard  for  years  from  editors  who  usually 
have  little  or  no  knowledge  of  what  jour¬ 
nalism  schools  are  all  about.  Nowhere  was 
it  noted  that  Ronald  H.  Einstoss  said  early 
in  his  speech:  “You  are  doing  a  much 
better  job.  But  is  it  good  enough  in  this 
complex  and  complicated  world  in  which 
we  are  living  today?” 

I  doubt  if  any  journalism  educator 
would  quarrel  with  some  of  Einstoss’ 
charges.  But  if  the  newspaper  industry  is 
so  concerned  about  some  applicants  who 
are  weak  on  grammar  and  can’t  spell,  why 
doesn’t  it  attack  the  problem  at  its  source 
— ^the  elementary  and  secondary  schools. 

M.  L.  Stein 

(Stein  is  chairman  and  professor  of  the 
Department  of  Journalism  at  California 
State  University.) 

*  »  « 

TALENTED  I^RADS 

Regarding  your  story  “Editors  Give 
Journalism  Education  Failing  Grade”  in 

the  Nov.  2  issue: 

What  your  report  should  have  said  is 
that  the  vast  majority  of  graduates  from 
the  leading  journalism  schools  whose  edu¬ 
cation  is  in  the  news-editorial  sequence 
are  at  least  “acceptable”  for  beginning 
reporting  jobs  on  newspapers — and  some 
are  really  outstanding. 

As.  a  former  recruiter  of  college  talent. 
I’ve  had  no  problem  whatsoever  in  finding 
a  plentiful  supply  of  talent  coming 

through  the  j-scbools. 

Malcolm  W.  Applegate 

(The  writer  is  editor-publisher,  Ithaca 
(N.Y.)  Journal.) 

*  *  * 

JUST  AS  GOOD 

I’ve  been  in  the  business  professionally 
20  years  and  the  kids  look  just  as  good 
as  usual-  And  the  publishers  are  still  stag¬ 
ing  their  sour-grapes  act. 

John  Phillips 

(Bethesda,  Md.) 


J-GRADS 

Re:  Educators  give  journalism  educa¬ 
tion  failing  grade- 

Amen  and  amen.  1  have  two  j-grads  on 
my  three-reporter  staff.  While  both  are 
intelligent  and  capable  of  learning, 
neither  was  prepared  to  tackle  basic  re¬ 
porting. 

The  university  president  knows  of  my 
displeasure.  I  doubt  that  my  ire  will  have 
any  effect  on  the  journalism  program; 
certainly  no  one  has  asked  for  specific 
comments  and  suggestions  from  this  edi¬ 
tor.  That,  I  think,  is  the  root  of  the  prob¬ 
lem — the  halls  of  ivy  have  for  too  long 
been  too  far  removed  from  the  real  world. 

John  F.  Glenn 

(Glenn  is  managing  editor,  Gillette  (Wyo.) 
ISewt-Record.) 

♦  *  * 

MISSED  THE  POINT 

Jim  Scott’s  rewrite  of  the  Einstoss  talk 
(E&P,  Nov.  2)  was  fairly  accurate  as  far 
as  it  went.  He  did  manage  to  winnow  out 
all  the  negatives  and  bury  all  the  posi¬ 
tives,  however. 

Perhaps  even  more  important  was  the 
missing  of  the  whole  point  of  the  sym¬ 
posium.  It  was  a  breakthrough  in  the  re¬ 
lationships  of  editors  and  educators  that 
is  sure  to  lay  the  groundwork  for  im¬ 
proved  performance  of  journalism  schools 
in  the  West  in  the  years  ahead. 

Theodore  E.  Conover 

(Conover  is  Chairman  of  the  University  of 
Nevada  Department  of  Journalism.) 


BUM  RAP 

The  far-reaching  indictment  of  journal¬ 
ism  education  reported  from  Western 
Newspaper  Foundation  symposium.  E&P 
November  2,  is  a  bum  rap,  at  least  in  the 
experience  in  this  quarter. 

The  reported  agreement  from  the  meet¬ 
ing  in  Reno  that  “most  of  the  talent 
turned  out  by  the  J-schools  today  is  unfit 
for  newspaper  use”  is  unfair  and  untrue. 
And  so  is  the  broad-brush  implication  that 
journalism  professors  are  bad-mouthing 

newspaper  salaries. 

John  C.  Quinn 
(Quinn  is  vicepresident/News,  Gannett  Co. 
Inc.) 

*  *  * 

UNREAUSTIC 

It’s  unrealistic  for  a  publisher  of  a 

newspaper  to  believe  a  journalism  student 
with  perfect  grammar,  flawless  spelling, 
a  vast  knowledge  of  the  arts  and  sciences 
plus  a  Hemingway  knack  with  the  pen, 
will  knock  on  the  door  for  the  privilege 
of  working  for  $120  to  $140  a  week  to 
begin.  This  is  especially  true  if  the  new 
graduate  has  thousands  of  dollars  in  col¬ 
lege  loans  to  pay  off. 

Robert  A.  Reilly 

(Tucson,  Ariz.) 

*  *  * 

‘AWFUL  TRUTH’ 

Thank  you  for  the  plain-talk  criticism 
of  journalism  schools  voiced  by  Ronald  H. 
Einstoss  and  others.  It’s  time  that  journal¬ 
ism  deans  heard  the  awful  truth  about 
their  graduates,  their  schools,  their  faculty 
and  themselves. 

Benton  R.  Patterson 
(Patterson  is  executive  editor,  Guidepmtt.) 
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Ad  sales  campaign  fixed 
on  packaged  goods  firms 

By  Darrell  Leo 


Laser  beam  technology  in  the  typical 
grocery  store  and  a  project  called  “Opera¬ 
tion  Future”  are  being  teamed  by  the 
Newspaper  Advertising  Bureau  to  help 
bring  more  national  advertising  dollars 
for  packaged  goods  into  newspapers. 

According  to  Mac 
G.  Morris,  NAB 
vicepresident  for 
national  sales,  Op¬ 
eration  Future  is  a 
superselling  effort 
being  staged  by  the 
bureau  in  coopera¬ 
tion  with  the  Inter¬ 
national  Newspaper 
Advertising  Execu¬ 
tives  (INAE)  and 
the  Newspaper  Ad¬ 
vertising  Sales  As¬ 
sociation  (NASA).  Morris 

Clearing  the  way  for  the  project  is  the 
Universal  Product  Code,  a  10-digit  iden¬ 
tification  number  on  packaged  goods,  that 
can  be  translated  into  computer  language. 
(See  cut).  It  is  now  on  approximately 
.50  percent  of  all  items  in  a  food  store, 
Morris  said.  And  75  percent  of  all  pack¬ 
aged  goods  manufacturers  have  already 
applied  for  their  identification  numbers 
from  the  UPC  Distribution  Number  Bank. 

Grocery  computer  era 

What  the  UPC  does  is  clear  the  way 
for  the  computer  era  in  grocery  retailing. 
Among  other  things,  the  code  can  be  read 
by  a  laser  scanning  beam  at  the  checkout 
counter.  As  each  packaged  item  passes 
through  the  beam,  various  information  is 
recorded  by  the  store’s  computer  memory 
bank.  Prices,  which  have  already  been  fed 
into  the  computer,  are  totalled  and  printed 
on  a  tape. 

This,  industry  experts  said,  will  cut  the 
cost  of  operating  stores  and  speed  up 
checkouts,  both  of  which  will  benefit  the 
consumer  and  the  retailer. 

The  UPC  in  combination  with  a  com¬ 
puter  system  will  also  be  able  to  tell  when 
stock  shortages  occur,  reduce  mis-rings, 
give  food  retailers  a  better  weapon  to  re¬ 
duce  store  pilferage,  facilitate  communi¬ 
cation  between  store,  warehouse  and 
manufacturer  and  more  importantly, 
measure  the  effectiveness  of  advertising 
and  promotion  run  by  either  the  retailer 
or  the  manufacturer. 

Localizes  sales 

The  final  benefit  listed  is  of  utmost 
importance  to  the  newspaper  industry, 
Morris  said,  because  it  finally  localizes 
packaged  goods  sales  —  long  a  contributor 
to  the  cause  of  television  advertising. 


“With  computers 
at  the  checkout  end, 
national  marketers 
,  will  be  making  tomorrow’s 
decision  today.  The  idea 
of  locked-in  budgets 
will  be  altered.” 


NAB  figures  that  in  1973  the  packaged 
goods  people  spent  some  $208  million  in 
newspapers  for  the  promotion  of  food, 
soaps  and  detergents,  toiletries  and  medi¬ 
cal  goods.  However,  they  spent  some  $2.4 
billion  on  television  commercial  time. 
Operation  Future’s  goal,  Morris  said,  is 
to  take  away  a  chunk  of  the  money  that’s 
been  going  into  tv. 

According  to  Morris,  the  UPC  and  the 
computerization  of  grocery  stores  is  going 
to  change  the  way  national  companies 
market.  With  computer  imput  running 
sales  figures  daily,  a  manufacturer  can 
take  a  look  at  a  certain  area,  see  how 
well  his  product  is  doing  and,  if  it  falls 
below  projections,  remold  the  media  mix 
to  get  the  product  going. 

It’ll  also  bring  advertising  accounta¬ 
bility  sharply  into  focus  for  most  national 
advertisers,  Morris  said.  He  predicted  it 
would  remold  marketing  into  a  day-to-day 
operation  of  problem-solving. 

Newspapers  will  benefit 

And  for  any  problem  which  arises,  Mor¬ 
ris  said,  it’s  more  than  likely  that  manu¬ 
facturers  “will  readjust  their  media  mix.” 
By  the  process  of  elimination,  he  said, 
newspapers  are  bound  to  benefit.  Morris 
pointed  to  newspapers’  efficiency  and  speed 
in  getting  the  ad  to  the  readers  as  two 
reasons  why  when  national  manufacturers 
go  into  regionalized  and  localized  selling, 
they  undoubtedly  will  turn  to  newspapers 
as  the  medium. 

“This  (UPC  and  computerization)  puts 
the  national  marketer  in  the  same  posi¬ 
tion  as  the  retailer.  Retailers  have  always 
had  to  feel  out  on  a  day-to-day  basis 
what’s  been  happening  in  their  store,  de¬ 
partment  by  department,”  Now  with  in¬ 
stant  computer  information,  the  national 
manufacturer  will  be  able  to  make  his 
decision  on  the  same  basis  as  the  retailer, 
he  added. 

Before  this  time,  Morris  said  there  was 
really  no  accurate  movement  information 
being  received  by  manufacturers.  Now,  he 
predicted,  the  climate  may  become  highly 
competitive,  requiring  action  the  same  day 
or  week. 


EiP 

Every  Saturday  since  1884 


“With  computers  at  the  checkout  end, 
the  national  marketer  will  be  making  to¬ 
morrow’s  decision  today,”  he  said.  “The 
idea  of  locked-in  budgets  —  sometimes  6 
months  to  a  year  for  television — will  be 
altered.” 

Morris  added  that  with  the  commodity 
and  product  shortages  expected  to  drag 
on  into  the  next  few  years,  “It  would  be 
foolish  to  advertise  in  areas  where  prod¬ 
ucts  aren’t  available.”  This,  he  explained, 
weakens  the  case  for  television’s  mass  sell 
aspects. 


Food  pages  .serve 

NAB  in  its  presentation,  “A  New  Look 
at  Newspaper  Food  Pages,”  gave  another 
reason  why  national  marketers  will  want 
to  localize  their  efforts.  “Last  year,  for 
the  first  time  in  recent  history  the  num¬ 
ber  of  shopping  trips  to  the  supermarket 
declined — by  as  much  as  25  percent,”  the 
bureau  said. 

“Part  of  this  is  due  to  the  energy  crisis, 
but  more  of  it  is  due  to  the  absolute  neces¬ 
sity  to  save  money,  to  buy  more  carefully 
in  the  face  of  higher  prices. 

“The  impact  on  our  medium  has  been 
enormous.  For  25  years  the  bureau  has 
studied  food  page  readership.  It  has  re¬ 
mained  relatively  constant.  Last  year  food 
page  readership  rose.  According,  not  to 
us  but  to  Progressive  Grocer,  by  13%. ” 

Reasons  for  the  rise  in  shopping  news¬ 
paper  food  pages  included,  according  to 
the  bureau: 

— need  to  plan  shopping  via  specials 
found  only  in  newspapers. 

— increased  use  in  coupons  from  44%  to 
59%  in  a  single  year.  Newspapers  are  the 
basic  coupon  source. 

— improved  food  pages  with  more  edi¬ 
torial  material  on  budget  meals,  nutrition, 
party  planning  and  variety  dishes. 

Because  of  all  of  these  reasons,  and  due 
{Continued  on  page  16) 
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How  product  code  eppeart  on  packages 


‘Shopper’  vs.  ‘paid’  papers 
pitted  in  N.J.  court  case 


C.  Palmer  Bateman  Jr.,  publisher  of  the 
weekly  Somerset  Messenger  Gazette  in 
Somerville,  N.J.,  was  installed  Friday 
(November  8)  as  president  of  the  New' 
Jersey  Press  Association  at  its  119th  an¬ 
nual  convention  held  in  Montvale,  N.J. 

Bateman  succeeded  James  J.  Dougherty, 
vicepresident  and  business  manager  of  the 
Trenton  Times. 

Bateman  takes  over  the  oldest  continu¬ 
ous  press  association  in  the  United  States 
at  a  time  of  difficulty  unparalleled  in  the 
119-year  history  of  the  organization. 

The  NJPA,  comprised  of  28  daily  and 
112  w'eekly  publishers  and  152  associate 
members,  solved  one  problem  right  off  by 
electing  Marion  H.  Schofield,  secretary  of 
the  Bridgeton  News,  as  a  director  on  its 
previously  all-male  board.  Mrs.  Schofield 
is  the  wife  of  John  Schofield,  president  and 
publisher  of  the  Bridgeton  New's. 

Operation  deficit 

But  still  to  be  dealt  w’ith  in  the  months 
ahead  are  such  things  as  coping  with  ris¬ 
ing  expenses  that  have  already  put  the  as¬ 
sociation’s  projected  operations  in  1974  in 
the  red  for  the  first  time,  and  defending 
the  state’s  legal  notice  advertising  statute 
in  a  lawsuit  that  pits  “shopper”  papers 
against  “paid”  circulation  new'spapers. 

The  lawsuit  shakes  the  very  foundation 
of  NJPA  in  that  it  seeks  to  overturn  the 
public  notice  law'  which  the  association’s 
founding  fathers  brought  into  existence. 

As  historians  of  NJPA  have  noted,  a 
reason  NJPA  came  into  being  in  the  first 
place  back  in  February,  1857,  w'as  to  push 
for  legislation  that  would  require  the  state 
and  local  municipalities  to  pay  for  public 
notices.  At  that  time,  the  publishers  w'ere 
forced  to  print  them  and  absorb  the  costs. 
The  group  was  successful  and  in  March  of 
the  same  year,  the  first  legal  advertising 
rates  structure  for  the  state  w'as  enacted 
into  law.  based  on  the  Post  Office’s  2nd 
class  mail  statute. 

The  law,  w'hich  makes  free  circulation 
papers  ineligible  for  public  notice  ads, 
stood  the  test  of  time  until  1973  w'hen  a 
suit  challenging  the  regulation  was  initi¬ 
ated  by  a  small  free  paper,  called  the  Mor¬ 
ris  News  Bee.  The  paper  w'as  subsequently 
acquired  by  the  publisher  of  the  Passaic 
Herald-News  and  the  suit  was  withdraw'n 
until  Jules  Jacobsen,  publisher  of  the 
North  Jersey  Subnranite,  reactivated  it, 
acting  as  major  party  in  the  case.  The 
lawsuit  was  filed  against  the  state,  but 
after  reviewing  the  circumstances,  the 
state  decided  it  w'as  an  association  prob¬ 
lem  and  asked  NJPA  to  join  the  defense. 
The  state  assigned  the  case  to  a  woman 
lawyer — her  first  case — and  last  w'eek  a 
trial  date  w'as  scheduled  for  March,  1975. 

Lloyd  P.  Bums,  general  manager  of 
NJPA.  said  the  defense  costs  will  probably 
go  well  into  the  five  figures. 

It  is  expected  that  Jacobsen  will  build  his 
case  on  his  paper’s  so-called  saturation 
coverage  of  the  area.  The  NJPA  will  com¬ 
bat  this  by  underscoring  the  significance 


of  audited  paid  circulation.  The  NJPA 
has  called  an  expert  witness  in  the  field  of 
publication  law'  to  testify  on  the  benefits 
of  naid  circulation. 

One  of  the  problems  for  the  NJPA,  par¬ 
ticularly  in  its  internal  affairs,  is  that  the 
loss  of  legals  would  mean  a  lot  to  some  and 
little  to  others.  For  examole.  Bums  said 
one  of  NJPA’s  larger  publishers  estimates 
that  legals  produce  less  than  1%  of  the 
naner’  total  ad  revenues.  On  the  other  side. 
Burns  said  some  of  the  smaller  w'eeklies 
rely  on  the  legals  to  the  extent  that  they 
account  for  between  5%  to  15%  of  total 
linage. 

Rate  increase  bill 

In  the  meantime,  Norman  B.  Tomlinson 
Jr.,  publisher  of  the  Morris  County’s  Daily 
Record,  w'ho  heads  NJPA’s  governmental 
affairs  committee,  reported  at  the  meeting 
that  a  bill  is  now'  in  the  state  assembly 
calling  for  a  20%  increase  in  legal  ad 
rates.  He  urged  the  publishers  to  wrrite 
legislators  to  explain  the  reasons  why  thev 
need  the  increase.  “Sell  our  case,  explain 
our  cost  increases,”  Tomlinson  pleaded. 
The  need  to  convince  le-rislators.  he  said, 
stemmed  from  conversations  with  Senator 
Raymond  Bateman,  who  is  the  brother  of 
the  new  NJPA  president,  that  more  fac¬ 
tual  information  w'as  needed  to  support 
the  passage  of  the  bill. 

Tomlinson  also  disclosed  in  his  report 
there  was  new'  legislation  in  the  works 
which  will  amend  the  current  public  notice 
law.  The  amendment  would  reduce  to  one 
year  the  present  stipulation  that  a  news¬ 
paper  must  be  in  operation  for  two  years 
before  becoming  eligible  for  legal  ads. 

Joseph  A.  Abbott,  ITT  defense  space 
group,  and  an  associate  NJPA  member,  re¬ 
ported  that  his  committee  had  recruited 
13  new  associate  members,  bringing  the 
total  to  152.  Associate  members  are  made 
up  of  N.J.-based  industries,  mainly  public 
relations  executives,  and  newspaper  sup¬ 
pliers.  The  associates  have  no  vote.  The 
associates,  according  to  Abbott,  produce 
about  $15,000  in  dues  or  nearly  one-third 
of  NJPA’s  total  operating  income. 

Abbott  also  noted  that  the  Jersey  Pub¬ 
lisher,  the  association’s  monthly  magazine, 
was  now'  operating  on  the  “plus  side.”  He 
attributed  the  profits  to  more  advertising. 
The  convention  issue,  a  22-page  edition, 
featured  display  advertising  from  such 
firms  as  ITT,  RCA,  Exxon,  Westinghouse, 
and  New  Jersey  Bell,  all  of  w'hom  are  as¬ 
sociate  members  of  NJPA. 

The  associate  members  play  a  prom¬ 
inent  financial  role  in  the  scholarships 
which  NJPA  awards  annually  to  promis¬ 
ing  college  journalism  students.  A  high¬ 
light  of  the  convention  this  year  was  the 
presentation  of  a  $1,000  cash  prize  for 
enterprise  reporting,  sponsored  by  N.J. 
Bell  Telephone  for  the  first  time. 

The  telephone  official  in  presenting  the 
awards  made  it  clear  that  the  company 
took  no  part  in  the  selection  of  the  win¬ 
ners.  The  judging  was  done  by  John 


Hohenburg,  professor  emeritus,  Columbia 
Graduate  School  of  Journalism. 

The  top  prize  went  to  Paul  Lieberman, 
reporter  for  the  Bergen  Record,  for 
his  update  on  a  1963  slaying  of  two  police¬ 
men  in  Lodi,  N.J.  The  $1,000  check  was 
presented  to  Lieberman  in  a  wood  box 
bearing  an  engraved  plaque  on  the  top. 

NNA  support  urged 

The  luncheon  address,  delivered  by 
Walter  Grunfeld,  a  weekly  publisher  from 
Marathon,  N.Y.  and  current  president  of 
the  National  New'spaper  Association,  took 
the  form  of  a  membership  sales  pitch  for 
the  Washington,  D.C.-based  trade  group. 

Grunfeld  said  it  was  a  “matter  of  sur¬ 
vival”  for  Jersey  publishers  to  join  and 
support  NNA.  Grunfeld  said  the  “$300,- 
000  budget  of  NNA  is  seeing  to  it  that  the 
Congress  passes  no  laws  to  hurt  us.” 

Grunfeld,  w'ho  came  to  New  York  as  an 
immigrant  in  1947,  said  he  can  recall  as 
an  8-year-old  boy  in  Baden-Baden,  Ger¬ 
many  a  black  uniformed  man  visiting  the 
local  new'spaper  office  with  releases  that 
had  to  be  printed. 

After  the  meeting,  Grunfeld  told  E&P 
that  of  the  140  publishers  in  NJPA,  81 
were  members  of  NNA.  But  he  stated  that 
many  were  not  paying  their  NNA  dues. 
He  said  he  was  hoping  that  this  would  be 
corrected  with  a  new  billing  procedure 
that  NJPA  has  been  asked  to  institute. 
Annual  dues  in  NNA  range  from  a  low  of 
$17.00  for  papers  under  1,000  circulation 
to  a  high  of  $40.00  for  papers  with  over 
10,000  circulation. 

The  meeting  this  year  reflected  some¬ 
what  the  hard  times  facing  N.J.  publishers. 
A  discussion  on  newspaper  stocks  by  a 
Princeton  management  consultant  was 
dropped  at  the  last  minute,  but  even  worse 
than  that  a  reception  and  cocktail  party 
hosted  by  the  Bergen  Record  on  the 
final  night  (Friday)  was  suddenly  called 
off  because  too  few  publishers  attended 
the  afternoon  sessions. 

• 

FGB  pegs  income  drop 
to  ad  budget  slashes 

A  trend  among  clients  to  reduce  adver¬ 
tising  budgets  has  set  income  from  adver¬ 
tising  operations  behind  in  the  third  quar¬ 
ter  for  Foote,  Cone  &  Belding  Communi¬ 
cations  Inc. 

The  agency  showed  an  increase  of  2.4 
percent  from  operating  income  (commis¬ 
sion  and  fees)  for  the  third  quarter  end¬ 
ing  September  30,  with  income  reaching 
$36,658,000.  However,  income  from  ad  op¬ 
erations  was  $2,068,()00  a  decline  of  18.2 
percent. 

The  chairman  of  FCB,  Arthur  W, 
Schultz,  explained  the  decline.  “It  is  evi¬ 
dent  that  the  general  economic  situation 
has  contributed  to  reduced  earnings  for 
the  company  thus  far  in  1974,  as  compared 
to  our  record  year  in  1973.  Nevertheless, 
despite  inflationary  pressures  and  reduc¬ 
tions  in  budgets  by  some  clients,  the  earn¬ 
ings  level  from  operations  through  the 
first  nine  months  of  this  year  is  ahead 
of  all  years  prior  to  1973.  This  is  satis¬ 
factory,  w'e  believe,  in  light  of  the  prob¬ 
lems  with  which  we  are  coping  in  many 
parts  of  the  world.”  he  said. 
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Newsday  orders  224  VDTs, 
13  computers  from  Atex 


Newsday,  the  Long  Island,  N.Y.,  news¬ 
paper,  has  announced  plans  to  install  what 
it  thinks  is  the  most  advanced  electronic 
copy-processing  system  in  the  nation. 

Newsday’s  announcement  follow’ed  the 
signing  of  a  contract  with  Atex  Inc.,  a 
Burlington,  Mass.,  manufacturer  of  copy¬ 
processing  systems,  for  the  purchase  and 
installation  of  224  video  display  terminals 
for  use  in  its  news  and  classified  adver¬ 
tising  departments.  The  VDTs  planned 
for  Newsday  are  three  times  the  largest 
number  in  use  or  announced  by  any  other 
newspaper  in  the  country. 

Until  the  Newsday  decision,  the  biggest 
VDT  installation  in  the  country  had  been 
announced  by  the  Baltimore  Sun,  which 
is  in  the  process  of  installing  76  terminals. 
The  largest  completed  installation  is  at 
the  Detroit  News,  which  has  72  VDTs. 
Both  newspapers,  however,  have  limited 
the  use  of  the  VDTs  to  the  editorial  de¬ 
partment.  The  Tucson,  Arizona,  newspa¬ 
pers  are  the  only  large  newspapers  in  the 
country  to  use  VDTs  for  the  input  of  clas¬ 
sified  ads. 

The  VDT  contract  is  the  culmination  of 
two  years  of  investigation  into  new  news¬ 
paper  technology  and  eight  months  of  ne¬ 
gotiations  with  Atex  by  a  Newsday  com¬ 
mittee  headed  by  James  B.  Grider,  execu¬ 
tive  vice  president  and  general  manager. 

The  system  will  provide  159  VDTs  for 
Newsday’s  staff  of  reporters  and  editors 
and  65  VDTs  for  its  staff  of  classified 
sales  personnel.  Installations  will  be  in 
Garden  City  and  Ronkonkoma,  Long  Is¬ 
land,  and  in  bureaus  in  Washington, 
D.C.,  and  New  York  City.  Newsday,  with 
a  daily  circulation  of  more  than  450,000, 
is  the  fourth  largest  evening  newspaper 
in  the  nation. 

Atex  was  founded  16  months  ago  by 
Douglas  Crane,  president,  Charles  Ying, 
vice  president,  hardware  design  and  sys¬ 
tems  engineering,  and  Richard  Ying,  vice 
president,  software  systems  and  applica¬ 
tion  development.  Its  first  equipment  in¬ 
stallation  was  at  U.S.  News  and  World 
Report  last  July.  Other  installations  are 
l)eing  made  at  Newsweek  and  the  Reader's 
Digest.  Small  installations  were  also  made 
at  the  Beverly  (Mass.)  Times  and  at 
Matthew  Bender  &  Co.,  Inc.,  a  lawbook 
publisher,  and  at  the  U.S.  Government 
Printing  Office. 

In  addition  to  the  224  VDTs,  the  Atex 
installation  will  include  13  computers — 
11  PDP  ll-35s  to  be  located  in  Garden 
City  and  Ronkonkoma  and  two  PDP  11- 
05s  to  be  located  in  the  bureaus.  The 
equipment — known  as  the  Atex  8000  Sys¬ 
tem — will  eventually  be  on-line  to  high¬ 
speed  phototypesetters. 

The  first  operational  VDTs  are  expected 
to  arrive  in  six  months.  The  last  of  the 
224  VDTs  will  be  completely  installed  by 
mid-1976.  Two  VDTs  will  be  delivered 
within  a  month  to  serve  as  instructional 
tools  for  both  the  news  and  classified 
staffs. 

The  major  features  of  the  Atex  VDTs 


that  have  been  incorporated  in  the  new 
design  are: 

1.  Large  screen.  The  editorial  terminals 
will  have  a  screen  capacity  of  2,000  char¬ 
acters  or  about  330  words. 

2.  Split  screen.  Story  identification  ma¬ 
terial  in  editorial  and  billing  information 
in  classified  will  appear  in  a  separate 
area  at  the  top  of  the  screen. 

3.  Speed.  Despite  the  large  number  of 
VDTs,  the  system  will  provide  instan¬ 
taneous  response  time  for  many  functions 
and  rapid  response  time  for  complex 
tasks  such  as  copy  retrieval. 

4.  Unlimited  scrolling.  There  will  be  no 
restriction  on  tbe  scrolling  capacity — ei¬ 
ther  forward  or  backward. 

5.  Interactive  hyphenation  and  justifi¬ 
cation.  The  system  will  provide  rapid 
hyphenation  and  justification  to  facilitate 
layout  in  editorial  and  pricing  in  classi¬ 
fied. 

6.  Simplified  keyboard.  The  heart  of  the 
Atex  keyboard  is  tbe  normal  electric  type¬ 
writer  configuration — which  simplifies 
conversion  to  the  VDT.  Clusters  of  spe¬ 
cial  function  keys  surround  the  main  key¬ 
board. 

The  Atex  contract  will  bring  video  dis¬ 
play  terminals  into  every  phase  of  the 
newsroom  operation.  Reporters  will  write 
their  stories  on  the  typewriter-like  key¬ 
boards,  but  the  words  will  appear  on  an 
attached  TV  screen  rather  than  on  paper. 
Editors  will  edit  on  VDTs  as  well. 

I.aventhol:  newsroom  in  control 

How  the  VDTs  will  affect  the  quality 
of  Newsday  was  explained  this  way  by 
David  Laventhol,  executive  vice  president 
and  editor: 

“In  themselves,  VDTs  won’t  change  ed¬ 
itorial  quality.  Reporters  will  continue  to 
report;  editors  will  continue  to  edit.  The 


journalistic  quality  of  Newsday  each  day 
will  be  just  as  good  as  the  people  who 
produce  it.  It  will  be  a  different  method, 
not  a  different  product. 

“The  most  important  consideration  is 
that  for  the  first  time  since  the  days 
of  the  perhaps-always-legendary  Mark 
Twains  who  set  their  own  type  after  writ¬ 
ing  their  stories,  reporters  and  editors 
will  be  virtually  in  total  control  of  tbeir 
own  product.  No  one  outside  the  news¬ 
room  will  type  words,  stories  or  headlines. 
This  means,  among  other  things,  the  vir¬ 
tual  elimination  of  typographical  errors.’’ 

In  the  classified  department,  sales  per¬ 
sonnel  will  create  the  ads  on  VDTs.  Billing 
information  for  contract  customers  will 
appear  automatically  on  the  screen  the 
instant  the  customer’s  telephone  number 
is  typed.  Thousands,  of  formats  will  be 
stored  in  the  memory  of  the  system  to 
eliminate  the  need  for  the  sales  person 
to  enter  detailed  typesetting  instructions. 

During  the  course  of  taking  the  ad,  the 
sales  personnel  can  press  a  key  that  will 
automatically  hyphenate  and  justify  the 
ad — and  price  it.  This  will  enable  the 
customer  to  know  the  exact  number  of 
lines  in  the  ad  and  the  total  price. 

After  its  creation,  the  ad  will  be  trans¬ 
mitted  to  the  classified  copy  desk,  which 
will  verify  its  correctness.  From  there, 
the  ads  will  be  sent  to  the  composing 
room  in  sorted  form  so  that  the  final 
classified  section  can  be  printed  withou„ 
any  further  delays. 

Dave  Targe,  vice  president-sales,  said, 
“This  will  make  it  more  important  for 
our  advertisers  to  place  their  ads  and 
easier  for  our  staff  to  write  up  the  ads. 
The  virtual  elimination  of  typographical 
errors  will  make  life  better  for  both  the 
advertisers  and  our  sales  staff.’’ 

The  introduction  of  the  electronic  equip¬ 
ment  was  made  possible  by  the  agree¬ 
ment,  earlier  this  year,  between  Newsday 
and  Long  Island  Typographical  Union 
No.  915.  Under  the  agreement,  Newsday 
has  the  unrestricted  right  to  automate  its 
production  processes  and  262  ITU  mem¬ 
bers  were  guaranteed  their  jobs  until  re¬ 
tirement. 


DouqIas  Orane,  laft,  Afax  prasidant:  Jamas  B.  Gridar,  ganaral  managar  of  Nawsday,  and 
William  Affwood,  Nawsday  publishar,  in  Af+wood’s  ofRca  in  0ardan  City,  signing  contract 
for  224  VDTs,  biggast  purchasa  by  any  nawspapar. 
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Eric  and  Joe  Bidder 
oppose  merger  plan 


Knight-Ridder  will  become 
largest  all-newspaper  firm 


The  largest  company  engaged  almost 
wholly  in  the  business  of  publishing  news¬ 
papers  in  the  United  States  is  being 
formed  by  the  merger  of  Knight  Newspa¬ 
pers  Inc.  and  Bidder  Publications  Inc. 

Stockhcdder  ratification  of  the  plan  is 
expected  to  be  accomplished  at  meetings 
November  20  in  New  York  and  Miami. 

After  final  action  November  29  at  Bid¬ 
der  offices  in  St.  Paul,  Knight-Bidder 
Newspapers  Inc.  will  come  into  existence 
at  the  close  of  business  November  30  with 
these  salient  statistics: 

•  35  daily  newspapers  in  25  cities  from 
New  York  to  California  and  Washington. 

•  23  Sunday  newspapers. 

•  Average  weekday  circulation  of  3,- 
834,116. 

•  Average  Sunday  circulation  of  4,- 
193,348. 

•  8  non-daily  newspapers. 

•  10  moming-evening-Sunday  combina¬ 
tions. 

•  Nationwide  news  and  feature  serv¬ 
ice. 

•  National  commodity  news  wire. 

•  Annual  operating  income  in  excess  of 
|500  million. 

•  Bevenue  from  advertising  and  circu¬ 
lation  of  $488  million. 

•  Annual  advertising  of  928  million 
lines. 

•  14,500  fulltime  employes  and  3,300 
part  time  employes. 

•  Buildings  and  equipment  valued  at 
$240  million. 

•  Labor  contracts  with  55  unions. 

•  Annual  newsprint  consumption  of 
680,000  tons. 

•  Total  assets  of  $468  million. 

•  Total  operating  revenue  of  $506  mil¬ 
lion. 

•  Net  income  of  $36  million. 

The  merger  plan,  requiring  a  two-thirds 
vote  of  the  outstanding  shares  of  com¬ 
mon  stock  of  the  Knight  and  a  simple  ma¬ 
jority  of  Bidder  shareholders,  has  been 
certified  by  the  Internal  Bevenue  Service 
as  a  tax-free  reorganization.  It  will  be 
executed  in  a  series  of  steps,  under  the 
corporation  laws  of  Delaware,  that  began 
recently  with  the  creation  of  Knight 
Newspapers  of  Delaware  Inc.  with  nom¬ 
inal  assets  and  liabilities.  Bidder  has  held 
a  Delaware  charter  since  1942. 

Knight-Delaware  will  be  merged  into 
Bidder  and  an  exchange  of  stock — 10 
shares  of  Bidder  common  for  six  shares 
of  Knight  common — will  convert  Bidder 
into  a  wholly-owned  subsidiary  of  Knight. 
Newly  formed  Knight-Bidder  will  be  an 
Ohio  corporation  with  headquarters  in  the 
Miami  Herald  Building. 

A  new  Knight  Series  One  Preference 
Stock  will  absorb  Bidder  preferred  stock 
and  will  be  convertible  to  Knight  common 
at  the  rate  of  6.4  shares  of  common  for 
one  share  of  the  new  preferred  issue. 

There  are  about  4,800  owners  of  Knight 
common  and  2,800  owners  of  Bidder  com¬ 
mon.  Preferred  shares  of  both  companies 
are  closely  held.  Almost  half  of  the  10 
million  shares  of  Knight  common  out¬ 


standing  are  controlled  by  Knight  officers 
and  directors.  Close  to  50%  of  Bidder 
common  also  is  controlled  by  management. 

Selling  broadcast  stations 

Under  provisions  of  the  conscdidation 
pact,  Knight  and  Bidder  will  sell  off  their 
holdings  in  radio  and  television  broad¬ 
casting  companies  “on  acceptable  terms.” 
Due  to  the  present  market  conditions  and 
other  factors,  the  Federal  Communica¬ 
tions  Commission  has  given  permission 
for  the  broadcast  assets  to  be  placed  in 
voting  trusts  so  the  newspaper  merger 
can  go  forward  this  year. 

What  distinguishes  Knight-Bidder  from 
other  large  companies  publishing  newspa¬ 
pers  is  its  commitment  to  that  business 
alone.  Others  have  diversified  properties, 
including  books  and  magazines,  broad¬ 
casting,  insurance,  shipping,  paper  prod¬ 
ucts,  lumber,  etc. 

The  claim  to  being  No.  1  in  circulation 
is  based  on  the  fact  that  the  Knight-Bid¬ 
der  figure  will  surpass  the  aggregate  to¬ 
tal  of  the  Tribune  Company  group  that 
includes  the  New  York  News,  with  the 
country’s  largest  circulation  lx)th  week¬ 
days  and  Sunday.  Becent  calculations 
gave  the  Trib  group  3,622,524  weekdays. 

On  the  basis  of  current  available  sta¬ 
tistics,  the  Trib’s  Sunday  papers  top  the 
Knight-Bidder  Sunday  papers  by  about 
200,000. 

Combining  the  Knight  and  the  Bidder 
newspapers  had  its  genesis  in  conversa¬ 
tions  between  two  longtime  personal  and 
professional  friends,  Lee  Hills  and  Ber¬ 
nard  H.  Bidder  Jr.  Beginning  about  five 
years  ago  they  considered  the  advantages 
in  group  ownership  and  expansion.  The 
success  which  Gannett  and  a  few  other 
newspaper  companies  had  in  offering 
stock  to  the  public  inspired  Knight  and 
Bidder  managements  to  take  the  same 
route  to  raise  capital  for  acquisition  pro¬ 
grams.  The  merger  now  brings  together 
two  regional  groups — Knight  mainly  in 
the  East  and  South  and  Bidder  mainly 
in  the  Midwest  and  West — into  a  truly 
national  network. 

As  described  to  shareholders  the  merits 
of  the  merger  are:  “a  broader  and  more 
diversified  income  base,  greater  newspaper 
size,  mix  and  geogn'^phical  distribution, 
and  a  stronger  balance  sheet.” 

Both  Knight  and  Bidder  “went  public” 
in  1969  and  their  stock  issues  were  well 
received  on  the  market,  both  eventually 
being  listed  on  the  New  York  Stock  Ex¬ 
change.  During  1972,  after  the  two  com¬ 
panies  had  floated  secondary  issues,  the 
price  for  Knight  shares  rose  to  almost  $58 
and  the  price  for  Bidder  went  as  high  as 
$34.50,  with  adjustment  for  splits.  In  re¬ 
cent  trading  Knight  has  been  quoted  at 
$20.50  and  Bidder  at  $12.50. 

Goldman,  Sachs  &  Co.,  which  managed 
the  underwriting  for  the  Knight  offerings, 
received  approximately  $580,000  in  gross 
commissions  (before  expenses).  For  its 
assistance  in  negotiation  of  the  Bidder 
merger  the  same  firm  received  a  fee  of 


Two  members  of  the  Bidder  family  have 
announced  they  will  vote  against  the 
merger  with  Knight  Newspapers  Inc.  when 
their  company  meets  in  New  York  on 
November  20. 

In  a  statement  issued  by  Kidder  Publi¬ 
cations  on  November  12,  it  was  disclosed 
that  Eric  Bidder,  publisher  of  the  New 
York  Journal  of  Commerce  and  Joseph  B. 
Kidder,  publisher  of  the  San  Jose  (Calif.) 
Mercury-News,  would  vote  against  the 
merger. 

Confirmed  by  Ben  Schneider,  Bidder’s 
financial  vicepresident,  the  statement  gave 
no  reason  why  the  two  Bidders  had  made 
the  decision.  They  own  shares  totaling  9.6 
percent  of  the  Bidder  company.  Only  a 
simple  majority  is  needed  to  approve  the 
mergrer. 


$100,000. 

(Oldman,  Sachs  has  also  shared  in  com¬ 
missions  paid  for  the  Kidder  stock  issues 
handled  with  Lehman  Brothers,  the  total 
amount  being  about  $130,000.  The  Lehman 
house  is  receiving  a  fee  of  $115,000  from 
Kidder  for  its  work  on  the  merger. 

Knight  is  continuing  the  banking  invest¬ 
ment  service  of  Goldman,  Sachs  &  Co.  and 
John  L.  Weinberg,  a  partner  in  the  firm, 
remains  on  the  board  of  directors  of 
Knight-Bidder.  He  owns  2,000  shares  of 
Knight  common. 

New  board  of  directors 

Kidder  will  have  five  members  of  the 
enlargred  board  of  Knight-Bidder.  The  10 
Knight  members  will  be:  Peyton  Ander¬ 
son,  retired  publisher  of  the  Macon  news¬ 
papers;  Alvah  H.  Chapman  Jr.,  president; 
J.  Montgomery  Curtis,  vicepresident/de¬ 
velopment;  Byron  B.  Harless,  vicepresi¬ 
dent/personnel;  Lee  Hills,  chairman; 
James  L.  Knight,  chairman  of  the  execu¬ 
tive  committee;  John  S.  Knight,  editorial 
chairman;  C.  Blake  McDowell,  legal  coun¬ 
sel  ;  E.  J.  Thomas,  retired  Goodyear  Tire  & 
Bubber  Co.  executive;  and  John  L.  Wein¬ 
berg,  Goldman,  Sachs  partner. 

C.  Landon  Knight,  president  of  the 
Portage  Newspaper  Supply  Co.,  a  subsid¬ 
iary,  and  Ben  Maidenburg,  publisher  of 
the  Akron  Beacon  Journal,  leave  the  board. 

Directors  from  the  Kidder  group  will  be : 
Clark  M.  Clifford,  Washington  attorney; 
Bernard  J.  Kidder,  chairman  of  the  Kidder 
board;  Bernard  H.  Kidder  Jr.,  president; 
Walter  T.  Kidder,  vicepresident/editor  of 
the  Washington  News  Bureau;  and  Ben  V. 
Schneider  Jr.,  financial  vicepresident. 

Bernard  Kidder  Jr.  and  Schneider  will 
replace  Curtis  and  Harless  on  the  execu¬ 
tive  committee  of  Knight-Bidder. 

Direct  remuneration  of  seven  Knight 
directors  receiving  more  than  $40,000  a 
year  ranged  from  $57,500  for  Curtis  to 
$165,000  for  Hills  in  1973.  For  nine  on 
the  Kidder  board  the  remuneration  scale 
in  1973  varied  from  $71,570  for  Kobert  B. 
Kidder,  director  of  broadcasting,  to  $124,- 
075  for  Bernard  Kidder  Jr.,  president. 

The  principal  owners  of  Knight’s  com¬ 
mon  stock  are  the  brothers,  John  S.  and 
(Continued  on  next  page) 
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KNIGHT-RIDDER  GROUP 


The  Knight-Ridder  group  of  newspapers 
will  consist  of  the  following: 

ABERDEEN  (S.  DAK.)  AMERICAN  NEWS  (eS) 
AKRON  (O.)  BEIACON  JOURNAL  (eS) 

BOCA  RATON  (FLA.)  NEWS  (eS) 

BOULDER  (COLO.)  (CAMERA  (eS) 

BRADENTON  (FLA.)  HERALD  (eS) 

CHARLOTTE  (N.C.)  NEWS  (e) 

CHARLOTTE  (N.C.)  OBSERVER  (mS) 
COLUMBUS  (GA.)  ENQUIREIR  (m) 

COLUMBUS  (GA.)  LEDGER  (e) 

COLUMBUS  LEDGER-ENQUIRER  (S) 

I  DETROIT  (MICH.)  FREai  PRESS  (mS) 
i  DULUTH  (MINN.)  HERALD  (e) 

I  DULUTH  NEWS  TRIBUNE  (mS) 

I  GARY  (IND.)  POST-TRIBXmB  (eS) 

I  GRAND  FORKS  (N.  DAK.)  HERALD  (eS) 

I  LEXINGTON  (KY.)  HERALD  (m) 

I  LEXINGTON  LEIADER  (e) 

I  LEXINGTON  HEIRALD-LEADEK  (S) 

1  LONG  BEACH  (CALIF.)  INDEPENDENT  (m) 

I  LONG  BEIACH  PRESS-TELEGRAM  (e) 

I  LB  INDEPENDENT,  PRESS-TELEGRAM  (S) 

I  MACON  (GA.)  NEWS  (c) 
i  MACON  TELEGRAPH  (m) 
i  MA(X)N  TELEGRAPH  &  NEWS  (S) 

I  MIAMI  (FLA.)  HERALD  (mS) 

I  NEW  YORK  JOURNAL  OF  COMMERCE 
I  NILES  (MICH.)  STAR  (e) 


PASADENA  (CALIF.)  STAR-NEWS  (all-day) 
PHILADELPHIA  (PA.)  INQUIRER  (mS) 
PHILADELPHIA  DAILY  NEWS  (e)  | 

ST.  PAUL  (MINN.)  DISPATCH  (e) 

ST.  PAUL  PIONEER  PRESS  (mS) 

SAN  JOSE  (CALIF.)  MERCURY  (m) 

SAN  JOSE  NEWS  (e) 

SAN  JOSE  MERCURY-NEWS  (S) 

SEATTLE  (WASH.)  TIMES  (eS) 

TALLAHASSEE  (FLA.)  DEMOCRAT  (eS) 

WALLA  WALLA  (WASH.)  UNION-BULLETIN  I 
(eS)  1 

WICHITA  (KANS.)  BEACON  (e) 

WICHITA  (KANS.)  EAGLE  (m) 

WICHITA  EAGLE  ft  BEIACON  (S) 


Also  these  less-than-daily  newspapers : 

CORAL  GABLES  (FXA.)  GUIDE 
NORTH  DADE  (FLA.)  JOURNAL 
BROWARD  COUNTY  (FLA.)  TIMES 
FLORIDA  KEnrS  KEYNOTER 
CITIZEN-NEWS,  ORLANDO.  FLA. 
UNION-RECORDEIR,  MILLEDGBVILLE,  GA. 


In  California: 

BUENA  PARK  NEWS 
LaMIRADA  LAMPUGHTESl 
HUNTINGTON  BEACH  INDEPENDENT 
ORANGE  COUNTY  NEWS 
FULIERTON  INDEPENDENT 


James  L.  Knight,  who  hold  outright  or 
beneficially  about  46%  of  outstanding 
shares.  The  major  owners  of  Ridder  com¬ 
mon  are  Bernard  J.  Ridder  and  Myles  B. 
Amend,  an  attorney,  with  an  aggregate 
interest  of  about  22%.  All  of  the  other 
principal  stockholders  are  members  of  the 
Ridder  family,  except  for  Lee  E.  Owens, 
as  a  trustee  for  approximately  51,000 
shares. 

Cumulative  voting  preserved 

A  condition  of  the  merger  agreement  is 
that  Knight-Ridder  will  preserve  the  cum¬ 
ulative  voting  practice  for  common  shares 
which  has  been  required  of  Knight  as  an 
Ohio  corporation.  Ridder  stock  does  not 
have  this  feature  which  enables  minority 
share-holders  to  gain  representation  on  the 
board. 

According  to  the  statement  to  sharehold¬ 
ers,  the  Bank  of  California  is  one  of  a 
group  of  lenders  to  which  Ridder  is  in¬ 
debted  for  $12  million  on  notes  due  in 
1978  and  bearing  interest  of  12.5%.  A 
Ridder  director,  Charles  de  Bretteville,  is 
chairman  and  chief  executive  officer  of  the 
bank. 

According  to  another  financial  note, 
R.  W.  Page  Corporation,  a  Knight  subsidi¬ 
ary  which  publishes  the  newspapers  in 
Columbus,  Ga.  and  Bradenton,  Fla.,  owed 
the  Chapman  family  $900,000  and  Alvah 
Chapman’s  mother  $3.7  million  at  9%  in¬ 
terest.  Part  of  the  debt  has  been  retired 
and  the  remainder  has  been  guaranteed  by 
Knight.  The  indebtedness  arose  prior  to 
Knight’s  acquisition  of  Page  last  year. 

Since  becoming  a  public  company  five 
years  ago  Knight  has  made  several  addi¬ 
tions  to  its  list  of  newspaper  properties, 
notably  those  in  Philadelphia,  Macon,  Ga., 
Columbus,  Ga.,  and  Lexington,  Ky.  Origi¬ 
nally  it  was  the  Beacon  Journal  Company, 
established  by  the  Knight  family  in  1915 
to  publish  the  Akron  newspaper.  Knight 
Newspapers  Inc.  was  chartered  in  1941  as 
successor  to  the  Akron  firm  and  it  owned 
the  Chicago  Daily  News,  which  it  sold  to 
Marshall  Field;  and  the  papers  in  Akron, 
Detroit,  Charlotte  and  Miami. 

The  Philadelphia  story 

The  Philadelphia  Inquirer,  morning  and 
Sunday,  and  the  Philadelphia  Daily  News, 
evening,  which  Knight  bought  from  Wal¬ 
ter  Annenberg  at  the  end  of  1969,  have 
had  “either  a  modest  profit  or  a  loss’’ 
since  then,  shareholders  were  told.  Total 
advertising  and  circulation  revenue  of  the 
two  papers  has  increased  from  $78  million 
in  1969  to  $91.4  million  in  1973.  Price  in¬ 
creases  this  year  have  caused  a  decline  in 
their  daily  circulations.  The  morning  In¬ 
quirer  has  dipped  from  486,885  in  1969  to 
454,440  this  year  and  its  Sunday  sales 
have  gone  from  899,640  to  839,238.  The 
News  has  shown  a  gain  from  231,862  to 
264,964. 

By  far  the  principal  contributor  to  op¬ 
erating  income  of  the  Knight  group  is  the 
Miami  Herald  whose  total  advertising  and 
circulation  revenue  has  soared  from  $62.4 
million  in  1969  to  $96.9  million  in  1973. 

Payments  to  Miami  News 

Details  of  the  arrangement  under  which 
Knight  publishes  the  Miami  News,  a  six- 
day  evening  paper,  for  Cox  Enterprises 
are  spelled  out  in  the  merger  statement 


filed  with  the  Securities  and  Exchange 
Commission.  The  operating  agreement, 
which  is  one  of  a  score  covered  by  the 
Newspaper  Preservation  Act,  went  into 
effect  in  July,  1966.  The  agreement  runs 
until  1996. 

While  the  news  and  editorial  functions 
of  the  News  remain  entirely  separate  and 
autonomous,  the  Herald  conducts  the  pro¬ 
duction  and  business  functions.  Knight 
pays  to  the  News  a  sum  calculated  each 
year  for  its  editorial  expenses  and  from 
10%  to  15%  of  the  combined  operating 
profit  in  each  year  of  the  News  and  the 
Herald  above  $7.5  million.  During  the  last 
three  years  the  News  has  received  reim¬ 
bursement  and  profits  as  follows:  1971 — 
$1.4  million  and  $1.35  million;  1972 — $1.4 
million  and  $1.8  million;  and  1973 — $1.6 
million  and  $2.1  million. 

While  Knight’s  three  biggest  revenue 
producers — in  Miami,  Philadelphia  and 
Detroit — publish  in  competitive  situations, 
all  of  the  Ridder  dailies  are  in  exclusive 
newspaper  markets.  An  exception  would 
be  the  Seattle  (Wash.)  Times  in  which 
Ridder  owns  65%  of  the  non-voting  com¬ 
mon  and  49.5%  of  the  voting  common 
stock.  The  Times  competes  with  the 
Seattle  Post-Intelligencer,  a  Hearst  news¬ 
paper,  but  its  affiliated  Walla  Walla 
Union-Bulletin  has  no  direct  competition. 

Both  Knight  and  Ridder  publish  several 
non-daily  newspapers.  On  the  Knight  list 
are  four  suburban  twice-weekly  papers  in 
the  Miami  area,  and  two  weeklies  in 
Florida  and  another  in  Georgia.  Ridder 
has  non-dailies  in  the  suburbs  of  Pasa¬ 
dena  and  Garden  Grove,  California,  which 
produced  $3.5  million  advertising  revenue 
in  1973  but  a  small  amount  from  circula¬ 
tion. 

Jointly  with  the  Chicago  Tribune  and 
the  New  York  News,  Knight  News  Serv¬ 
ices  Inc.  sells  a  supplemental  wire  serv¬ 
ice  of  news  and  features.  Ridder  News 
Service  and  the  Washington  news  bureau 
service  Ridder  newspapers  but  a  Ridder 
commodity  wire  service,  operated  mainly 
in  conjunction  with  the  Journal  of  Com¬ 
merce,  provides  market  news  over  a  na¬ 


tionwide  circuit  to  traders,  brokers  and 
analysts. 

In  broadcasting,  the  Knight  interest  is 
limited  to  45%  of  Summit  Radio  Corpora¬ 
tion,  which  operates  radio  and  stations 
in  the  Akron  area  and  owns  Group  One 
Broadcasting  Company  which  has  radio 
stations  in  Dayton  and  Denver.  Also  Sum¬ 
mit  has  a  51%  interest  in  Group  One 
Broadcasting  Company  of  Texas,  which 
operates  radio  stations  in  Dallas.  Knight 
owns  the  other  49%. 

In  the  past  year  Ridder  has  been  dis¬ 
posing  of  radio-tv  properties.  The  assets 
and  license  of  WDSM-tv  in  Superior- 
Duluth  were  transferred  to  a  group 
headed  by  the  station’s  manager  for  $1.5 
million.  Robert  B.  Ridder  has  agreed  to 
buy  WDSM-am  for  $350,000.  A  radio 
station  in  Aberdeen,  S.  Dak.  is  being  sold 
for  $375,000. 

Renewal  of  the  licenses  of  WCCO-tv 
and  radio  in  Minneapolis-St.Paul  is* 
among  several  newspaper-affiliated  sta¬ 
tions  being  contested  by  the  Department 
of  Justice.  Ridder’s  interest  in  WCCO 
amounts  to  26%. 

Both  Knight  and  Ridder  own  trucking 
companies  which  are  regulated  by  the 
Interstate  Commerce  Commission.  Knight 
owns  the  Observer  Transportation  Com¬ 
pany  which  transports  the  Charlotte  Ob¬ 
server  and  the  Charlotte  News  in  the 
Carolinas  and  also  moves  other  commodi¬ 
ties  for  other  businesses.  Another  Knight 
subsidiary.  Commercial  Terminals  Inc.,  is 
a  storage  facility  for  the  Detroit  Free 
Press. 

Portage  Newspaper  Supply  Company, 
a  Knight  unit,  sells  newspaper  and  print¬ 
ing  industry  equipment  and  supplies. 

Among  Ridder’s  interests  is  a  share  in 
ownership  of  a  cablevision  company  serv¬ 
ing  the  San  Jose  area. 

The  Ridder  newspaper  empire  has  some 
distinguishing  characteristics,  such  as  the 
fact  that  five  of  its  properties  are  moming- 
evening-Sunday  publications — those  in  San 
Jose,  Calif,  being  the  No.  1  revenue  con¬ 
tributors  in  the  group.  Other  round-the- 
clock  combinations  are  in  St.  Paul,  Minn.; 
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Trial  blackout  went  unopposed  in  York,  Pennsylvania 


“The  idea  is  to  sequester  the  jury  and 
not  the  press.  I  was  against  it  when  I 
found  out,  and  wanted  to  protest  and  not 
go  along  with  it.  But  I  flat  chickened  out, 
and  wish  to  hell  now  I  would  have  fought 
it  through.” 

That’s  what  Jim  Scoggins,  publisher  of 
the  York  (Pa.)  Daily  Record  told  E&P 
this  week.  He’s  still  bitter  about  a  mid- 
October  decision  by  a  group  of  the  city’s 
news  media  agreeing  with  Judge  James 
E.  Buckingham  to  suppress  all  news  of  a 
mutilation-murder  trial  until  its  conclu¬ 
sion. 

When  James  Edward  Howard  was 
found  not  guilty  of  criminal  homicide 
October  25,  the  judge  petitioned  to  dis¬ 
continue  prosecution  of  the  second  man, 
Philip  James  Hughes  for  lack  of  evidence. 
Lawyers  for  the  defense  had  succeeded  in 
having  the  cases  of  the  two  se.)arated. 
Therefore,  the  judge  didn’t  want  any 
coverage  reported  on  the  first  trial  be¬ 
cause  two  juries  would  be  heai'ing  the 
same  evidence.  Had  the  judge  not  drop¬ 
ped  the  second  case,  the  results  of  the 
first  case  were  not  to  be  reported  in  tbe 
media. 

On  October  26,  in-depth  news  stories 
on  the  trial  filled  the  two  York  newspa¬ 
pers,  the  Record,  a  morning  paper,  and 
the  York  Dispatch,  the  evening  paper. 
The  Dispatch,  said  Hank  Merges,  assist¬ 
ant  editor,  published  a  44-inch  story  at 
the  trial’s  conclusion. 

Reporters  were  present  in  the  court¬ 
room  at  the  week-long  trial,  and  took 
notes,  but  not  a  word  about  the  case 


was  printed  or  broadcast  until  the  ver¬ 
dict  was  in.  However,  the  judge  did  not 
close  the  courtroom  to  the  public. 

A  week  before  the  trial,  the  judge  called 
in  York  newspaper  editors  and  asked  that 
coverage  be  deferred.  “We  didn’t  want 
the  second  group  of  jurors  reading  the 
newspapers  about  the  first  case,”  Buck¬ 
ingham  said.  “We  have  no  desire  to  muz¬ 
zle  the  press  in  any  way.  We  just  asked 
the  editors,  and  they  had  no  objection.” 

Record  managing  editor  Eli  F.  Sliver 
went  along  with  it,  as  did  Merges,  who 
told  E&P  it  was  “to  benefit  the  defendant. 
Nobody  was  particularly  happy  about  it. 
But  the  real  issue  was  the  fair  trial  for 
the  defendants.” 

Charles  Moore,  Dispatch  editor,  told 
E&P:  “I  saw  nothing  wrong  with  what 
we  did,  going  along  with  the  news  black¬ 
out.  We  would  do  it  again  under  the 
circumstances.  It  led  to  a  vei-y  fair  han¬ 
dling  of  the  case.” 

When  Slivers  —  who  agreed  to  the 
judge’s  wishes  as  did  all  the  others  —  re¬ 
turned  to  the  Record,  he  was  immediately 
sorry  about  the  decision.  “I  am  sorry  I 
made  the  agreement.  I  was  ashamed  of 
myself  the  minute  after  I  walked  out  of 
the  judge’s  chambers.” 

Slivers  told  Scoggins  the  Record 
shouldn’t  go  along  with  the  decision  and 
Scoggins  agreed.  The  publisher  contacted 
the  newspaper’s  attorney  and  asked  him 
to  tell  the  judge  that  the  “Record  was  not 
going  to  be  suppressed.” 

The  lawyer  told  Scoggins  that  the 
Record  had  already  committed  itself  be¬ 


cause  Slivers  was  an  agent  of  the  paper, 
and  that  Scoggins  would  probably  face 
a  contempt  of  court  citation  if  the  Record 
went  ahead  and  printed  stories  on  daily 
events  of  the  trial.  There  was  no  court 
order  issued. 

Before  or  during  the  news  suppression, 
newspapers  didn’t  inform  readers  of  the 
participation  in  the  blackout.  But  readers 
found  out  in  the  full  coverage  of  the  trial 
Oct.  26.  In  the  third  paragraph  of  a  Dis¬ 
patch  story,  the  report  says,  “This  lifted  a 
weeklong  news  blackout  requested  by  the 
court  and  consented  to  by  the  news  media 
to  avoid  prejudicial  publicity,  and  brought 
an  expression  of  gratitude  fi-om  the  judge 
and  district  attorney  for  the  responsible 
attitude  of  all  news  media.” 

Participation  in  the  blackout  included, 
besides  the  two  York  dailies,  the  Harris¬ 
burg  Patriot  and  News,  that  share  a  bu¬ 
reau  in  York,  and  seven  radio  and  tele¬ 
vision  stations  in  the  area. 

Robert  J.  Seymour,  executive  editor  of 
the  Patriot  and  News  is  still  defending 
the  decision.  “We  felt  out  readers  would 
best  be  served  by  a  full  and  complete 
story  at  the  end  rather  than  by  whatever 
bits  and  pieces  we  could  have  picked  up 
at  the  time.” 

Jim  Snavely,  a  Record  court  reporter 
for  10  years  and  before  that  a  private 
investigator,  who  is  president  of  the 
Newspaper  Guild  local  in  York,  asked  for 
a  resolution  condemning  the  blackout,  and 
it  was  passed  November  9.  Four  of  the  five 
court  reporters  in  York  opposed  the  black¬ 
out.  A  reporter  for  the  Dispatch  thought 
it  was  all  right. 


Negotiations  resumed 
in  Cleveland  strike 

Negotiations  between  the  Cleveland 
(0.)  Plain  Dealer,  on  strike  since  Novem¬ 
ber  1,  and  the  Newspaper  Guild  resumed 
late  this  week  after  the  Cleveland  Press 
suspended  publication  on  November  9  be¬ 
cause  of  the  strike. 

The  Plain  Dealer  attempted  to  obtain 
a  preliminary  injunction  in  Federal  Court 
directing  members  of  four  craft  unions  to 
return  to  work.  Judge  Ben  C.  Green  re¬ 
fused  to  issue  the  order. 

The  Plain  Dealer,  a  Newhouse  news¬ 
paper,  said  it  had  offered  wage  increases 
of  $62.49  a  week  over  the  period  of  a  3- 
year  contract.  This  offer,  plus  fringe  bene¬ 
fits,  represented  a  22  percent  increase.  The 
Guild  rejected  the  proposal  and  walked 
out. 

On  November  6  the  Cleveland  Press,  a 
Scripps-Howard  paper,  published  a  com¬ 
bined  edition  of  the  Press  and  the  Plain 
Dealer,  using  a  dual  masthead  and  eight 
inside  Plain  Dealer  pages.  The  same  pro¬ 
cedure  continued  until  November  8,  then 
was  abandoned. 

Tom  Boardman,  editor  of  the  Press, 
said  the  Press  suspended  because  “The 
only  defense  against  this  strategy  for 
competing  newspapers  is  to  adopt  a  com¬ 
mon  front  in  labor  negotiations  and  thus 
avoid  the  destructive  whipsaw.” 

The  ComCorp  group  of  suburban 
Cleveland  newspapers  published  what  it 


termed  a  “metro”  edition,  called  The  Sun, 
on  November  12,  delivering  it  to  news¬ 
stands.  There  was  no  home  delivery.  No 
attempt  was  made  to  repeat  the  process 
the  next  day  since  the  regular  ComCorp 
weekly  editions  were  scheduled  to  be 
printed  on  November  14. 

A  strike  by  the  International  Brother¬ 
hood  of  Teamsters  has  stopped  the  dis¬ 
tribution  of  out-of-town  newspapers  in  the 
city  for  the  last  two  weeks. 

• 

Official  found  guilty 
for  barring  reporter 

The  first  case  for  which  a  guilty  ver¬ 
dict  was  rendered  against  a  public  official 
in  Pennsylvania  for  violating  the  state’s 
new  Public  Meeting  Law  was  won  by 
Bucks  County  (Pa.)  Courier-Times’  re¬ 
porter  Kathy  Kanavan,  November  8,  be¬ 
fore  local  District  Justice  Richard  Garber. 

Kanavan  was  barred  from  a  closed  ses¬ 
sion  of  the  Middletown  Township  (Bucks 
County)  supervisors.  She  filed  a  complaint 
before  Garber  charging  that  the  five  town¬ 
ship  supervisors  and  township  manager 
were  in  violation  of  the  Law,  referred  to 
as  the  Sunshine  Bill,  September  18,  one 
dav  after  the  law  became  effective. 

Township  manager,  James  Dillon,  who 
was  found  guilty  and  fined  $50  is  appeal¬ 
ing  the  case.  The  township  supervisors  are 
expected  to  appear  before  Garver  in  the 
near  future.  And  according  to  Mike  Ren- 
shaw,  Courier-Times’  editorial  writer. 


“the  supervisors  and  manager  have 
verbally  threatened  to  take  a  $1  million 
damage  suit  against  Ms.  Kanavan  and 
the  Courier-Times.” 

In  a  similar  test  of  “Sunshine” 
strength,  a  Tennessee  judge  ruled  that  the 
state’s  new  Sunshine  law  is  not  unconsti¬ 
tutional,  but  failed  to  grant  any  injunc¬ 
tion  against  further  violations  requested 
by  the  Chattanooga  (Tenn.)  Times,  in  a 
ruling  on  a  lawsuit. 

In  a  decision  handed  down  October  25, 
Chancellor  Wilkes  T.  Thrasher,  Jr,  re¬ 
jected  five  challenges  to  the  law’s  consti¬ 
tutionality  by  the  Hamilton  County 
Board  of  Education,  defendant  in  the 
Times’  lawsuit. 

The  suit,  filed  August  27,  charged  the 
Hamilton  County  Board  of  Education  with 
barring  a  reporter  from  two  meetings  and 
requested  an  injunction  against  further 
violations.  Times’  publisher  Ruth  Holm- 
berg,  a  plaintiff  in  the  suit,  expressed  dis¬ 
appointment  over  the  decision,  and  is  con¬ 
sulting  with  newspaper’s  attorney  to  pur¬ 
sue  further  action. 

• 

Abitibi  seeks  49% 
of  Price’s  stock 

Abitibi  Ltd.,  Toronto,  disclosed  (Nov¬ 
ember  14)  it  was  planning  to  buy  4.8  mil¬ 
lion  shares  of  Price  Co.  at  $18  a  share, 
which  is  equal  to  49%  of  all  the  outstand¬ 
ing  shares  in  the  paper  firm. 
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PIPNT  I  SEE  YOU 
IN  STAR  COMICS?. 


Kansas  City  Star  and  Times 
underwrites  ‘Sesame  Street’ 


When  “Sesame  Street”  opened  its  sixth 
experimental  season  on  television  Novem¬ 
ber  4,  the  airing  of  the  educational  series 
in  the  Kansas  City,  Mo.  area  was  bracketed 
fore  and  aft  by  a  new  message:  “Made 
possible  by  a  grant  from  the  Kansas  City 
Star  and  the  Kansas  City  Times.” 

In  what  rates  as  the  first  case  of  a 
major  newspaper  (combined  a.m.  and  p.m. 
circulation  circa  650,000)  funding  the  local 
airing  of  a  children’s  non-commercial  tv 
series,  the  Star  gave  a  grant  to  Kansas 
City  public  tv  station  KCPT  to  cover  the 
cost  of  showing  Sesame  Street  during  the 
1974-75  season.  The  only  string  attached, 
to  the  grant  was  the  paper’s  request  that 
it  have  first  option  to  fund  Sesame  Street 
next  season  too. 

William  T.  Shields,  executive  assistant 
to  Star  president  Paul  V.  Miner  (the 
Star,  an  employee-owned  newspaper,  has 
no  publisher  per  se) ,  said  that  the  paper 
had  in  the  past  made  smaller,  general 
donations  to  the  station  but  this  year  had 
increased  its  contribution  and  centered  it 
on  Sesame  Street  for  several  different 
reasons. 

Helps  children  to  read 

“We  feel  that  this  program  helps  chil¬ 
dren  to  read,  and  that’s  important  to  their 
futures  and  ours,”  Shields  said.  “We  carry 
the  popular  Sesame  Street  comic  strip  in 
the  daily  for  the  same  reason  and  we  be¬ 
lieve  in  the  concept  of  public  television.” 

Sesame  Street  first  went  on  the  air  in 
1969  with  an  experimental  list  of  educa¬ 
tional  objectives  that  included  the  alpha¬ 
bet,  numbers  and  basic  cognitive  skills, 
among  others.  Over  its  five-year  history 
its  curriculum  goals  have  been  broadened 
to  include  greater  emphasis  on  early  read¬ 
ing,  affect  behavior,  and  bilingualism,  to 
name  a  few. 

The  Children’s  Television  Workshop,  the 
non-profit  producer  of  Sesame  Street  and 
other  educational  programs,  introduced 
Sesame  Street  and  its  curriculum  goals  to 
newspapers  in  1971  with  a  comic  strip  for 
dailies  and  Sunday  papers.  The  strip  very 
nearly  broke  the  all  time  pre-release  sign 
up  record  at  King  Features,  its  distributor, 
before  it  came  out  (E&P,  Nov.  6,  1971). 

A  public  service 

The  Kansas  City  Star  is  providing  the 
funding  for  the  local  airing  of  Sesame 
Street  as  a  public  service.  “It’s  one  of  a 
still  small  number  of  businesses  that  have 
found  non-commercial  tv  to  be  an  excellent 
outlet  for  community  support,”  said  Robert 
A.  Hatch,  CTW’s  vice  president  for  public 
affairs. 

“Whenever  I  hear  of  promotion  people 
bemoaning  lack  of  opportunity  in  media 
because  of  a  declining  number  of  outlets,  I 
sigh  and  wonder  where  their  sense  of 
curiosity  is,”  Hatch,  a  former  director  of 
information  for  the  Peace  Corps,  con¬ 
tinued. 

“The  whole  area  of  public  tv  support  is 
probably  the  most  fallow  area  for  public 


affairs  activity  I  know,”  he  said.  “While 
public  tv  policies  permit  only  pre-  and 
post-broadcast  mention  of  underwriters, 
such  sponsorship  carries  prestige  on  the 
air  and  off  the  air  can  set  the  climate  for 
advertising  in  other  media,  principally 
newspapers.  Only  a  few  smart  companies, 
the  Kansas  City  Star  among  them,  have 
exploited  this  wisely,  tastefully  and  effec¬ 
tively.” 

Credit  before  and  after 

In  the  case  of  the  Star,  the  on-air  credit 
for  its  grant  appears  before  and  after  the 
airing  of  Sesame  Street  during  the  current 
season.  KCPT  airs  the  program  12  times  a 
week  so  the  newspaper’s  credit  line  will 
appear  well  over  600  times  during  the 
year. 

Additionally  the  new’spaper  plugged 
Sesame  Street  and  its  support  of  the  pro¬ 
gram  in  a  full  page  ad  in  its  Saturday, 
November  2nd,  children’s  tabloid  section, 
in  a  full  broadsheet  page  ad  the  next  day 
and  will  continue  to  promote  it  in  full 
page  ads  scheduled  for  its  rotogravure 
magazine  and  in  a  series  of  one  third  page 
ads  to  run  over  the  next  few  weeks. 

This  in-paper  promotion  includes  placing 
Sesame  Street  program  information  in 
proximity  to  the  Sesame  Street  strip  which 
the  paper  has  been  running  since  it  w’as 
first  introduced. 

In  fairness  to  other  business  firms  that 
make  grants  for  various  purposes — which 
are  generally  not  reported  on  in  news 
columns — the  Star  will  not  comment 
editorially  on  its  Sesame  Street  grant. 

“For  KCPT,  the  grant  from  the  Star 
is  double  barreled,”  said  Mrs.  Patricia 
Jansen  Doyle,  the  station’s  director  of  pro¬ 
gramming.  “We  of  course  are  helped 
directly  by  the  funding  but  we  also  get  a 
boost  in  viewership  because  of  the  news¬ 
paper’s  own  promotion.” 

Mrs.  Doyle,  who  is  former  education 
editor  of  the  Star  and  a  former  president 
of  the  Education  Writers  Association,  said 
that  the  educational  goals  of  Sesame  Street 
made  it  an  ideal  investment  for  a  news¬ 
paper  as  community  minded  as  the  Star. 
She  and  Ilus  W.  Davis,  immediate  former 
mayor  of  Kansas  City  and  a  member  of 
the  KCPT  board  of  directors,  made  the 
Sesame  Street  presentation  to  Miner, 
Shields,  and  the  paper’s  editor,  Wiliam 
Baker. 

Cost  of  a  program 

The  price  a  given  Public  Broadcasting 
Service  station  pays  for  a  TV  program  is 
arrived  at  by  using  a  formula  that  takes 
into  account  the  number  of  public  stations 
wishing  to  air  the  show,  the  size  of  individ¬ 
ual  station’s  market  and  their  operating, 
and  dividing  it  into  the  non-funded  cost 
(the  cost  beyond  what  is  covered  by  major 
grants)  of  the  program’s  production.  Thus 
a  station  with  a  large  operating  budget 
and  large  market  would  pay  proportion¬ 
ately  more  for  a  program  than  would  a 
station  with  a  smaller  market  and  smaller 
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SESAME  STREET  presented  by  The  Kansas  City  Stv  and  Tms 


Monday  through  Saturday  on  Tha  Star  •  eemac  paga 
AndonChanrw  t9Tavaa««n 
Monday  tvough  Fn^  11 '.X  a.m.  and3M>p.m. 

Sabtfday  8  »Jn.  and  Neon 

In-paper  ad 
operating  budget. 

The  Children’s  Television  Workshop,  a 
non-profit  organization  supported  in  part 
by  grants  from  government  agencies, 
foundations  and  corporate  sources,  pro¬ 
duces  two  other  educational  tv  programs 
in  addition  to  Sesame  Street  and  is  cur¬ 
rently  in  the  early  research  stages  of  still 
others.  “The  Electric  Company,”  an 
Emmy-award  winning  series  designed  to 
teach  basic  reading  skills  to  seven-to-ten 
year  olds,  opened  its  fourth  season  October 
21,  and  “Feeling  Good,”  an  adult-oriented- 
series  that  conveys  basic  health  informa¬ 
tion  in  a  highly  entertaining  variety  for¬ 
mat,  premieres  its  first  show  November  20 
on  the  250  public  broadcasting  stations. 

• 


Capital  Cities 
acquires  Carter 


Publications 


Capital  Cities  Communications  Inc.  has 
completed  the  purchase  of  the  newspaper 
properties  and  radio  stations  of  Carter 
Publications  Inc.,  Fort  Worth,  Texas,  it 
was  announced  November  8. 

Assets  include  the  Fort  Worth  Star- 
Telegram,  two  radio  properties,  WBAP- 
am,  and  KSCS-fm,  both  licenses  to  Fort 
Worth;  and  an  80%  interest  in  the  Arling¬ 
ton  (Tex.)  Citizen-Journal,  which  is  pub¬ 
lished  three  times  weekly. 

The  purchase  price,  according  to  Capital 
Cities,  was  $75,500,000,  of  which  total, 
$35,000,000  was  paid  at  closing  and  the 
balance  is  payable  at  6%  interest  in  vary¬ 
ing  amounts  over  a  seven-year  period  be¬ 
ginning  one  year  after  closing. 

Vincent  J.  Manno,  media  broker,  Wes¬ 
ton,  Conn.,  acted  as  consultant  on  the 
newspaper  portion  of  the  acquisition. 

Howard  Stark  acted  in  the  same  capa¬ 
city  on  the  broadcast  property. 

Carter  Publications  also  announced  sell¬ 
ing  WBAP-tv  to  LIN  Broadcasting  Corp. 
of  New  York. 

The  transaction  was  the  final  closing  of 
a  contract  of  sale  entered  by  the  three 
corporations  last  year.  The  sale  had  been 
delayed  by  matters  related  to  the  transfer 
of  the  tv  station  license. 

Consolidated  net  income  for  the  third 
quarter  for  Capital  Cities  was  $4,613,000, 
up  17%  from  $3,936,000  reported  for  the 
like  1973  period,  according  to  Thomas  S. 
Murphy,  chairman.  Earnings  for  the  nine 
months  were  up  9%  or  a  4%  increase  in 
revenue. 
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Ad  sales  campaign 

(Continued  from  page  9) 

to  the  fact  that  a  static  economy  means  a 
no-growth  in  many  ad  budgets,  Morris 
believes  newspapers  need  to  change  their 
share-of-market  when  it  comes  to  pack¬ 
aged  goods. 

How  the  NAB  plans  to  do  this  involves 
three  phases:  First,  an  explanation  of  the 
UPC  and  computerized  scanner  is  to  the 
newspaper  sales  force;  second,  a  talk  and 
sell  program  of  newspaper  ad  men  to 
manufacturers  and  ad  agencies;  and, 
third,  the  future  picture  of  the  food  in¬ 
dustry  in  a  presentation. 

A  round  of  talks  with  INAE  and  NASA 
has  already  completed  the  first  phase, 
Morris  said.  This  leads  to  a  talk  and  sell 
program  with  five  specific  target  areas: 

1.  Ad  managers  of  major  advertisers 
among  Fortune’s  top  500  largest  corpora¬ 
tions  marketing  products  including  food 
and  beverages;  soaps  and  detergents;  toi¬ 
letries;  headache  and  over-the-counter 
medical  remedies.  (Assigned  to  NAB  of¬ 
fices  and  NASA  chapters) 

2.  Account  managements  and  media  di¬ 
rectors  of  the  ad  agencies  handling  the 
billings  of  these  target  advertisers.  (NAB 
and  NASA) 

3.  Regional  and  district  managers  of 
the  top  national  advertisers.  (INAE) 

4.  Top  managements  of  major  food 
chains  across  the  country.  (NAB) 

5.  Top  managements  of  local  food 
chains  and  regional  offices  of  major  food 
chains  and  key  food  brokers.  (INAE) 

The  third  phase  has  already  made  its 
debut  in  the  form  of  a  presentation  be¬ 
fore  the  National  Association  of  Food 
Chains  convention  in  Las  Vegas  in  Octo¬ 
ber.  It  is  also  being  shown  in  New  York 
this  month. 

Predictions  on  food 

In  the  presentation  called  “The  Future 
of  the  (irocery  Business,”  the  bureau 
makes  several  predictions  about  the  food 
industry  including: 

— The  current  threatening  world  food 
situation  will  be  successfully  overcome. 

— Continuing  inflation  will  make  food 
relatively  more  expensive. 

— Despite  the  threat  of  inflation,  there 
will  be  a  steady  rise  in  the  real  income 
of  American  families. 

— The  environmental  and  energy  situa¬ 
tions  will  not  significantly  affect  the  groc¬ 
ery  industry. 

— By  the  year  2000,  two  thirds  of  all 
women  will  be  working,  as  against  the 
even  surprising  52%  that  work  today. 

— American  eating  habits  will  change 
in  the  direction  of  specialty  foods. 

— The  structure  of  retail  ownership  will 
change  but  slightly;  the  challenge  of  man¬ 
agement  \vill  continue  to  tilt  tow'ard  peo¬ 
ple. 

— Supermarkets  will  become  larger,  but 
not  hypermarches,  and  will  face  increas¬ 
ing  competition  from  other  types  of  food 
outlets. 

— Customer  services  will  not  be  greatly 
expanded,  but  unit  pricing  will  be  uni¬ 
versally  accepted. 

— The  merchandise  mix  will  undergo 
only  relatively  minor  changes,  but  these 
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changes  will  lean  to  more  convenience  and 
more  non-foods. 

— Computers  will  revolutionize  inven¬ 
tories  and  product  movement. 

— The  transportation  problem  will  con¬ 
tinue  to  increase  and  will  force  moves 
toward  giant  warehouse  complexes. 

— Crime  and  social  problems  will  con¬ 
tinue  to  plague  the  industry,  but  progress 
is  expected  and  will  be  made. 

The  futuristic  look  that  the  NAB  pro¬ 
vided  to  the  food  industry  was  based  on  a 
questionnaire  of  more  than  100  food  in¬ 
dustry  leaders,  equally  divided  between 
retailers  and  manufacturers. 

Despite  such  futuristic  looks,  the  mar¬ 
keting  methods  of  2000  are  already  with 
us,  Morris  said.  He  points  to  several  food 
chains  that  already  have  installed  laser 
scanning  machines  in  preparation  for  the 
UPC’s  implementation.  Among  them  are 
Marsh  Supermarkets  of  Troy,  Ohio;  Pub- 
lix  Super  Markets  of  Lakeland,  Fla.; 
Winn-Dixie  Stores  in  Jacksonville,  Fla.; 
Pathmark  Supermarkets  in  South  Plain- 
field,  N.J.,  in  preparation  for  eventual 
installation  into  all  its  outlets ;  Foodarama 
Shop  Rite  of  Middletown,  N.J. 

All  of  this,  Morris  said,  bodes  well  for 
the  economy  of  the  nation.  “With  a  sav¬ 
ings  off  this  type  of  equipment,  the  re¬ 
tailer  will  be  able  to  save  on  the  cost  of 
operating  his  store.  In  competitive  times 
such  as  this,  that  savings  will  be  passed 
along  to  the  consumer.  As  for  manufac¬ 
turers,  they’ll  be  able  to  manage  their 
marketing  plans  in  a  more  sophisticated 
and  faster  way.” 

As  for  newspapers,  Morris  said  the 
developments  bode  well  too.  He  said  he 
expects  the  future  localization  w’ill  prompt 
problem-solving  investments  in  advertis¬ 
ing.  And  undoubtedly  those  inv'estments 
should  go  to  newspapers. 

Said  Morris,  “Our  medium  moves  prod¬ 
ucts  better  dollar  for  dollar.  And  I’d  be 
willing  to  bet  on  it.” 

• 

Tougher  food  ad  rules 
proposed  by  FTC 

A  proposal  before  the  Federal  Trade 
Commission  may  require  that  all  food 
manufacturers  who  claim  nutritional  bene¬ 
fits  prove  such  claims  before  making  them 
in  advertising. 

According  to  J.  Thomas  Rosch,  director 
of  the  FTC’s  Bureau  of  Consumer  Protec¬ 
tion,  the  agency  has  worked  for  two  years 
on  formulating  the  proposed  rules. 

Among  such  proposed  regulations  are: 
— Requirement  of  detailed  substantiation 
for  ads  which  incorporate  such  phrases  as 
“packed  with  vitamins”  or  “more  whole¬ 
some  than.” 

— Identification  in  ads  of  any  nutrients 
on  which  claims  are  based. 

— Disclosure  of  the  percentage  of  each 
nutrient  according  to  the  recommended 
daily  allowance  that  is  contained  in  a  nor¬ 
mal  serving. 

— Assurance  that  each  serving  contains 
at  least  35  percent  of  the  recommended 
daily  requirement. 

Some  $2.3  billion  is  spent  by  food  and 
beverage  manufacturers  on  advertising 
annually. 
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Speidel  takes  action 
against  alien  control 

Speidel  Newspapers  Inc.,  a  group  based 
in  Reno,  Nev.,  has  taken  unusual  steps 
to  thwart  any  foreign  individuals  or  com¬ 
panies  from  acquiring  ownership  or  con¬ 
trol  of  its  business. 

The  target  of  the  move  is  Thomson 
Newspapers  Ltd.  of  Toronto,  Canada, 
which  recently  acquired  6.7  percent  in¬ 
terest  in  the  group.  And  although  Thom¬ 
son  claimed  it  was  only  an  investment, 
Speidel  has  proposed  an  amendment  to  its 
certification  of  incorporation  which  would 
prevent  any  alien  from  owning  or  con¬ 
trolling  the  company  or  voting  more  than 
10  percent  of  any  class  of  its  outstanding 
shares. 

Proposed  to  its  shareholders  in  a  “notice 
of  solicitation  of  stockholders’  consent,” 
the  amendment  also  suggested  that  “no 
alien,  nor  any  affiliate,  associate  or  repre¬ 
sentative  thereof,  may  serve  as  a  director 
of  the  company.” 

The  amendment  will  be  voted  on  this 
month  without  a  formal  meeting. 

Speidel  which  publishes  11  dailies  and 
five  Sunday  newspapers  earned  $5.3  mil¬ 
lion  or  91  cents  a  share  for  the  first  nine 
months  on  revenue  of  $30.7  million.  (E&P, 
November  2) 

Thomson  owns  48  dailies  in  the  U.S.  and 
32  dailies  in  Canada.  In  responding  to  the 
move,  St.  Clair  McCabe,  executive  vice- 
president  of  Thomson,  said,  “We  bought 
our  shares  in  Speidel  strictly  as  an  invest¬ 
ment  with  no  thought  of  a  take-over.” 

Although  Speidel  refused  to  explain  its 
actions  further,  the  proxy  statement  is¬ 
sued  to  shareholders  does.  “Foreign  com¬ 
panies  and  individuals  have  been  particu¬ 
larly  active  in  such  take-over  attempts  in 
recent  months.  Current  domestic  and  for¬ 
eign  economic  conditions  have  increased 
the  possibility  of  such  aliens  finding  it 
attractive  to  take  over  control  of  the  com¬ 
pany,”  it  said. 

The  proxy  statement  also  claimed  that 
the  Thomson  acquisition  had  been  made 
during  the  past  year  “without  prior  no¬ 
tice”  to  the  company.  It  noted  that  one- 
fifth  of  Thomson’s  U.S.  holdings  had  been 
acquired  during  the  past  four  years. 

Speidel  has  proposed  another  amend¬ 
ment  which  would  require  a  two-thirds 
vote  of  approval  for  any  mergers,  asset 
or  stock  transfers  or  similar  transactions, 
or  to  dissolve  the  company. 

• 

Metro  names  Detjen 
general  sales  manager 

Harry  M.  Detjen,  advertising  director, 
SUNDAY,  has  been  named  general  sales 
manager  of  Metropolitan  Sunday  News¬ 
papers  Inc.,  a  position  that  has  been  vacant 
since  1955. 

Charles  T.  Kline,  president-general  man¬ 
ager  of  Metro,  said  the  executive  staff 
position  is  being  filled  to  “expand  comics 
sales  activities  at  management  level.”  Carl 
Schmidt  continues  as  comics  advertising 
director. 

Detjen  joined  Metro  in  1957. 
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It  takes  only  one  newspaper  to  do  the  job 
when  that  one's  The  Bulletin.  You  reach  more 
readers  with  more  of  everything  than  the  Morning 
Inquirer  and  the  tabloid  Daily  News  combined. 
181,000  more  unduplicated  readers. 

92,000  more  adults  with  $15,000+  incomes 
—all  the  best  prospects  for  autos,  liquor, 
travel  and  the  trademarks  of  the  good  life. 

All  this  and  the  lowest  unduplicated  CPM  too! 


$5.78  against  $8.09  cpm  for  the  Inquirer/ 
News  combo  for  those  extra  25%  Bulletin  house¬ 
holds  enjoying  $15,000+  incomes.. .and  so  it  goes 
in  most  categories. 

Read  "Philadelphia;  Measure  of  a  Market" 
the  independent  Belden  Study  registered  for  ARF 
open  audit  plan— and  see  for  yourself.  We'll  send 
you  a  copy  free— because  the  more  you  know  the 
better  we  look. 


The  Bulletin...No  Combination  Can  Beat  It. 

MEMBER  MILLION  MARKET  NEWSPAPERS,  INC. 


Promotion 
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HERE'S  WHY 

Quality  Saddle  •  Exclusive  Lock-Esy  System 
Customer  Service  •  5-Year  Guarantee  •  30 
Day  Free  Trial  Program  •  Economical  To  Buy 


Southam  publishes  paper 
promoting  newspaper  ads 


6880C  Oran  Circle,  Buena  Park,  CA  90621 
(714)  522-2807  *(213)  921-7787 
Telex:  655-307 


Southam  Press  Ltd.,  which  publishes 
daily  newspapers  in  13  Canadian  cities 
published  the  first  issue  of  NEWSPRINT, 
a  16-page  tabloid.  Copies  have  been  mailed 
to  5,000  advertising  people  across  the 
country. 

The  publication  is  a  direct  response  to 
a  research  study  undertaken  on  Southam’s 
behalf  by  Analytical  Communications  Inc., 
Toronto,  in  consultation  with  Goldfarb 
Consultants  Limited.  The  study  involved 
interviews  with  media  planners,  creative 
directors  and  selected  advertisers. 

The  research  led  to  the  isolation  of  four 
main  problem  areas  associated  w’ith  the 
traditional  ways  of  marketing  newspapers 
as  an  advertising  vehicle. 

First,  the  study  indicated  that  the  ad¬ 
vertising  industry  seems  to  have  no  clear 
understanding  of  the  differences  in  com¬ 
munication  function  of  the  various  media. 

Second,  that  creative  directors  seem  to 
exercise  much  more  influence  on  media 
decisions  than  was  previously  supposed. 

Third,  that  much  of  the  criticism  aimed 
at  newspapers  has  no  basis  in  fact. 

And  fourth,  that  the  newspaper  industry 
has  an  image  problem:  It  is  commonly  re¬ 
garded  as  old-fashioned,  arrogant  and 
difficult  to  work  with. 

“Having  identified  these  four  areas  of 
opportunity,”  says  John  Ward,  Southam’s 
vicepresident  of  marketing,  “we  originally 
considered  four  different  campaigns,  each 
addressed  to  a  specific  area.  Instead,  we 


Grey  named  agency 
for  N.Y.  Press 

In  1975,  Grey  Advertising  will  be  bill¬ 
ing  an  additional  $1  million  or  more  for 
ads.  John  Shaheen,  owner  of  the  soon-to- 
be  launched  New  York  Press,  will  be  pay¬ 
ing  those  bills. 

This  week,  the  newspaper’s  president 
and  publisher  John  B.  Olson  announced  it 
had  chosen  an  advertising  agency  to  rep¬ 
resent  them.  According  to  Olson,  some  12 
advertising  agencies  had  solicited  for  the 
right  to  be  the  agency.  Grey  Advertising, 
the  fifth  largest  agency  in  the  nation,  was 
the  winner. 

According  to  a  Press  spokesman,  the 
agencies  came  to  the  Shaheen  organiza¬ 
tion  to  pitch  for  the  account.  And,  he 
added,  no  one  had  to  send  out  invitations. 

Handling  the  account  for  Grey  is  Ste¬ 
wart  Hagleman  who  will  oversee  all  the 
campaign  ideas  that  will  be  used  to  launch 
New  York’s  newest  daily  newspaper. 

The  first  campaigrn  which  is  scheduled 
to  begin  in  the  spring  of  1975  is  estimated 
to  bill  in  seven  figures,  Olson  said. 

However,  Hagleman  said  it  w’as  still 
too  early  to  say  what  kind  of  promotional 
work  would  be  used  to  launch  the  news¬ 
paper.  The  word  is  now  that  the  news- 


settled  on  a  single  publication  that  would 
go  directly  to  people  in  the  industry.  The 
concept  is  completely  original.” 

NEWSPRINT,  Ward  says,  is  designed 
to  accomplish  four  things:  to  encourage  a 
more  sophisticated  approach  to  the  selec¬ 
tion  of  media;  to  communicate  a  sense  of 
excitement  about  print  as  a  creative 
medium;  to  refute  the  myths  surrounding 
newspapers;  and  to  demonstrate  that 
newspapers  are  up-to-date  and  accom¬ 
modating.  “We’re  not  just  claiming  those 
things,”  says  Ward,  “we  really  ape  dem¬ 
onstrating  them.  The  publication,  which  is 
printed  on  newsprint,  shows  the  effective 
use  to  which  color  can  be  put,  for  in¬ 
stance.” 

The  first  issue  of  NEWSPRINT  con¬ 
tains  a  profile  of  Claus  Mohr,  a  selection 
of  inventive  and  effective  newspaper  ads, 
and  a  piece  revealing  the  strategy  behind 
a  well-known  newspaper  campaign.  There’s 
also  a  profile  of  the  Owen  Sound  Sun- 
Times,  an  article  refuting  the  claim  that 
newspapers  suffer  from  “clutter,”  and  a 
problem-solver,  in  which  a  Southam  sales 
representative  is  asked  to  recommend 
media  and  marketing  strategy  for  a  hypo¬ 
thetical  advertising  problem. 

“We’re  confident  that  NEWSPRINT  is 
the  sort  of  dramatic  response  needed  to 
dispel  the  belief  that  newspapers  are  old- 
fashioned,”  says  Ward.  “Two  more  issues 
will  be  published  before  Christmas.  Be¬ 
ginning  in  January,  NEWSPRINT  will  be 
published  on  a  bi-monthly  basis.” 

paper  will  be  launching  sometime  after 
March.  The  Press  will  be  a  fully-auto- 
mated  newspaper  with  four  color  offset 
presses. 

The  appointment  for  Grey,  which  bills 
over  $302  million  annually,  takes  effect 
January  1. 


HI  oe  pay-  _ 

,  Tops  for  Yule  ads 

president  * 

nounced  it  New'spapers  will  again  be  the  number 
cy  to  rep-  one  medium  for  pre-Christmas  advertis- 

1,  some  12  ing,  according  to  a  survey  by  the  News- 

ed  for  the  paper  Advertising  Bureau.  Close  to  8  out 
Ivertising,  of  10  merchants  told  the  bureau  that  they 
ation,  was  will  invest  more  than  70%  of  their  holi¬ 
day  season  ad  budgets  in  newspapers.  30% 
sman,  the  will  devote  more  than  90%  of  their  ad 
organiza-  funds  to  papers.  The  portion  planning  to 
.  And,  he  increase  their  ad  budgets  is  38%  as  com- 
vitations.  pared  to  8%  who  expect  to  cut  back.  The 
•ey  is  Ste-  median  increase  is  10%  this  year, 
see  all  the  • 

I  to  launch  ^ 

paper.  Daniieman  in  charge 

scheduled 

;  estimated  Fred  C.  Danneman,  publisher  of  Ladies 
said.  Home  Journal,  has  been  elected  executive 

w’as  still  vicepresident-publishing  of  Downe  Com- 
romotional  munications  Inc.  His  responsibilities  will 
the  news-  include  overall  management  of  both  the 
the  news-  LHJ  and  Family  Weekly. 
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hafs  in  a  namePZ 


Great  names  can  also  be  great  trademarks. 

^^Good 


name  in  man  or  woman 

)) 

Othello 


Romeo  and  Juliet 


...is  the 


immediate  jewel  of their  souk.l 

And  great  trademarks  can  be  as  valuable  to  you  as  they  are  to  the  companies  that  own 
them.  Because  they  help  ensure  that  when  you  ask  for  something  you  get  what 
you  asked  for. 

Speak  the  speech  I  pray  you,  as  I 
pronounced  it  to  you. . 

So,  in  order  to  protect  yourself,  and  us,  please  use  Xerox  as  a  proper  adjective  and  not 
as  a  verb  or  noun.  Thus,  you  can  copy  on  the  Xerox  copier  but  you  can’t  Xerox 
something.  You  can  go  to  the  Xerox  copier  but  not  to  the  Xerox. 

Zounds!  I  was  never  so  hethump^d 

by  words.  •  •  Kin^  John 

We  don’t  want  to  bethump  you  with  words;  please  just  use  our  name  correctly. 


XEROX 


XEROW  is  1  nademark  of  XEROX  CORPORATION. 


Job  display  ads  aid  ailing 
classified,  agency  exec  says 

By  Darrell  Leo 


Classified  advertising — the  backbone  of 
newspapers — has  been  considered  by  many 
experts  to  be  the  barometer  of  the  na¬ 
tion’s  economy.  If  that’s  true,  then  the 
forecast  should  probably  read  stormy 
weather. 

But  Frank  Coss,  research  director  for 
Deutsch,  Shea  and  Evans  Inc.,  a  New 
York-based  advertising  agency  specializing 
in  personnel  recruitment,  isn’t  all  doom- 
and-gloom.  In  fact,  he  suggested  that  help 
wanted  advertising  might  even  hold  its 
own  during  this  time  of  “stagflation.” 

“Unemployment  is  a  symptom  of  a  whole 
economic  malaise,”  he  said.  “Companies 
have  become  cautious.  Some  have  put  on 
hiring  freezes.”  But  he  added  there  are 
still  many  industries,  those  not  necessarily 
affected  by  a  sinking  economy  or  even 
blossoming  under  adverse  conditions,  that 
are  actively  recruiting  trained  personnel. 

And  recruitment  for  them  often  means 
taking  out  career/help  wanted  advertising 
in  newspapers.  So  despite  an  overall  6 
percent  unemployment  rate  in  America, 
there  are  certain  industries  searching  for 
the  right  kind  of  person  for  a  specialized 
job. 


Unaffected  by  economy 

Among  those  industries  that  are  still 
actively  looking  are  the  design  construc¬ 
tion,  environmental,  chemical,  electronic 
and  even  aerospace  professions.  These, 
Coss  said,  are  industries  more  or  less  un¬ 
affected  right  now  by  the  economy.  Some 
like  environmental  and  design  construction 
jobs  are  even  enhanced  by  the  current 
situation. 

Still,  the  2.3-year  veteran  of  DSE,  said 
the  employment  field  is  “hard  to  general¬ 
ize  about.”  Coss  added  that  most  people 
“have  a  tendency  to  talk  about  the  un¬ 
employed  in  straight  percentage  units.  The 
problem  is  that  not  all  unemployed  are  the 
same.” 

His  agency  for  example — the  only  one 
of  its  kind  to  belong  to  the  American  As¬ 
sociation  of  Advertising  Agencies  (4A’s) 
— has  plotted  the  direction  for  demand  in 
the  engineering  and  scientific  areas.  And 
according  to  their  figures  the  problem  is 
not  all  that  great. 

The  report  said,  “1973  saw  the  renais¬ 
sance  of  the  engineer.  For  the  first  time 
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since  1968,  the  average  level  of  demand  for 
technical  people  reached — and  exceeded — 
the  norm.”  The  agency  recorded  a  50%  in¬ 
crease  over  1972  in  the  demand  volume. 

And,  the  report  predicted  more  of  the 
same  for  1974.  “The  technical  demand  out¬ 
look  appears  to  be  more  of  the  same.  For, 
while  the  energy  problems  may  have  an 
adverse  effect  on  technical  hiring  in  some 
industries — the  automotive  field  is  an 
obvious  example — it  will  also  be  creating 
more  job  opportunities  in  many  aspects  of 
the  economy. 

‘  Petroleum  companies  will  be  actively 
seeking  new  energy  sources;  more  energy- 
related  facilities  such  as  power  plants, 
nuclear  reactors  and  refineries  are  in  pros¬ 
pect;  research  is  being  funded  on  non- 
ccnventional  power  sources,”  the  report 
said. 

It  also  found  that  defense  and  govern¬ 
ment  projects  such  as  nuclear  submarine 
construction,  military  aircraft  procure¬ 
ment,  updated  air  traffic  control  and  mass 
transit  programs  would  require  additional 
technical  personnel. 

To  this,  Coss  added  that  companies  are 
still  seeking  out  ways  to  hire  woman  and 
minorities  in  accordance  with  guidelines 
set  down  by  the  U.S.  Equal  Employment 
Opportunity  Commission. 

Because  of  this,  DSE  predicted  that 
through  the  rest  of  1974  and  maybe  into 
1975  there  will  be  an  upward  demand  for 
such  personnel. 

All  of  this  eventually  means  that  news¬ 
paper  CAMs  worried  about  steadily  rising 
unemployment  have  fields  to  work  in  to 
balance  out  declines  in  other  areas. 

Favors  newspapers 

Coss  who  favors  newspapers  as  a 
medium  because  of  their  retention  value 
points  to  the  Chicago  Tribune  and  the  New 
York  News  as  innovators  which  have  taken 
advantage  of  the  growing  help  wanted 
career  market. 

The  Tribune  for  example  now  has  three 
diffierent  sections  containing  recruitment- 
type  advertising — usually  display  size.  The 
first  is  the  traditional  help  wanted  classi¬ 
fied.  The  second  area  is  its  new  Mid- 
America  Job  Guide,  launched  a  year  ago 
with  editorial  copy  by  Careers  Editor 
Jack  Houston.  The  third  is  in  the  Tribune’s 
new  Lifestyle  section,  launched  with  the 
new  24-hour  newspaper  concept  in  Septem¬ 
ber. 

Coss  pointed  to  the  last  two  as  untradi- 
tional  means  of  getting  recruitment  ads 
into  the  hands  of  the  reader,  taking  ad¬ 
vantage  of  special  markets.  Especially  im¬ 
portant,  he  said,  is  the  Lifestyle  section 
for  recruiting  people  for  female-oriented 
jobs. 

The  idea,  according  to  Lou  Martin  of  the 
Tribune’s  New  York  staff,  came  about 
“after  considerable  discussion  with  agen¬ 
cies — most  of  whom  favored  the  idea.” 

The  News  on  the  other  hand  just  launch¬ 
ed  on  October  6  a  career  marketplace 


section  which  runs  in  the  Sunday  sports 
section  of  the  newspaper. 

‘Create  a  desire’ 

John  G.  Campi,  classified  advertising 
manager,  said  the  idea  was  launched  to 
“create  a  desire  among  our  readers  to 
change  jobs.  Because  it’s  in  the  sports 
page,  readers  almost  involuntarily  spot 
these  ads.” 

Because  of  this  unique  positioning, 
something  akin  to  classified  psychograph¬ 
ics,  advertisers  with  help  wanted  display 
ads  are  getting  people  “who  are  already 
employed  and  hireable  and  desireable.” 

So  far  response  to  the  section  has  been 
“excellent,”  Campi  said.  Eventually,  he 
said  the  News  hopes  to  have  the  section 
up  to  20  pages. 

Of  course,  Campi  added,  the  Netv  York 
Times  is  still  the  frontrunner  in  classified. 
“But  you  have  to  remember,  we’ve  only 
been  in  classified  eight  years.”  He  also 
said  that  while  classified — especially  in  the 
northeast  region — may  drop,  he  hoped 
career  display  would  go  up. 

Despite  these  developments,  Coss  said 
newspapers  as  the  primary  carrier  of 
career  display  ads  need  to  work  aggres¬ 
sively  at  developing  the  area.  In  1973, 
national  ads  for  help  wanted  accounted 
for  some  $10.5  million  in  revenue  for  an 
annual  growth  of  55.7  percent. 

Cess  said  agencies  like  his  need  the  help 
of  newspapers  for  long-term  growth.  Such 
help  includes: 

— ad  justment  by  newspapers  so  they  can 
recognize  mechanically  that  recruitment  is 
a  nationalized  operation; 

— adjustment  in  rate  structures  for  help 
wanted  display  because  so  many  are  con¬ 
fusing; 

— find  some  common  denominator 
mechanically  so  that  classified  sections 
don’t  vary  as  much  from  one  to  another; 

— installment  of  telecopying  equipment 
which  will  enable  agencies  to  get  ads  to 
newspapers  on  short  deadlines. 

Still  Coss  finds  newspapers  the  most 
effective  recruitment  media  with  some  80 
percent  of  all  business  going  into  dailies. 
Speaking  about  the  television  experiment 
run  by  the  job  placement  agency  Snelling 
&  Snelling,  he  said,  “Television  is  feasible 
only  if  you’re  looking  for  a  wide  range  of 
people,  and  only  under  unusual  conditions. 

“Broadcasting  is  ephemeral,”  he  said. 
“With  newspapers  the  information  is  con¬ 
stantly  with  you.  And  newspapers  are  still 
the  fastest  way  of  getting  into  print  with 
your  job.” 

What  about  criticism  of  help  wanted  dis¬ 
play?  “Well,  yes,  they  can  be  dull.  But 
people  are  primarily  interested  in  infor¬ 
mation.  The  more  you  provide  in  the  way 
of  information,  the  more  effective  it’s  go¬ 
ing  to  be.” 

Coss  also  said  that  people  read  recruit¬ 
ment  ads  even  if  they’re  not  looking  for 
jobs.  “Some  70-75  percent  of  a  publica¬ 
tion’s  readership  will  read  those  ads  reg¬ 
ularly,  while  maybe  only  10  percent  are 
actively  concerned  about  switching  jobs.” 

For  the  future,  Coss  said  there  is  a 
gradual  trend  among  major  corporations 
into  display  ads.  Classified,  he  added,  will 
always  be  utilized.  But  “even  in  a  reces¬ 
sion  company’s  are  looking  for  people.  To 
find  them,  they’ll  be  placing  larger  ads  in 
more  different  places.” 
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Electronic  Plate-making . . . 

A  Giant  Step  toivard  Electronic  Publishing 


Ecctronic  plate-making  is  a  reality.  Today.  When 
you’ve  invested  in  electronic  wonders  like  photocom¬ 
position,  video  display,  and  data  processing,  it’s  pretty 
frustrating  to  have  progress  come  to  a  screeching  halt 
at  the  plate-making  stage. 

It  doesn’t  have  to  be  that  way.  Enter  Laser-Graph®. . 
the  digital  electronic,  fully  automated,  fast  plate-making 
system.  Laser-Graph  docs  it  electronically,  with  lasers 
and  computers . . .  makes  letterpress  printing  plates  di¬ 
rectly  from  paste-ups  in  minutes.  No  negatives,  photo¬ 
engraving,  chemicals,  water,  mats,  or  stereotypes.  And 
no  pollution. 

It’s  as  simple  to  operate  as  an  office  copier.  You  put 
in  a  paste  up  and  a  Laser- Platef  push  two  buttons,  and 
you’re  ready  to  go  to  press. 


From  paste-up  to  press,  Laser-Graph  is  the  fastest 
system  around.  Because  it’s  the  only  one  that’s  elec¬ 
tronic  and  automated.  And  because  the  exclusive  par¬ 
tial  plate  processing  feature  lets  you  partially  process 
a  plate  with  advanced  material  and  leave  a  “ncwsholc” 
for  late-breaking  news.  It’s  a  whole  new  dimension  in 
publishing  flexibility. 

We  call  Laser-Graph  the  newspaperman’s  time  ma¬ 
chine.  Because  it  lets  you  buy  time  to  publish  a  better 
newspaper  today.  And  it  will  hang  in  there  tomorrow 
when  all  those  non-digital  plate-making  systems  have 
become  obsolete.  For  the  complete  story,  get  in  touch 
with  Laser  Graphic  Systems  Corporation,  Minuteman 
Drive,  Longfellow  Center,  Sudbury,  Massachusetts 
01776,  617-358-4725. 


LASER  GRAPHIC  SYSTEMS' 

Tomorrow’s  Process  for  Today’s  Presses 


4th  generation  named 
to  board  of  directors 


news-people 


A  number  of  changes  in  the  administra¬ 
tion  of  The  Buffalo  Courier-Express  Inc. 
were  announced  by  William  J.  Conners 
III,  president  and  publisher,  following  a 
meeting  of  the  company’s  board  of  direc¬ 
tors. 

Richard  C.  Lyons  Jr.,  secretary  and 
assistant  treasurer,  has  been  elected  treas¬ 
urer  of  the  company  and  has  been  made  a 
director. 

William  J.  Conners  IV,  who  was  elected 
to  the  board  of  directors  in  1971,  was 
elected  assistant  treasurer  and  assistant 
secretary. 

Howard  W.  Clother,  who  was  made 
honorary  chairman  of  the  board,  relin¬ 
quished  his  posts  as  treasurer  and  direc¬ 
tor.  He  continues  as  assistant  publisher. 

William  Conners  IV,  is  the  son  of  the 
publisher,  and  represents  the  fourth  gen¬ 
eration  to  bear  that  name  among  the 
leadership  of  the  Courier-Express,  which 
was  founded  in  1926  by  his  great-grand¬ 
father. 

Lyons  joined  the  newspaper  as  auditor 
in  1954.  He  was  successively  named  comp¬ 
troller,  secretary  and  assistant  treasurer. 
Lyons  is  a  director  of  the  New  York  State 
Publishers’  Assn. 

• 

John  Lawrence,  Washington  bureau 
chief  of  Los  Angeles  Times — to  become 
assistant  managing  editor  in  charge  of 
economic  affairs.  He  will  also  take  over 
direction  of  the  financial  department 
whose  editor,  Rob  Wood,  will  leave  next 
June  to  open  a  Times  bureau  in  Ottawa, 
Canada. 

*  «  * 

Moritz  Zenoff,  owner,  editor  and  pub¬ 
lisher  of  the  weekly  Henderson  (Nev.) 
Home  News  and  the  Boulder  City  (Nev.) 
News — selected  to  the  1974  winner  of  the 
John  Peter  Zenger  award,  given  annually 
by  the  Fraternal  Order  of  Eagles. 


HELP  CS  TO  HELP  YOU 
BETTER!  There  is  no  need 
for  you  to  fill  requests  for 
missing  tear.sheets  on  na¬ 
tional  advertising.  Instead 
forward  the  request  to  ACB. 
We  will  fill  it  promptly  and 
tell  your  advertiser  to  al¬ 
ways  come  to  ACB  for  miss¬ 
ing  copies.  Advertising  ac¬ 
counts  change  agencies  .  .  . 
your  employees  may  change. 
But  ACB  keeps  at  it.  This 
is  our  54th  year. 

IVe  read  every  daily 
iiewsfaper  advertisement 

I^HE  ADVERTISING 
^CHECKING  BUREAU, INC. 

NEW  YORK.  353  Park  Avenue,  South 
CHICAGO.  434  S.  Wabash  Avenue 
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Daniel  P.  Hanley  Jr  ,  former  execu¬ 
tive  assistant  to  Wisconsin  Atty.  General 
Robert  W.  Warren — joined  the  Milivau- 
l:ee  Journal  as  a  reporter. 

♦  «  * 

Mynatt  Smith,  editor  and  publisher 
of  the  Whittier  (Calif.)  Neivs — named 
Whittier  Citizen  of  the  Year. 

«  4t  ♦ 

Richard  A.  Prather,  circulation  direc¬ 
tor  of  the  Mt.  Pleasant  (Mich.)  Daily 
Times-News — also  assumed  the  circula¬ 
tion  directorship  of  the  Alma  (Mich.) 
Daily-Leader. 

♦  «  * 

Donald  F.  Neece,  advertising  and  pro¬ 
motion  manager.  Wall  Street  Journal — 
appointed  manager  of  the  advertising  and 
promotion  division,  a  new  division  in  Dow 
Jones’  circulation  sales  department.  South 
Brunswick,  N.J. 

«  «  « 

Joel  R.  Garreau,  formerly  an  editor 
of  the  Style  section  of  Washington  Post 
— named  an  assistant  manager  of  the 
Trenton  Times  and  Sunday  Times  Adver¬ 
tiser.  He  will  have  responsibility  for  the 
photo  department,  library,  and  for 
the  layout  and  design  of  the  papers. 

*  ♦  ♦ 

James  M.  McAllister,  vicepresident-ad 
director  of  Parade — appointed  general 
manager  and  executive  vicepresident  of 
Parade  Publications  Inc. 

*  *  « 

Dr.  Tom  Roberts,  a  professional  psy¬ 
chologist — ^to  the  Waco  (Tex.)  Citizen  as 
sports  editor. 

*  «  * 

Lou  Gordon,  Detroit  tv  commentator — 
to  write  a  twice-a-\veek  column  for  the 
Detroit  News. 

*  «  * 

Bill  Kirby,  22-year  veteran  sports  re¬ 
porter  with  the  Tampa  Tribune — named 
state  sports  editor. 

*  *  * 

Dave  Gross,  promotion  arts  director, 
Miami  Herald — named  manager  of  the 
newdy-created  department  of  creative 
services. 
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Dennis  Risinger,  controller,  Grand 
Forks  (N.D.)  Herald — named  business 
manager.  Mrs.  Lee  Geer  has  been  named 
controller.  Ken  Curfman — to  assistant 
ad  manager. 

*  •  * 

George  Beveridge,  currently  editorial 
writer  at  the  Washington  Star-News  and 
David  Burgin,  metropolitan  editor — 
named  assistant  managing  editors. 

*  *  * 

Charlie  Fairman,  for  many  years  a 
display  advertising  salesman  with  the 
Netv  Rochelle  (N.Y.)  Standard-Star  and 
Mount  Vernon  (N.Y.)  Daily  Argus — re¬ 
tired  October  31  to  West  Palm  Beach, 
Fla. 

*  *  * 

Carl  F.  Schroegel,  circulation  manag¬ 
er,  Seattle  Times — retired  October  18  on 
his  40th  anniversary  with  the  Times. 
John  A.  McCall,  management-services 
manager — named  to  succeed  Schroegel. 

*  *  * 

Al  Merwin  III,  of  Merwin  Associates 
— named  travel  and  resort  director  of 

Newark  Star-Ledger.  Merwin  was  former¬ 

ly  travel  and  resort  manager  for  the 
Philadelphia  Bulletin. 

e  e  e 

Carol  Collyar,  recently  editor  of  the 
Hilton  Head  (S.C.)  News — to  the  Long¬ 
view  (Tex.)  Morning  Journal  as  editor. 

e  *  * 

Charles  J.  Wellner,  editor  of  the 
Lockport  (N.Y.)  Union-Sun  &  Journal 
retired  October  31.  Edwin  C.  Jones,  man¬ 
aging  editor,  assumed  control  of  the  news 
operation. 

♦  *  « 

Fred  B.  Wachs,  77,  officially  retired  as 
president  of  the  Lexington  (Ky.)  Herald- 
Leader  Co.  on  October  31. 

*  *  * 

John  H.  Hetzler,  24,  ad  salesman  for 
five  years — named  assistant  classified  ad¬ 
vertising  manager  of  Dayton  Newspapers 
Inc. 

e  «  * 

Joseph  L.  Ferstl,  executive  vicepresi¬ 
dent  of  the  Lerner  Newspaper  group  in 
Chicago — elected  president  of  the  Illinois 
Press  Association. 

*  «  * 

Jonathon  H.  Witherspoon,  former 
news  editor,  Winston  Salem  (N.C.)  Jour¬ 
nal — named  associate  publisher  of  Sen¬ 
tinel  Newspapers  in  Gaithersburg,  Md. 


Publisher  assignments 
made  by  Ottaway 

Management  changes  at  two  locations 
were  announced  by  James  H.  Ottaway, 
Jr.,  president  of  Ottaway  Newspapers,  Inc. 

Donald  J.  Clifford,  publisher  of  the 
Oneonta  (N.Y.)  Daily-Star  was  named 
publisher  of  the  Traverse  City  (Mich.) 
Record-Eagle,  succeeding  Elton  P.  Hall, 
who  died  October  28. 

Edward  J.  Somers,  general  manager  of 
the  Middletoum  (N.Y.)  Times  Herald- 
Record,  will  replace  Clifford  as  publisher 
of  the  Daily  Star. 
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in  the  news 


Gridiron  Club  to  admit 
women  as  members 


Michael  K.  Hertz,  33,  previously  per¬ 
sonnel  manager  for  Evans  Products  Co., 
Portland — joined  the  Statesman-Journal 
Newspapers  in  Salem,  Ore.  as  personnel 
manager. 

*  «  « 

James  E.  Barnhill,  43,  general  man¬ 
ager  of  the  Antioch  (Calif.)  Daily  Ledger 
— named  publisher  and  editor  of  The 
Press,  Ypsilanti,  Mich.,  replacing  Wayne 
Powell,  who  has  joined  a  Pennsylvania 
paper  as  publisher. 


Kendall  Somers 


Ken  Somers  named 
Tulsa  ad  director 

Kendall  Somers,  49,  has  been  named  ad¬ 
vertising  director  for  the  Newspaper 
Printing  Corp.,  NPC,  which  publishes  the 
Tulsa  Tribune  and  the  Tulsa  World. 

Somers,  former  vicepresident  of  Findlay 
(Ohio)  Publishing  Co.,  replaces  M.E.  Matt 
Elder  at  the  NPC  post.  He  began  his 
duties  November  11. 

Somers  is  a  1948  graduate  of  Michigan 
State  University,  was  a  Navy  pilot  during 
World  War  II,  and  worked  in  advertising 
sales  at  Niles,  Michigan  and  for  the 
Michigan  Daily  Star  and  the  Houghton, 
(Mich.)  Daily  Gazette. 

He  is  past  president  of  Rotary  Clubs  in 
Niles  and  Findlay,  YMCA  and  Jaycee 
groups,  was  chairman  of  the  Findlay 
United  Way,  and  a  member  of  the  North¬ 
west  Ohio  Advertising  Directors  and  the 
plans  committee  of  the  Newspaper  Ad¬ 
vertising  Bureau  in  New  York. 

Somers  is  a  member  of  the  Sales  Train¬ 
ing  Committee  of  the  International  News¬ 
paper  Advertising  Executives. 

The  Somers  have  two  sons,  one  an  aero¬ 
nautical  engineer  with  NASA,  and  the 
other  a  student  at  Michigan  State  Univer¬ 
sity. 


Pette  G.  Vasilon,  Lansing  State  Jour¬ 
nal — named  Gannett  District  sales  man¬ 
ager  of  the  year. 

♦  •  ♦ 

Steve  Rogers  has  been  promoted  from 
metropolitan  editor  to  assistant  manag¬ 
ing  editor  (night)  at  the  Miami  Herald. 

• 

Calif,  daily  to  open 
Washington  bureau 

The  Riverside  (Calif.)  Press-Enter¬ 
prise  will  open  its  own  Washington  bu¬ 
reau  in  December. 

Martin  Salditch,  who  established  the 
Press-Enterprise  State  Capitol  bureau  in 
Sacramento  in  1965,  will  be  the  news¬ 
paper’s  first  full-time  Washington  corres¬ 
pondent. 

Will  Thorne  will  replace  Salditch  in 
Sacramento. 

Salditch,  46,  a  native  of  Philadelphia 
and  a  graduate  of  Temple  University,  cov¬ 
ered  state  and  local  politics  for  the  Read¬ 
ing  (Pa.)  Times  for  10  years  before  join¬ 
ing  the  Press  and  Daily  Enterprise  as  a 
political  writer  in  1963.  He  has  been  in 
Sacramento  since  1965,  except  for  a  year’s 
leave  of  absence  when  he  studied  at  the 
London  School  of  Economics  under  an 
American  Political  Science  Association 
Fellowship. 

Thorne,  also  46,  and  a  native  of  New 
York,  has  been  with  the  Press  and  Daily 
Enterprise  since  1956. 

• 

NAPP  names  president 

Patrick  J.  Kearns  has  been  elected  presi¬ 
dent  and  chief  operating  officer  of  NAPP 
Systems  (USA)  Inc. 

NAPP,  which  manufactures  and  markets 
photopolymer  printing  plates  is  a  joint 
venture  of  Lee  Enterprises,  Inc.,  and  Nip¬ 
pon  Paint  Company,  There  are  currently 
143  newspapers  who  have  contracted  for 
the  NAPP  plate  with  125  of  these  accounts 
now  operational. 

Lloyd  G.  Schermer,  president  of  Lee, 
remains  as  chairman  of  the  NAAP  Board 
and  chief  executive  officer.  Robert  W. 
Campbell  has  been  elected  vice  president 
of  marketing. 

Other  officers  elected  by  the  Board  were : 
Shozo  Tsuchida,  executive  vice  president; 
and  George  Leger,  vice  president  of  manu¬ 
facturing. 
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The  Gridiron  Club,  for  89  years  an  all¬ 
male  bastion  of  Washington  newspaper¬ 
men,  has  voted  to  change  its  constitution 
and  admit  women.  The  Club  will  abandon 
the  50-member  limit  that  has  prevailed 
since  1885,  and  increase  its  membership  to 
60.  The  ten  additional  members  will  be 
women  journalists. 

The  women  will  be  admitted,  two  each 
year,  over  the  next  five  years.  The  honor 
of  being  the  first  woman  to  gain  member¬ 
ship  in  the  Club  is  expected  to  fall  to 
Helen  Thomas,  who  heads  the  White  House 
bureau  of  United  Press  International.  Her 
opposite  number,  Frank  Cormier,  who 
heads  the  Associated  Press’s  White  House 
bureau,  has  been  a  Gridiron  member  for 
three  years. 

In  order  to  induct  Miss  Thomas  in  time 
for  the  Gridiron’s  annual  spring  dinner,  it 
may  be  necessary  to  put  her  ahead  of  the 
next  male  candidate,  Carroll  Kirkpatrick 
of  the  Washington  Post.  Kirkpatrick’s 
sponsors  are  understood  to  be  willing  to 
step  aside  in  favor  of  Miss  Thomas. 

A  two  third’s  vote  of  the  total  member¬ 
ship,  or  34  votes,  were  required  to  change 
the  club’s  constitution.  Jerald  terHorst, 
former  White  House  press  secretary,  flew 
up  from  Miami  to  vote  for  women  but 
missed  that  historic  chance  when  his  plane 
was  delayed. 


Head  of  our  medical  writing  team, 
Dave  Silver  has  specialized  in  the 
science  fields  since  graduating 
from  the  Missouri  School  of  Jour¬ 
nalism.  Material  from  Dave  or  his 
staff  is  not  only  scientifically 
sound  but  it  is  professionally  pre¬ 
pared.  Because  Dave  Silver  is  a 
PRO. 
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Glossary  of  new  technology  names  and  terms 


By  Earl  W.  Wilken 

This  if  the  last  installment  in  the  three 
part  series.  Previous  installments  were  pub> 
iished  in  the  October  12  and  November  9 
issues. 


OPERATING  SYSTEM 

A  set  of  programs  for  the  overall  monitoring, 
conirol  and  maintenance  of  a  computer  sys> 
tern;  e.g.  the  Disc  Operating  System  (DOS). 

OPERATION 

(1)  A  defined  action,  namely,  the  act  of  ob¬ 
taining  a  result  from  one  or  more  operands  in 
accordance  with  a  rule  that  completely  speci¬ 
fies  the  result  for  any  permissible  combina¬ 
tion  of  operands.  (2)  The  set  of  such  ads 
specified  by  such  a  rule,  or  the  rule  itself. 
(3)  The  act  specified  by  a  single  computer 
inMruction.  (4)  A  program  step  undertaken  or 
executed  by  a  computer,  e.g.,  addition,  multi¬ 
plication,  extraction,  comparison,  shift,  trans¬ 
fer.  The  operation  is  usually  specified  by 
the  operator  part  of  an  instruction.  (5)  The 
event  or  specific  action  performed  by  a  logic 
element.  (6)  See  Auxiliary  Operation,  Sequen¬ 
tial  Operation,  Serial  Operation. 

OPTICAL  SCANNER 

(1)  A  device  that  scans  optically  and  usually 
generates  an  analogue  or  digital  signal.  (2)  A 
device  that  optically  scans  printed  or  written 
data  and  generates  their  digital  representation. 
(3)  Synonymous  with  Visual  Scanner. 

OUTPUT 

(1)  Data  that  has  been  processed.  (2)  The 
state  or  sequence  of  states  occurring  on  a 
specified  output  channel.  (3)  The  device  or 
collective  set  of  devices  used  for  taking  data 
out  of  a  device.  (4)  A  channel  for  expres«ing 
a  state  of  a  device  or  logic  element.  (5)  The 
process  of  transferring  data  from  an  internal 
storage  to  an  external  storage. 

OVERLAY 

To  transfer  segments  of  a  program  from  aux¬ 
iliary  storage  into  internal  storage  for  execu¬ 
tion,  so  that  two  or  more  segments  occupy  the 
same  storage  locations  at  dilTerenl  times. 

PACK 

To  store  numeric  data  in  computer  processing, 
placing  two  digits  into  each  byte  of  storage. 

PACKING  DENSITY 

The  number  of  useful  storage  cells  per  unit  of 
dimension,  e.g.,  the  number  of  bits  per  inch 
stored  on  a  mapmetic  tape  or  drum  track. 

PARALLEL 

(1)  Pertaining  to  the  simultaneity  of  two  or 
more  processes.  (2)  Pertaining  to  the  simul¬ 
taneity  of  two  or  more  similar  or  identical 
processes.  (3)  Pertaining  to  the  simultaneous 
processing  of  the  individual  parts  of  a  whole, 
such  as  the  bits  of  a  character  and  the 
characters  of  a  word,  using  separate  facilities 
for  the  various  parts. 

PARALLEL  PROCESSING 

( 1 )  Pertaining  to  the  simultaneous  execution 
of  two  or  more  sequences  of  instructions  by  a 
computer  having  multiple  arithmetic  or  logic 
units.  Contrast  with  Multiprogramming.  (2) 
Running  two  systems  simultaneously,  process¬ 
ing  the  same  data  (e.g.,  a  computer  system 
and  a  manual  system)  for  the  purpose  of 
testing  the  system  and  cross  checking  results 
while  maintaining  production  on  the  other. 

PARITY 

The  condition  of  the  number  of  items  in  a  set; 
e.g.  bits  in  a  byte,  being  either  odd  or  even. 
Used  for  checking  certain  types  of  errors. 

PARITYBIT 

A  binary  digit  appended  to  an  array  of  bits 
to  make  the  sum  of  all  the  bits  always  odd  or 
always  even. 

PARITY  CHECK 

A  check  that  tests  whether  the  number  of 
ones  (or  teros)  in  an  array  of  binary  digits  is 
odd  or  even.  Synonymous  with  Odd-Even 
Check. 


PATCH 

(1)  To  modify  a  routine  irs  a  rough  or  expe¬ 
dient  way.  (2)  A  temporary  electrical  con¬ 
nection. 

PERFORATOR 

A  keyboard  unit  used  for  the  production  of 
punched  paper  tape.  Each  character  and 
function  is  given  a  unique  code  which  is 
punched  across  the  tape.  Control  of  type¬ 
setting  and  filmsetting  equipment  requires 
6,  7,  8,  15  or  31  level  paper  tape;  the  latter 
two  require  special  perforators  or  conversion 
equipment. 

PERIPHERAL 

EQUIPMENT 

The  input/output  units  and  secondary  storage 
units  of  a  computer  system.  Note:  the  central 
processor  and  its  associated  storage  and  con¬ 
trol  units  are  the  only  parts  of  a  computer 
system  which  are  not  considered  peripheral 
equipment. 

PICOSECOND 

A  unit  of  time  equal  to  one  trillionth  of  a 
second. 

PL/l 

Programming  language  One ;  a  high  level 
programming  language. 

POSTMORTEM 

Pertaining  to  the  analysis  of  an  operation 
after  its  completion. 

POSTMORTEM  DUMP 

A  static  dump  used  for  debugging  purposes 
that  is  performed  at  the  end  of  a  machine 
run. 


PROBLEM  DESCRIPTION 

A  statement  of  a  problem.  The  statement  may 
also  include  a  description  of  the  method  of 
solution,  the  solution  itself,  the  transforma¬ 
tions  of  data,  and  the  relationship  of  pro¬ 
cedures,  data,  constraints,  and  environments. 

PROBLEM  ORIENTED 
LANGUAGE 

A  programming  language  designed  for  the 
convenient  expression  of  a  given  class  of 
problems. 

PROCEDURE  ORIENTED 
LANGUAGE 

A  programming  language  designed  for  the 
convenient  expression  of  procedures  used  in 
the  solution  of  a  wide  class  of  problems. 

PROCESSOR 

A  device  or  system  capable  of  performing 
operations  upon  data.  Note:  the  terms  may 
refer  to  either  hardware  (see  Central  Proces¬ 
sor)  or  software  (an  assembler  or  compiler  is 
«ometimes  referred  to  as  a  ^'Language  proc- 
€««or**) . 

PROGRAM 

(1)  A  plan  for  solving  a  problem.  (2)  To 
devise  a  plan  for  solving  a  problem.  (3)  A 
computer  routine;  i.e.  a  set  of  instructions 
arranged  in  proper  sequence  to  cause  a  com¬ 
puter  to  perform  a  particular  process.  (4)  To 
write  a  computer  routine. 

PROGRAM  FLOWCHART 

A  flowchart  diagramming  the  processing  steps 
and  logic  of  a  computer  program.  Contrast 
with  system  flowchart. 

PROGRAM  LIBRARY 

A  collection  of  available  computer  programs 
and  routines. 

PROGRAMMED  CHECK 

A  check  procedure  designed  by  the  pro¬ 
grammer  and  implemented  specifically  as  a 
part  of  his  program.  Contrast  with  Automatic 
Check. 


PROGRAMMER 

A  person  who  invents  a  sequence  of  instruc¬ 
tions  in  a  computer  language  to  perform  oper¬ 
ations  on  input  to  get  a  desired  output.  Pro¬ 


grammers  use  ‘‘Languages**  such  as  Cobol, 
Fortran,  Assembler,  etc.  as  opposed  to  type¬ 
setting  mark-up  personnel  who  use  commands 
supplied  first  by  a  programmer  to  achieve 
their  desired  results.  This  is  a  common  mis¬ 
take  in  nomenclature  in  the  typesetting  field. 

PROGRAMMING 

LANGUAGE 

A  set  of  syntactical  rules  for  the  writing  of 
computer  instructions  in  other  than  machine 
language.  The  result  is  input  to  a  compiler 
or  assembler  which  translates  the  input  and 
outputs  an  object  program. 

PROTECTED  LOCATION 

A  storage  location  reserved  for  special  pur¬ 
poses  in  which  data  cannot  be  stored  without 
undergoing  a  screening  procedure  to  establish 
suitability  for  storage  therein. 

PUNCHED  CARD 

(1)  A  card  punched  with  a  pattern  of  holes 
to  represent  data.  (2)  A  card  as  in  1  before 
being  punched. 

PUNCHED  TAPE 

A  tape  on  which  a  pattern  of  holes  or  cuts  is 
used  to  represent  data. 

RADIX 

(1)  A  quantity  whose  successive  integral 
powers  are  the  implicit  multipliers  of  the 
sequence  of  digits  that  represent  a  number. 
For  example,  if  the  radix  is  five,  then  143J! 
means  1  times  S  to  the  second  power,  plus  4 
times  5  to  the  first  power,  plus  3  times  5  to 
the  zero  power,  plus  2  times  5  to  the  minus 
one  power.  Synonymous  w'ith  Base. 

RANDOM  ACCESS 

A  system  of  file  management,  usually  on  disc, 
in  which  a  record  is  accessible  independent  of 
its  file  location  or  the  location  of  the  pre- 
\ious  record  accessed.  Usually  used  to  differ¬ 
entiate  from  sequential  access. 

RASTER 

Line  scans  traced  across  the  face  of  a  CRT 
tube  by  a  flying  spot ;  the  lines  may  be 
rlo«e  together  or  wide  apart,  as  on  a  tele- 
xirion  screen. 


RASTER  SCANNER 

The  hardware  required  to  perform  the  scan¬ 
ning  function. 

READ-ONLY  MEMORY 

A  storage  device  into  which  data  cannot  be 
written  by  the  computer  with  which  it  is 
used. 


REALTIME  (REAL  TIME) 

(1)  Pertaining  to  the  actual  time  during 
which  a  physical  process  takes  place.  (2)  Per¬ 
taining  to  fast-response  online  computer  proc¬ 
essing,  which  obtains  data  from  an  activity  or 
a  process,  performs  computations,  and  re¬ 
turns  a  response  rapidly  enough  to  control, 
direct,  or  influence  the  outcome  of  the  ac¬ 
tivity  or  process. 

RECORD 

(1)  To  store  data  on  some  medium  such  as 
magnetic  tape,  paper  tape,  etc.  (2)  A  unit  of 
information  within  a  file.  It  usually  contains 
several  fields  of  related  information. 

RECORDING  DENSITY 

The  number  of  useful  storage  cells  per  unit 
of  length  or  area;  e.g.  the  number  of  rows 
(or  characters)  per  inch  on  a  magnetic  tape 
or  punched  tape,  or  the  number  of  bits  per 
inch  on  a  single  track  of  a  tape  or  drum. 

REDUNDANCY  CHECK 

A  check  based  on  the  transfer  of  more  bits 
or  characters  than  the  minimum  number  re¬ 
quired  to  express  the  message  itself,  the 
added,  bits  or  characters  having  been  inserted 
systematically  for  checking  purposes. 

REGISTER 

An  area  in  the  central  processor,  usually  one 
word  in  length,  used  by  the  computer  for 
accumulating,  addressing,  indexing,  etc.  Access 
to  registers  is  usually  much  faster  than  access 
to  core. 


RELIABILITY 

The  probability  that  a  device  will  function 
without  failure  over  a  specified  time  period  or 
amount  of  usage. 

RELOCATABLE 

Coding  existing  in  a  form  that  permits  it  to 
be  loaded  and  executed  in  any  available  re¬ 
gion  of  a  computer*s  internal  storage. 

RELOCATE 

In  programming,  to  move  a  routine  from  one 
portion  of  storage  to  another  and  to  adjust 
the  necessary  address  references  so  that  the 
routine,  in  its  new  location,  can  be  executed. 

RESET 

(1)  To  restore  a  storage  device  to  a  prescribed 
initial  state,  not  necessarily  that  denoting 
zero.  (2)  To  place  a  binary  cell  into  the 
state  denoting  zero. 

ROW  BINARY 

Pertaining  to  the  binary  representation  of 
data  on  punched  cards  in  which  adjacent 
positions  in  a  row  correspond  to  adjacent  bits 
of  data;  e.g.  each  row  in  an  80  column  card 
may  be  used  to  represent  80  consecutive  bits 
or  two  40  bit  words. 

RPG 

Report  Program  Generator.  A  high  level  pro¬ 
gramming  language  designed  for  the  easy 
generation  of  reports  from  a  variety  of  file 
types. 

ROUTINE 

(1)  A  set  of  instructions  arranged  in  proper 
sequence  to  cause  a  computer  to  perform  a 
desired  task.  (2)  See  Executive  Routine, 
Library  Routine,  Service  Routine,  Subroutine, 
Supervisory  Routine. 

RUN 

(1)  To  process,  as  a  program  or  system.  (2) 
To  operate  the  computer.  (3)  See  Pass. 

RUN  MANUAL 

A  manual  documenting  the  processing  system. 
progr‘'m  logic  controls,  program  changes,  and 
operating  instructions  associated  with  a  com¬ 
puter  run. 

SAMPLING 

Obtaining  a  value  of  a  variable  at  regular  or 
intermittent  intervals. 


SCAN 

To  examine  sequentially  part  by  part. 

SCANNER 

See  Flying  Spot  Scanner,  Optical  Scanner, 
Visual  Scanner. 


SEARCH 

(1)  To  examine  a  set  of  items  for  those  that 
have  a  desired  property.  (2)  See  Binary 
Search. 


SELECTIVE  DUMP 

A  dump  of  a  selected  area  of  storage. 

SELECTOR  CHANNEL 

A  hardware  device  connecting  the  CPU  with 
a  high  speed  input/output  device.  See  also 
Channel. 


SEQUENTIAL  CONTROL 

A  mode  of  computer  operation  in  which  in¬ 
structions  are  executed  consecutively  unless 
specified  otherwise  by  a  jump. 

SEQUENTIAL 

PROCESSING 

Processing  of  a  file  in  sequential  order  (front 
to  back,  or  back  to  front)  where,  in  order  to 
access  a  given  record,  all  records  previous  to 
the  required  one  must  be  passed.  As  opposed 
to  landom  or  direct  access. 


SERIAL 

(1)  Pertaining  to  the  time-sequencing  of  two 
or  more  processes.  (2)  Pertaining  to  the  time- 

(Continued  on  page  S^) 
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"  WKy  cai^  the  electric 
compani^  pay  for 
their  increased  costs  out 
of  their  own  pockets?” 


Electric  companies  have  absorbed 
many  rising  costs  of  making  and 
distributing  electricity  by  finding  ways 
to  operate  more  efficiently. 

But  there’s  no  way  we  can  absorb  all 
of  these  costs. 

Fuel  adjustment  clauses  help  cover 
higher  fuel  costs  but  are  not  enough  to 
offset  the  other  skyrocketing  costs  of 
providing  electricity. 

Fuel  is  only  one  of  the  factors.  Others 
are  higher  interest  costs,  higher  building 
costs,  higher  labor  costs— all  unavoid¬ 
able  if  we  are  to  supply  this  country 
with  all  the  electricity  it  needs. 

Unlike  many  other  businesses,  every 
“price  rise”  for  our  service  can  only 
come  with  the  approval  of  government 
regulatory  authorities.  We  are  not 
allowed  to  decide  our  own  prices 
independently. 

With  virtually  every  cost  of  providing 
electricity  going  up,  rates  must  go  up,  too. 

We  need  your  understanding  of  these 
economic  facts  of  life  we  cannot  change. 


The  People  at  America’s 
Investor-Owned  Electric  Companies 

For  names  of  sponsoring  companies,  write  to  Power  Companies. 

1345  Avenue  of  the  Americas,  New  York,  New  York  10019 


1974 

September 

linage 


The  following  linage  tabulations  have 
been  compiled  by  Media  Records,  Inc., 
tor  the  exclusive  publication  ot  Editor 
&  Publisher.  They  may  net  be  reprinted 
or  published  in  any  form  without  the  ex¬ 
plicit  permission  from  Media  Records.  Inc. 
NOTE:  Newspapers  market  with  code 
below  include  advertising  in  Parade  or 
Family  Weekly,  approximate  linage  as 
follows: 

'Parade— &3.7IS 
tFamily  Weekly— 73,437 

H74  l?73 

AKRON.  OHIO 

Beacon  Journal-e  ....  2,744,408  2,703,591 
'Beacon  Journal-S  .  1,547,475  1,583,914 

Grand  Total  4,291,884  4,287,505 

NOTE:  Part-run  advertising — Beacon  Jour¬ 
nal-e  this  year  2,744,408  includes  51,824 
lines;  last  year  2,703,591  includes  9,120 
lines. 

Beacon  Journal-S  this  year  1,547,475  in¬ 
cludes  159,554  lines;  last  year  1,583,914 
includes  159,206  lines, 

ATLANTA,  GA. 

Constitution-m  .  3,349,499  3,533,881 

Journal-e  .  3,878,798  4,083,114 

Journal  & 

Constitution-S  .  2,152,771  2,428,310 

Grand  Total  .  9,391,058  10,145,305 

NOTE:  Part-run  advertising — Journal-e  this 
year  3,878,798  includes  257,874  lines;  last 
year  4,083,114  includes  173,748  lines. 

BALTIMORE.  MD. 

'News  American-S  _  ^3,049  1,002,434 

News  American-e  ....  1,259,858  1,335,780 

Sun-m  .  1,493,404  1,595,951 

Sun-e  . .  1,983,112  2,107,377 

Sun-S  .  2,213,545  2,295,593 

Grand  Total  .  7,952,958  8,338,145 

NOTE:  Part-run  advertising- News  Ameri¬ 
can-S  this  year  993,049  includes  119,995 
lines;  last  year  1,002,434  includes  91,152 
lines. 

News  American-e  this  year  1,259,858  in¬ 
cludes  17,455  lines;  last  year  1,335,780 
includes  19,580  lines. 

BATON  ROUGE,  LA. 

Advocate  (see  note)..  2,492,101  2,410,423 
'Advocate-S  .  942,543  850,225 

Grand  Total  .  3,434,744  3,250.549 

Note:  Advocate-m  and  State  Times-e  sold 
in  combination;  linage  of  one  edition, 
Advocate-m  is  shown. 


1974  1973 

NOTE:  Part-run  advertising — Cour'er  Ex- 
press-m  this  year  985  545  includes  802 
lines;  last  year  950,573  includes  2,513 
lines. 

News-e  this  year  3,133,207  includes  102,- 
815  lines;  last  year  3,114,441  includes 
115,775  lines. 

Courier  Express-S  this  year  1,434,597  in¬ 
cludes  13,200  lines;  last  year  1,459,292 
includes  29,080  lines. 


CAMDEN,  N.J. 

Courier  Post-e  .  2,578,042  2,585,395 

CHARLOTTE.  N.C. 

News-e  .  1,574,807  2,177,051 

Observer-m  .  2,195,858  2,474,089 

'Observer-S  .  1,243,158  1,174,592 

Grand  Total  .  5,113,843  5,825,742 

NOTE:  Part-run  advertising — Observer-m 
this  year  2,195,858  includes  15,470  lines. 

CHICAGO.  ILL. 

Tribune-m  .  5,500.078  5,355,037 

Tribune-S  .  3,019,353  3,077,112 

News-e  .  1,995,250  1,784,923 

Sun  Times-m  .  2,832,837  2,747,312 

Sun  Times-S  .  1,775,894  1,724,720 

Today-e  .  332,800  893,273 

Grand  Total  . 15,455,222  15,593,377 

NOTE:  Part-run  advertising — Tribune-m 

this  year  5,500,078  includes  2,035,097 
lines;  last  year  5,355,037  includes  1.984,- 
391  lines. 

Tribune-S  this  year  3,019.353  includes 
515,175  lines;  last  year  3,077,112  includes 
525,320  lines. 

News-e  this  year  1,995,250  includes  213,- 
891  lines;  last  year  l,7M,923  includes 
224,441  lines. 

Sun  Times-m  this  year  2.832,837  includes 
159,251  lines;  last  year  2,747,312  includes 
147,425  lines. 

Sun  Times-S  this  year  1,775,894  includes 
473,524  lines;  last  year  I,724,n0  includes 
530,401  lines. 

Today-e  this  year  332  800  includes  74,112 
lines;  last  year  893,273  includes  51,294 
lines. 


1974  1973 

NOTE:  Today-e  ceased  publication  Sept. 
13.  1974. 

CINCINNATI,  OHIO 

Enquirar-m  .  2,788,955  3,038,402 

Enquirer-S  .  1,983,145  2,070,100 

Post-e  .  2,224,052  2,332,220 

Grand  Total  .  5,995,152  7,440,722 

CLEVELAND,  OHIO 

Plain  Dealar-m  .  3,274,055  3,042,870 

Plain  Dealer-S  .  1,993,517  2,082,700 

Press-e  .  2.475,222  2,523,039 

Grand  Total  7,742,904  7,548,509 

NOTE:  Part-run  advertising — Plain  Dealer- 
m  this  year  3,274,055  includes  219,144 
lines;  last  year  3,042,870  includes  125,258 
lines. 

Plain  Dealer-S  this  year  1,993,517  in¬ 
cludes  48,551  lines;  last  year  2,082,700 

includes  55,491  lines. 

Press-e  this  year  2,475,222  includes  394,- 
178  lines;  last  year  2,523,039  includes 

292,485  lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,887,153  3,121,832 

Dispatch-S  .  2,075,748  2,251,549 

Citizen  Journal-m  .  1.037,073  1,234,084 

Grand  Total  5,999,984  5,517,455 

NOTE:  Part-run  advertising— Oispatch-e 
last  year  3,121,832  includes  15,120  lines. 

DALLAS,  TEXAS 

News-m  .  3,570,213  3,930,509 

News-S  .  1,515,044  1,925,252 

Times  Herald-e  .  3,278,375  3,548,739 

'Times  Herald-S  .  1,894,804  2,157,473 

Grand  Total  . 10,458,437  11,552,973 

NOTE:  Part-run  advertising — News-m  this 
year  3,570,213  includes  89,715  lines;  last 
year  3,930,509  includes  59,225  lines. 

News-S  this  year  1,515,044  includes  33,- 
552  lines;  last  year  1,925,252  includes 

105,533  lines. 

Times  Herald-e  this  year  3,278,375  in¬ 
cludes  139,405  lines;  last  year  3,548,739 
includes  131,112  lines. 


Ad  Expenditure  Trends 
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A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1974  1973 

Times  Herald-S  this  year  1,894,804  in¬ 
cludes  70,928  lines;  last  year  2,157,473 
includes  52,320  lines. 

DAYTON,  OHIO 

Journal-Herald-m  .  2,305,051  2.427.430 

News-e  .  2,403,882  2,509,549 

'News-S  .  1,082,044  1,103,305 

Grand  Total  .  5,790,977  5,140,385 

NOTE:  Part-run  advertising-^ournal-Her- 
ald-m  this  year  2,305,051  includes  53,447 
I'nes. 

News-e  this  year  2,403,882  includes  58,913 
lines;  last  year  2,509,549  includes  81,918 
lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  ....  3,438,371  3,559,824 

'Rocky  Mt.  News-S  ...  940,954  951,502 

Post-e  .  3,557,151  3,845,972 

Post-S  .  2,183.418  2,132,215 

Grand  Total  . 10,229,904  10,599,514 

NOTE:  Part-run  advertising — Post-e  this 

year  3,557,151  includes  117,871  lines;  last 
year  3,845,972  includes  115,291  lines. 

DETROIT.  MICH. 

Free  Press-m  .  1,934,502  2,081,435 

'Free  Press-S  .  1,140,227  1,082,011 

News-e  .  3,055,511  3,125,895 

News-S  1,874,512  1,988,441 

Grand  Total  .  8,015,052  8,278,782 

NOTE:  Part-run  advertising — Free  Press-m 
this  year  1,934,502  includes  181,374  lines; 
last  year  2,081,435  includes  250,149  lines. 
Free  Press-S  this  year  1,140,227  includes 
280,151  lines;  last  year  1,082,011  includes 
245,098  lines. 

News-e  this  year  3,055,511  includes  351,- 
558  lines;  last  year  3,125,895  includes 
228,375  lines. 

News-S  this  year  1,874,512  includes  247,- 
757  lines;  last  year  1,988,441  includes 
232.747  lines. 

ERIE,  PA. 

Times  (see  note)  1,537,303  1,581,087 
'Times  News-S  877,527  850,384 

Grand  Total  .  2,414,830  2,441.471 

NOTE:  News-m  and  Times-e  sold  in  com¬ 
bination;  linage  of  one  edition,  Times-e 
is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,532,114  3,525.414 

'News-S  .  1,790,585  1,724,555 

News-sat  .  755,011  1,102,123 

Grand  Total  .  5,177,811  5,453,192 

NOTE:  News-e  published  5  days  a  weak 
only. 

NOTE:  Part-run  advertising — News-e  this 
year  3,532,114  includes  113,437  lines;  last 
year  3,525,414  includes  95,458  lines. 


Classifications 


1974 

(000) 

Omitt^ 


1973 

(000) 

Omitted 


Change 

Dollar 

(000)  % 

Omitted  Change 


FORT  WAYNE,  IND. 

Journal  GaiaHe-m  ....  1,452,572  1,484,401 
'Journal  Gaiatta-S  754,125  784,085 

News-Sentinel-e  .  1,904,253  2,021,557 

Grand  Total  .  4,120.951  4,290,153 


BERGEN  COUNTY,  N.J. 

Record-e  .  2,327,191  2,435,574 

tRecord-S  .  1,335,754  1,233,702 

Grand  Total  .  3,552,945  3,559,275 

Note:  Record-a  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Record-e  this 
year  2,327,191  includes  209,529  lines;  last 
year  2,435,574  includes  232,8^  lines. 
Record-S  this  year  1,335,754  includes 
252,554  lines;  last  year  1,233,702  includes 
217,120  lines. 

BINGHAMTON,  N.Y. 

Press-e  .  1,520,851  1,493,151 

'Press-S  .  580,550  575,501 

Grand  Total  .  2,201,511  2,059,752 

BOSTON,  MASS. 

Herald  American-d  ..  1,112,198  1,208,223 
Herald  Advertiser-S  ..  1,047,937  1,157,742 

Globe-e  .  1,510,425  1.707.092 

Globe-m  .  2,055,985  2,294,459 

'Globe-S  .  2,385,452  2,579,544 

Grand  Total  .  8,223,008  8,947,170 

NOTE:  Globe-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Herald  Ad¬ 
vertiser-S  this  year  1,047,937  includes 

279,248  lines;  last  year  1,157,742  includes 
288,153  lines. 

Globe-S  this  year  2,385,452  includes  291,- 
984  lines. 

BUFFALO.  N.Y. 

Courier  Express-m  _  985,545  950,573 

'Courier  Express-S  _  1,434,597  1,459,292 

News-e  .  3,133,207  3,114,441 

Grand  Total  .  5.554.349  5,544,305 


Retail 

September  . $  171,900  $  164,330  +  7,570 

First  Nine  Months  . . .  1,490,645  1,413,270  +77,375 


HARTFORD,  CONN. 

j.  a  fl  Courant-m  .  2,704.057  2,025,218 

T  'Courant-S  .  1,755,951  1,415,111 

+  5-5  Times-e  .  1,175,721  1,581,532 

tTimes-S  .  475,532  552,205 


Department  Stores 
(Included  in  Retail) 


September  . 

48,076 

47,428 

+  648 

+  1.4 

First  Nine  Months  . . 

.  393,638 

382,128 

+11,510 

+  3.0 

General 

September  . 

44,777 

41,157 

+  3,620 

+  8.8 

First  Nine  Months  .. 

.  361,040 

346,039 

+  15,001 

+  4.3 

Automotive 

September  . 

9,823 

8,691 

+  1,232 

+14.3 

First  Nine  Months  . . 

80,208 

75,603 

+  4,605 

+  6.1 

Financial 

September  . 

9,444 

9,201 

+  243 

+  2.6 

First  Nine  Months  . . 

92,476 

103,958 

-11,482 

-11.0 

Classified 

September  . 

83,695 

85,643 

-  2,048 

-  2.4 

First  Nine  Months  . . 

.  761,059 

760,613 

+  446 

+  0.1 

Total  Advertising 

September  . 

. .  319,539 

308,922 

+10,617 

+  3.4 

First  Nine  Months 

2,785,428 

2,699,483 

+85,945 

+  3.2 

Grand  Total  .  5,122,271  5,575,155 

NOTE:  Part-run  advaiTising — Courant-S 

this  year  1,755,951  includes  317,450  lines; 
last  year  1,415,111  includes  275,588  lines. 
Times-S  this  year  475,532  includes  89,950 
lines;  last  year  552,205  includes  52,720 
lines. 

HONOLULU.  HAWAII 

Advertiser-m  . 2,595,515  2,555,127 

Star  Bulletin-a  .  2,749,032  2,593,108 

'Star  Bulletin  B 

Advertiser-S  .  1,305,574  1,242,375 

Grand  Total  .  5,550,221  5,591,510 

HOUSTON,  TEXAS 

Chronicla-a  .  4,447,053  4,221,374 

Chronicla-S  .  2,450,153  2,554,595 

Post-m  .  3,985,182  4,139,309 

'Post-S  .  1,541,205  1,545,858 

Grand  Total  . 12,533,504  12,572  147 

NOTE:  Part-run  advertising — Chronicle-e 
this  year  4,447,053  includes  478,482  lines; 
last  year  4,221,374  includes  435,454  I  nes. 
Chronicle-S  this  year  2,450,153  includes 
201,192  lines;  last  year  2,554,595  includes 
155,400  lines. 

Post-m  this  year  3,985,182  includes  380,- 
857  lines;  last  year  4,139,309  includes 

330,043  lines. 

Post-S  this  year  1,541,205  includes  107,- 
104  lines;  last  year  1,545,858  includes 

84,217  lines. 

(Continued  on  page  28) 
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Hendrix 

S3«tems 

perform 


Hendrix  .  .  .  where  systems  are  tailored  to  your  needs 


HENDRIX 

ELECTRONICS,  INCORPORATED 

645  HARVEY  RD  MANCHESTER.  NH  03103 


1974 


1973 


1974 


(Continued  from  page  26) 

1974  1973 

INDIANAPOLIS,  IND. 

N«w$-«  .  2,377,014  2,552,052 

Star-m  .  2,841,094  2,752,150 

Star-S  .  1,798,141  1,924,472 

Grand  Total  7,014,271  7,228,474 

NOTE:  General  8  Automotive  measured 
by  Media  Records  in  1974;  other  figures 
supplied  by  publisher. 

JACKSONVILLE.  FLA. 

Times  L'nion-m  .  2,958,430  2,941,007 

Times  Union-S  .  1,244,445  1,343,221 

Journal-e  .  1,743,252  1,804,490 

Grand  Total  .  5,944,147  4,108,918 

KANSAS  CITY.  HO. 

Times-m  .  2,515,438  2,492,244 

Stare  .  1,517,974  1,548,113 

Star-S  .  1,544,540  1,703,495 

Grand  Total  .  5,579,952  5,743,854 

NOTE:  Part-run  advertising — Star-e  this 
year  1,517,974  includes  132,140  lines; 
last  year  1,548,113  includes  108,184  lines. 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  ..  1,500,007  1,452,041 

'Arkansas  GaieHe-S  .  752,492  707,305 

Arkansas  Democrat-e  .  807,781  448,297 

tArkansas  Democrat-S  444,242  354,850 

Grand  Total  .  3,524,542  3,184,493 

LONG  BEACH.  CALIF. 

Press  Telegram 

(seo  note)  2,340,341  2,332,958 

'Independent  Press 

Telegram-S  .  1,015,025  1,003,941 

Grand  Total  .  3,375,384  3,334,899 

NOTE:  Press  Telegram-e  and  Independent- 
m  sold  in  combination;  linage  of  one 
edition.  Press  Telegram-e  is  shown. 
NOTE:  Part-run  advertising — Press  Tele¬ 
gram-e  this  year  2.340.341  includes  429,- 
043  lines;  last  year  2,332,958  includes 

281,140  I  nes. 

Independent  Press  Telegram-S  this  year 
1,015,025  includes  38,320  lines;  last  year 
1,003,941  includes  35,880  lines. 

LONG  ISLAND.  N.Y. 

Newsday-e  .  2,805,908  3,117  882 

Newsday-S  .  898,179  822,148 

Grand  Total  .  3,704,087  3,940,050 

NOTE:  Part-run  advertising — Newsday-e 
this  year  2,805,908  includes  533,973  lines; 
last  year  3,117,882  includes  547.337  lines. 
Newsday-S  this  year  898,179  includes 
218,040  lines;  last  year  822.148  includes 
222,837  lines. 

LOS  ANGELES.  CALIF. 

Times-m  4  355,014  4,280  279 

TImes-S  .  4,237,221  4,349,557 

Herald  Examiner-e  832,434  915,322 

Herald  Examlner-S  ...  332,944  402,384 

Grand  Total  . 11,757,835  11,947,542 

NOTE:  Part-run  advertising — Times-m  th's 
year  4,355,014  includes  1,447,454  lines; 
last  year  4,280.279  includes  1,513,745 
lines. 

Times-S  this  year  4,237,221  includes  I,- 
429,171  lines;  last  year  4,349.557  includes 
1,493.985  lines. 

LOWELL,  MASS. 

Sun-e  .  1,053,500  1,025,983 

tSun-S  .  739,492  749,911 

Grand  Total  .  1,792,992  1,795,894 

MACON.  GA. 

Telegraph-m  .  1,008.448  1,213,733 

News-e  1,122,709  1.257.188 

'Telegraph  k  News-S  ,  543,320  558,122 

Grand  Total  2,474,497  3.029,043 

NOTE:  Part-run  advertising — Telegraph-m 
this  year  1,008,448  includes  5,017  lines; 
News-e  this  year  1,122,709  includes  4,894 
lines. 

Telegraph  k  News-S  th's  year  543,320 
eludes  11,934  lines. 

Telegraph-m  and  News-e  has  a  com¬ 
bined  Saturday  edition;  the  linage  is 
only  shown  for  News-e. 

MANCHESTER.  N.H. 

Union  Leader-d  .  1,344,740  1,271,891 

i'New  Hampshire 

News-S  597,459  522,542 

Grand  Total  1,942,219  1,794,453 

MEMPHIS.  TENN. 

Commercial  Appeal-M  2,551,977  2,574,944 
Commercial  Appeal-S  1,429,018  1,302,813 
Press  Scim:tar-e  .  1.793.349  1. 833^443 

Grand  Total  .  5,774,344  5.713,202 

NOTE:  Parf-run  advertising — Press  Scimi- 


1974  1973 

tar-e  this  year  1,793,349  includes  75,933 
lines;  last  year  1,833,443  includes  74,705 
lines. 

MIAMI.  FLA. 

Herald-m  .  4,405,194  4.952,951 

Herald-S  .  2,403,138  2.838.414 

News-e  .  2,107,142  2,532,380 

Grand  Total  8.915,494  10,323,747 

NOTE:  Part-run  advertising— Herald-m 

this  year  4,405,194  includes  187,420  lines; 
last  year  4,952,951  includes  204,178  lines. 
Herald-S  this  year  2,403,138  includes 

177,792  lines;  last  year  2,838,414  includes 
102,552  lines. 

News-e  this  year  2,107,142  includes  50,- 
400  lines;  last  year  2,532,380  includes 

47,880  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,787,581  1,351,334 

Jcurnal-e  .  3,444,854  2,739,410 

Journal-S  .  2,521,041  2,014,123 

Grand  Total  .  7,975,494  4,107,047 

NOTE:  Part-run  advertising — Sentinel-m 

this  year  1,787,581  includes  15.980  lines; 
last  year  1,351,334  includes  17,877  lines. 
Journal-e  this  year  3,444,854  includes 

324,732  lines;  last  year  2,739,410  includes 
17,877  lines. 

Journal-S  this  year  2.521,041  includes 

251.273  lines. 

MINNEAPOLIS,  MINN. 

Tribune-m  2,024,931  1,974,381 

Tribune-S  .  2,271,232  2,257,109 

Star-e  .  3,180,408  2,855,275 

Grand  Total  7,478,771  7,084,745 

NOTE:  Part-run  advertising — Tribune-m  this 
year  2,024,931  includes  945,042  lines; 
last  year  1,974,381  includes  44,154  lines. 
Tribune-S  this  year  2,271,232  includes 

1,081,724  lines;  last  year  2,257,109  in¬ 

cludes  14,544  lines. 

Star-e  this  year  3,180,408  includes  1,598,- 
184  lines;  last  year  2,855,275  includes 
352,920  lines. 

NOTE:  General  k  Automotive  measured 

by  Media  Records  in  1974;  other  figures 
supplied  by  publishers. 

NASHVILLE.  TENN. 


Banner-e  .  2,252,054  2,291.280 

Tennessean-m  .  2,239,878  2,310,838 

Tennessean-S  .  1,215,774  1,144,075 

Grand  Total  5,707,708  5.744,193 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  ..  1,559,729  — 

Register-e  .  1,892,132  — 

Register-S  .  1.484.435  — 

Grand  Total  .  4,934,294  — 


NOTE:  Part-run  advertising — Register-S 

this  year  1,484,435  includes  140,112  lines. 
NOTE:  General  and  Automotive  measured 
by  Media  Records  in  1974;  other  figures 
supplied  by  publishers.  Not  measured 
in  1973. 

NEW  ORLEANS.  LA. 

Times  Picayune-m  ....  3,394,005  3,435,031 
Times  Picayune-S  .  ..  I,7I3,0M  1,494,454 
States  &  Item-e  .  2,233,108  2,185,177 

Grand  Total  .  7,342,201  7,314,444 

NOTE:  Part-run  advertising — Times  Picay- 
unc-S  this  year  1,713,088  includes  73.808 
lines;  last  year  1,494,454  includes  38,880 
lines. 

States  k  Item-e  this  year  2,233,108  in¬ 
cludes  14,933  lines;  last  year  2,185,177 

includes  I0.S24  lines. 

NEW  YORK.  N.Y. 

Times-m  2,854,995  3,121,481 

Times-S  .  3,747,430  4,053.322 

News-m  .  1,989,344  2,143,104 

News-S  2,383,572  2,440.220 

Post-e  .  989,294  1.089.992 

Grand  Total  . 11.984.859  13,048,321 

NOTE:  Part-run  advertising — Times-S  th's 
year  3,747,430  includes  439,959  lines;  last 
year  4.053,322  includes  4^,071  lines. 
News-m  this  year  1,989,344  includes  711,- 
975  lines;  last  year  2,143,104  includes 
788,222  lines. 

News-S  this  year  2,383,572  includes  I,- 
402,249  lines;  last  year  2,440,220  includes 
1,441,181  lines. 

NEWARK.  N.J. 


Star  Ledger-m  .  2,473,389  2,578,097 

'Star  Ledger-S  .  2,215,594  2,150,442 

Grand  Total  4,488,983  4,728.539 


NOTE:  Part-run  adve-t'sing — Star  Ledger- 
m  this  year  2,473,389  includes  53,432 
lines;  last  year  2,578,097  includes  54,122 
lines. 

Star  Ledger-S  this  year  2,215.594  in¬ 
cludes  109,984  lines. 


ORANGE  COUNTY.  CALIF. 

Register  (see  note)  .  3.437,458  3,844,372 

'Register-S  .  1,497,582  1,541,445 

Grand  Total  .  5,135,240  5,408,037 

NOTE:  Register-e  and  Register-m  sold  in 
combination;  linage  of  one  edition, 

Register-e  is  shown. 

ORLANDO,  FLA. 

Sentinel  Star-d  .  3  213,495  3,471,324 

'Sentinel  Star-S  .  1,729,225  1,489,143 

Grand  Total  4,942,920  5,140,449 

NOTE:  Part-run  advertising — Sentinel  Star- 
d  this  year  3,213.495  includes  384.885 
lines;  last  year  3.471,324  includes  412,320 
lines. 

Sentinel  Star-S  this  year  1,729,225  in¬ 
cludes  217,725  lines;  last  year  1,489.143 
includes  154,273  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,484,818  2.415,211 

'Bulletin  s  .  2,021,072  1,574,771 

Inquirer-m  .  1,858,839  2  084,324 

Inquirer-S  .  2,745,253  2,570.377 

News-e  .  995,087  1.010,992 

Grand  Total  10,327,049  9,885,475 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  2,484,818  includes  717,537  lines;  last 
year  2,415,211  includes  574,980  lines. 
Bulletin-S  this  year  2,021,072  includes 
1,040,700  lines;  last  year  1,574,771  in¬ 
cludes  580,420  lines. 

Inquirer-m  this  year  1,858,839  includes 
224,053  lines;  last  year  2.084,324  includes 
172,494  lines. 

Inqu!rer-S  th's  year  2,745,253  includes 
935,892  lines;  last  year  2,570,377  includes 
404,219  lines. 

News-e  this  year  995,087  includes  27,148 
lines. 

PHOENIX.  ARIZ. 

Reoublie-m  4,001,744  4,274,029 

Republic-S  1,922,287  2,042,777 

Gaiette-e  3,900,024  4,083,422 

Grand  Total  .  9,824,057  10,400,228 

PITTSBURGH.  PA. 

Post  Gaiette  k 

Sun  Telegraph-m  920,874  980,415 

Press-e  .  1,911,512  1,977,014 

'Press-S  .  1,908,244  1,831,417 

Grand  Total  .  4,740,450  4,788,848 

NOTE:  Part-run  advertising — Press-e  th's 
year  1,911,512  includes  47,042  lines;  last 
year  1,977,014  includes  115,442  l.nes. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,941,972  1,432,509 

Journal-m  .  1,444,474  924,999 

Journal-S  .  1,581,454  1,144,059 

Grand  Total  .  5,190,104  3,701,547 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  1,941,972  includes  117  204  lines; 
last  year  1,432,509  includes  137,942  lines. 
Journal-S  this  year  1,581,454  includes 
44,400  lines. 

NOTE:  During  the  Guild  Strike.  Sept.  14 
through  25,  1973,  there  was  an  inter¬ 
ruption  in  the  publishing  of  Providence 
Newspapers:  Bulletin  not  published 

Sept.  14  and  thereafter  a  combined 
Journal-Bulletin  was  measured  and  pub¬ 
lished  as  the  Bulletin  until  Sept.  24th, 
when  publishing  of  separate  morning 
and  evening  papers  was  resumed. 

NOTE:  Bulletin-e  and  Journal-m  has  a 
combined  Saturday  edition.  Linage  is 
only  shown  in  the  Bulletin-e. 

QUINCY,  MASS. 

Patriot  Ledger-e  .  1,344,090  1,450,920 

NOTE:  Part-run  advertising — Patriot  Ledg- 
er-e  this  year  1,344,090  includes  44,327 
lines;  last  year  1,450,920  includes  35,178 
lines. 

ROCHESTER,  N.Y. 

Democrat  ft 

Chronicle-m  .  1,809,979  1,789,249 

Democrat  ft 

Chronicle-S  .  1,174,338  1,441,549 

Times  Union-e  .  1,952,083  1,913,208 

Grand  Total  4,934,400  5,144,044 

NOTE:  Part-run  advertising — Democrat-ft 
Chronicle-S  this  year  1,174,338  includes 
8,500  lines;  last  year  1,441,549  includes 
17,197  lines. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,488,103  2,454,148 

'Bee-S  . .  1,227,984  1,093,408 

Union-m  .  1,853,748  1,723,185 

t  Union-S  .  349,903  374,405 

Grand  Total  .  5,939,758  5,845,544 

NOTE:  Part-run  advertising — Bee-e  this 

year  2,488,103  includes  14,440  lines. 


1973 

ST.  LOUIS,  MO. 

Globe  Democrat-m  ..  1,444,305  Strike 

Globe  Democrat-w/e  727,425  Strike 

Post  Dispatch-e  .  1,787,882  Strike 

'Post  Dispatch-S  .  1,888,228  Strike 

Grand  Total  .  5,848,040  Strike 

NOTE:  Globe  Democrat-m  published  5 
days  a  week  only. 

NOTE:  Part-run  advertising — Globe  Dem¬ 
ocrat-m  this  year  1,444,305  includes  199,- 
040  lines. 

Globe  Democrat-w/e  this  year  727,425 
includes  4,120  lines. 

Post  Dispatch-e  this  year  1,787,882  in¬ 
cludes  84.414  lines. 

NOTE:  Newspapers  did  not  publish  Sept. 
I  through  Sept.  30.  1973,  due  to  strike 
conditions. 

ST.  PETERSBURG.  FLA. 


Independent-e  2,243,110  2,074,548 

Times-m  .  3,904,811  3,492,774 

'Times-S  .  1,804,178  1,737,797 

Grand  Total  .  7,954,099  7,307,139 


NOTE:  Part-run  advertising — Times-m  this 
year  3,904,811  includes  938,474  lines;  last 
year  3,492,774  includes  492,841  lines. 

Times-S  this  year  1,804  178  includes 

404,923  lines;  last  year  1,737,797  includes 
395  339  lines. 

Independent-e  this  year  2,243,110  in¬ 
cludes  17,000  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  2,197,988  2,179,210 

^Express  News-S  .  1,314,955  1,231,770 

Express  News-sat .  453,548  529,415 

News-e  .  1,944,911  1,783,400 

Light-e  .  2,347,253  2,285,435 

'Light-S  .  1,403,448  1,375,550 

Light-sat .  288,231  342,944 

Grand  Total  9,994,354  9,748,124 

NOTE:  Express-m,  News-e  and  Light-e,  all 
publish^  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun  Telegram-m  .  2,047,855  2,353,283 

'Sun  Telegram-S  728,402  707,445 

Grand  Total  .  2,794,457  3,040,753 

NOTE:  Part-run  advertis'ng — Sun-Tele- 

gram-m  this  year  2,047,855  includes 
145,949  lines;  last  year  2,353,288  includes 
83,424  lines. 

Sun-Telegram-S  this  year  728,402  includes 
37,934  lines;  last  year  707,445  includes 
28,039  lines. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,499,434  2,957,040 

'Union-S  .  1,483,145  1,441,127 

Tribune-e  .  3,110,217  3,419,925 

Grand  Total  7,293,018  8,018,092 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,014,345  1,999,448 

Examlner-e  .  2,030,411  2,053,358 

Examiner  ft 

Chronicle-S  .  1,293.930  1,229,291 

Grand  Total  .  5,340,884  5,282,117 

SAN  JOSE.  CALIF. 

Mercury-m  .  4,0M,832  4,105,844 

News-e  .  3.870.024  3,924,318 

'Mercury-News-S  .  1.444.744  1,413,349 

Grand  Total  .  9,585,400  9,445,533 

NOTE:  Part-run  advertising — Mercury-m 
this  year  4,050,832  includes  174,109  lines; 
last  year  4,105.844  includes  147,747  lines. 
News-e  this  year  3,870.024  includes 
174,109  lines;  last  year  3,924,318  includes 
147.747  lines. 

SEATTLE.  WASH. 

Post  Intelligencer-m  ..  1,458,491  1,721,584 

'Post  Intelligencer-S  ..  410,442  419,334 

Grand  Total  .  2,249,353  2,340,920 

NOTE:  Part-run  advertisii^ — Post  Intelli¬ 
gencer-m  last  year  1,721,584  includes 

9,400  lines. 

SHREVEPORT.  LA. 

Journal-e  .  1,348.443  1,342,107 

Times-m  .  2,012,108  1,842,823 

Times-S  .  959,853  1,085,028 

Grand  Total  .  4,320.424  4,289,958 

SOUTH  BEND,  IND. 

Tribune-e  .  1,725,929  1,595,527 

'Tribune-S  .  851.141  784,155 

Grand  Total  .  2,577,070  2,381,482 

NOTE:  Part-run  advertising — Tribune-e  this 
year  1,725,929  includes  520,250  lines;  last 
year  1,595,527  includes  13,534  lines. 
tribune-S  this  year  851,141  includes 
35,840  lines;  last  year  784,155  includes 
14,454  lines. 

(Continued  on  page  SO) 
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EDITOR  Sc  PUBLISHER  for  November  16,  1974 


Harris  Fototronic  4000  introduces  new 
versatility  in  quality  photocomposition. 


Offers  24  different  point  sizes  on  line,  ranging  from  5  through  72 
point.  Sets  a  full  54  pica  line  length  in  all  point  sizes.  It  gives  you 
intra-line  size  mixing,  typeface  mixing  and  reverse  leading. 

This  one  machine  provides  15  typefaces  on  line  with  120  charac¬ 
ters  per  font.  You  have  a  wide  choice  of  typefaces  available  from 
the  extensive  Harris  Fototronic  type  library,  including  the  newest 
Harris  type  families  .  .  .  Satellite  and  Accolade. 

New  Harris  16K  software  capability  includes  single  and  all 
character  kerning,  full  tabbing,  ragged  setting,  flexible  and  sophis¬ 
ticated  formatting,  plus  many  more  features  that  reduce  time  and 
effort  in  setting  complex  composition. 

The  Harris  Fototronic  4000  may  be  interfaced  for  on-line  opera¬ 
tion  with  the  most  advanced  composition  systems  or  may  be 
operated  by  tape. 

Using  high-speed  type  discs,  this  new  typesetter  produces  150 
lines  per  minute.  The  system  includes  an  on-line  automatic  stabili¬ 
zation  paper  processor-dryer  which  delivers  high  quality  composi¬ 
tion,  ready  for  page  makeup. 

The  Harris  Fototronic  4000.  A  new  type  machine  that’s  setting  a 
fast  pace  in  photocomposition.  For  more  information,  write  Harris 
Corporation,  Harris  Composition  Systems  Division,  P.O.  Box  2080, 
Melbourne,  Florida  32901. 
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1974  1973 

SYRACUSE,  N.Y. 

Htrald  Journal-*  .  1,827,940  1,728,022 

*Herald  American-S  ..  1,014,048  928,114 

Post  Standard-m  .  1,134,715  932,514 

Grand  Total  .  3,978,723  3,588,454 

NOTE:  Part-run  advertising — Herald  Jour¬ 
nal-*  this  year  1,827,940  includes  8.431 
lines;  last  year  1,728,022  includes  20,320 
lines. 

Herald  American-S  this  year  1,014.048 
includes  23,578  lines;  last  year  928,114 
includes  12.282  lines. 

Post  Standard-m  this  year  1,134,715  in¬ 
cludes  15,898  lines;  last  year  932,514 

includes  1,744  lines. 

TALLAHASSEE.  FLA. 

Democrat-*  .  1,431,442  1,570,932 

•Democrats  .  745.805  730,773 

Grand  Total  .  2,377,447  2,301,705 

NOTE;  Part-run  advertising — Democrat-* 
this  year  1,431,442  includes  15,300  lines; 
last  year  1,570,932  includes  17,843  lines. 

TAMPA,  FLA. 

Tribune-m  .  3,584,591  3,311,350 

Tribune-S  .  1,373,753  1,412,803 

Times-*  .  2,259,212  2,294,940 

Grand  Total  .  7,217,554  7,021,093 

NOTE:  Part-run  advertising — Tribune-m 

this  year  3,584,591  includes  375,441  lines; 
last  year  3.311,350  includes  144,233  lines. 
Tribune-S  last  year  1,412,803  includes 
12.400  lines. 

TRENTON.  N.J. 

Times*  .  1,192,902  1,413,340 

tTimes  Adv*rtis*r-S  ..  1,053,057  1,144,713 
Trentonian-m  .  1,341,934  1,211,984 

Grand  Total  .  3,587,893  3,770,039 

NOTE;  Times-*  published  5  days  a  week 
only. 

NOTE:  Part  •run  advertising — ^Times  Adver- 
tis*r-S  this  year  1,053,057  includes  15,980 
lines;  last  year  1,144,713  includes  17,545 
lines. 

WASHINGTON,  D.C. 

Post-m  .  4,498,711  5,103,900 

•Post-S  .  2,725,942  2,704,531 

Star-News-*  .  2,394,240  2,450,275 

tStar-News-S  .  1,041,974  1,144,025 

Grand  Total  . 10,840,887  11,404,731 

NOTE;  Part-run  advertising — Star-N*ws-S 
this  year  1,041,974  includes  15,980  lines; 
last  year  1,144,025  includes  17,843  lines. 
Post-m  this  year  4,498,711  includes 

42,200  lines. 

Post-S  this  year  2,725,942  includes 

331,332  lines. 

WEST  PALM  REACH,  FLA. 

Post-m  .  2,484,520  2,453,401 

Times-*  .  2,123,440  2,183,309 

•Post  Tim*s-S  .  1,238,048  1,400,079 

Grand  Total  .  5,848,228  4,234,789 

NOTE:  Times-*  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Post-m  this 
year  2,484,520  includes  23  953  lines;  last 
year  2,453,401  includes  9,133  lines, 
times-e  this  year  2,123,440  includes 

34,488  lines;  last  year  2,183,309  includes 
9,133  lines. 

Post  Tirnes-S  this  year  1,238,048  includes 
18,240  lines  of  part  run  advertising. 
NOTE:  Post-m  and  Times-e  have  a  com¬ 
bined  Saturday  edition.  Linage  is  only 
shown  for  Post-m. 

WHITE  PLAINS.  N.Y. 

Reporter  Dispatch-e  .  1,387,079  1,443,873 

SEPTEMBER  1974 
LINAGE  FIGURES 
SUPPLIED  lY  PUBLISHERS 

ABERDEEN,  S.D. 

American  News-e  .  457,874  ‘  543,974 

American  News-S  _  345,078  287,714 

Grand  Total  .  1,022,952  851,490 

ALBANY  N  Y 

Times-Union-m  .  I,M4.298  1,599,882 

Knickerbocker  News-*.  1,374,479  1,384,254 

Times-Union-S  .  1,027,342  1,019,402 

Grand  Total  .  4,084,339  4,005,740 


1974 

1973 

BANGOR, 

MAINE 

N*w$.m  . 

1,214,144 

1,155,781 

BOULDER, 

COLO. 

Cemere-e  . 

1,548,939 

1,430,083 

Cem*re-S  . 

559,434 

491,127 

Grand  Total  . 

2,108,575 

2,121,210 

BURLINGTON,  VT. 

Free  Pr*$$-m  . . 

1,439,410 

1,522.458 

COLUMBUS.  GA. 

Enguirer-m  . 

1,049,484 

1,140,720 

Ledger-*  . 

899,052 

1,143,218 

L*dg*r-Enqu!r*r-S  - 

241.072 

344.540 

Grand  Total  . 

2,229,808 

2,448,478 

DAVENPORT 

,  IOWA 

Times-Democrat-atm 

2,414,152 

2,583,980 

Tim*s-D*mocrat-S  _ 

741,514 

455,102 

Grand  Total  . 

3,377,448 

3,239,082 

DES  MOINES,  IOWA 

R*gitt*r-m  . 

782,170 

819,184 

Tribune-*  . 

1,219,103 

1,231,154 

Register-S  . 

947,124 

991,144 

Grand  Total  . 

2.948,399 

3.041.504 

NOTE:  Part*run  advartising — Ragistar-S  in* 

eludes  this  year  137,072;  last  year  113,127 

lints. 

DULUTH, 

MINN. 

N*ws-Tribun*-m  . 

953,547 

971,831 

Herald-*  . 

892,414 

902,407 

N*ws-Tribun*-S  . 

804,749 

797,297 

Grand  Total  . 

2,450,732 

2,473,535 

EDMONTON 

.  ALTA. 

Journal-*  . 

3,783,408 

3,522,722 

GARY. 

IND. 

Tribune-*  . 

1,925,344 

1,731,955 

Tribune-S  . 

795,287 

847,447 

Grand  Total  . 

2,720,453 

2,579,422 

GRAND  FORKS.  N.D. 

Herald-*  . 

844,498 

714,982 

H*rald-S  . 

382.044 

344,028 

Grand  Total  . 

.  1.248.744 

1,081,010 

GREENVILLE.  S.C. 

N*ws-mS  . 

.  2,459,972 

2,515,240 

Piedmont-*  . 

.  1,445,448 

1,478,222 

Grand  Total  . 

.  4,305,420 

4,493,442 

LETHBRIDGE.  ALTA. 

Herald-*  . 

.  984,125 

905,445 

LINCOLN 

,  NEB. 

Journal-Star-dtS  _ 

.  2,042.508 

1.899.142 

NOTE:  Includes  inserts;  178,484 

lines  in 

1974;  104.174  lines  in 

1973. 

LOUISVILLE.  KY. 

Couriar-Journal-m  . . . 

.  2,442,034 

2,304,719 

Times-e  . 

.  2,491,573 

2.434,840 

Courier-Journal 

ft  Times-S  . 

.  1,420,743 

1,584,980 

Grand  Total  . 

.  4,754,372 

4,328,539 

NOTE:  ROP  Display  Linage  published  on 

4-column  basis,  but  converted  to  8- 

column  basis  above.  Classified  pub- 

lished  and  reported 

above  on 

I0*column 

basis. 

MADISON,  WIS. 

Capital  Times-*  . 

.  1,971,424 

1.958.418 

State  Journal-m  . 

.  1,987,972 

1,979,048 

State  Journal-S  . 

.  832,144 

821,219 

Grand  Total  . 

.  4,791,542 

4,758,705 

MERIDEN, 

CONN. 

Record-m  . 

.  972,342 

1,011,304 

Journal-*  . 

.  941,724 

912,828 

Grand  Total  . 

..  1,914,044 

1.924,132 

MONTREAL,  OUE. 

Gai*tt*-m  . 

..  1,453,525 

1,413,043 

Star-* 

..  3,153,979 

2,971,485 

L*  Devoir-m  . 

. .  407,925 

503,997 

L*  Dimanche- 


1974  1973 

Matin-S  .  548,939  472,113 

NOTE;  L*  Dimanch*  Matin  Includes 
"Perspective"  and  Inserts;  200,534  lines 
1974;  95,214  lines  1973. 

NASHUA,  N.H. 

Telegraph*  .  1,100,008  1,049,397 

NEWPORT  NEWS.  VA. 

Press-m  .  2,118,354  2,222,494 

Times-Herald-e  .  1,850,184  1.891.480 

Pr*ss-S  .  1,251,124  954,310 

Grand  Total  .  5,219,442  5,048,484 

NEW  HAVEN,  CONN. 

Journal-Courier-m  ....  1,557,910  1,413,454 

Register-*  .  1,889,143  2,013,849 

R*gist*r-S  .  1,424,833  1,417,354 

Grand  Total  .  4,871,904  5,044,879 

NILES,  MICH. 

Star-e-sat .  429,940  490,334 

NORFOU,  VA. 

Virginian-Pilot-m  .  2,744,759  2,734,891 

Ledger-Star  *  2,371,814  2.221.349 

Virginian-Pilot-S  .  1,880,372  1,590,118 

Grand  Total  .  4,994,947  4,548,358 

NORTH  PLATTE.  NEB. 
Telegram-*,  sat.,  m  ...  597,948  705,950 

NOTE;  Includes  Family  Weekly;  55,478 
lines  1974;  48.4M  lines  1973. 

OAKLAND,  CALIF. 

Tribune-*  .  2.073,723  1,997,841 

Tribune-S  .  1,148,383  1,134,474 

Grand  Total  .  3.222.104  3,132,537 

NOTE:  Sunday  includes  94,710  lines  Pa¬ 
rade.  Tuesday  and  Comics  in  1974.  Last 
year  includes  100,880. 

OGDEN.  UTAH 

Standard-Examiner-*  ..  1,418,944  1,480.958 
Standard-Examiner  s  ..  733,024  428,932 

Grand  Total  .  2,351,970  2.109,890 

NOTE;  Family  Weekly  included  Sunday 
75,712  lines  in  1974;  48,012  lines  1973. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2,348,550  2,244,021 

Times  *  .  2,150,301  2,080,329 

Oklahoman-S  .  1,320,319  1,239,410 

Grand  Total  .  5,039,170  5,585,940 

NOTE:  Part-run  linage — Oklahoman-m  in¬ 
cludes  444,558  lines  1974;  445,383  lines 
1973.  Times-*  this  year  427,847  lines;  last 
year  375,709  lines. 

OMAHA.  NEB. 

World-Herald-m.e.S  ..  3,507,392  3.454.724 

OTTAWA.  ONT. 

LeDroit-e  .  1,905,543  1,804,173 

PASADENA.  CALIF. 

Star-News-e  .  1,094,432  1,244,842 

Star-News-S  .  322,421  375,577 

Grand  Total  .  1,419,053  1,442,439 

NOTE:  Does  not  include  Parade. 

PORTLAND,  MAINE 

Press-Herald-m  .  1.099,547  1,129,814 

Express-*  .  1,051,304  1,038,240 

Telegram-S  .  522,357  514,931 

Grand  Total  .  2,473,230  2,482,987 

NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Or*gonian-m,S  .  4,454,984  4,532,108 

Oregon  Journal-*  _  1,359,470  1,300,544 

Grand  Total  .  5,814,454  5,832,452 

READING,  PA. 

Tim*s-m/ Eagle-*  .  1,393,257  1,444,755 

Eagl*-S  .  477,355  455,244 

Grand  Total  .  2.070.412  2,100,019 


RICHMOND.  VA. 

Times-Dispatch-m  .  1,848,054  1,831,530 

News-Ledger-*  .  1,042,343  1,950,723 


1973 


Tim*s-Dispatch-S  .  1,379,858  1,359,833 


Grand  Total  . 

.  5,110,257 

5.142.084 

NOTE:  Part-run  and  comics  not  included. 

ST.  PAUL. 

MINN. 

Pioneer  Press-m  . 

.  1,444,741 

1,402,957 

Dispatch-*  . 

.  2,349,590 

2,323,394 

Pioneer  Pr*ss-S  . 

.  1,342,939 

1,399,724 

Grand  Total  . 

.  5,197.290 

5,124,075 

NOTE:  Sunday  does  not  include 

Parade. 

SANTA  BARBARA,  CALIF. 

N*ws-Pr*ss-*S  . 

.  2,054,311 

1.943.845 

NOTE:  Parade  linage 

not  included. 

SEATTLE. 

WASH. 

Tim*s-*,S  . 

.  3,449,298 

3,548,554 

SOUTH  BAY  (TORRANCE) .  CALIF. 

South  Bay  Breeze-*  .. 

.  2,895,732 

3,037,742 

SPOKANE. 

WASH. 

Spok*sman-R*view-m  . 

.  1,277,148 

1.182,543 

Chronicle-*  . 

.  1,407,770 

1,309,893 

Spok*sman-R*vi*w-S  . 

.  774,490 

724,198 

Grand  Total  . 

.  3,459,428 

3,218,454 

NOTE:  Sunday  and  Grand  Total 

includes 

Parade  linage. 

TOLEDO, 

OHIO 

Tim*s-m  . 

.  535,834 

415,970 

Blade-*  . 

.  2,144,409 

1,803,904 

Blade-S  . 

.  1,282,445 

975,970 

Grand  Total  . 

3,982,710 

3,195,422 

NOTE;  Parade  included  in  Sunday  and 

Grand  Totals. 

TOPEKA. 

KANS. 

Daily  Capital-m  _ 

.  1,457,314 

1,477,474 

State  Journal-*  . 

.  1,200,325 

1,139,944 

Capita  l-Journal-S 

.  580,951 

421,719 

Grand  Total  . 

.  3,238,592 

3,239,159 

TORONTO 

>.  ONT. 

Sun-mS  . 

.  1,220,000 

874,000 

Star-*  . 

.  4,880,544 

4,404,342 

TUCSON. 

ARIZ. 

Star-m  . 

.  2,424,888 

2,849,492 

Citizen-*  . 

.  2,482,104 

2,784,824 

Star-S  . 

.  1,079,940 

1,127,484 

Grand  Total  . 

.  4,384,954 

4,784,204 

NOTE:  Sunday  includes  "Parade"  linage. 

TULSA. 

OKLA. 

World-m  . 

.  2,009,729 

2,023,587 

Tribune-*  . 

.  2,030,924 

1,958,137 

World-S  . 

.  985,138 

981,331 

Grand  Total  . 

.  5,025,791 

4,943,055 

VANCOUVER.  B.C. 

Sun-e  . 

4.414,197 

3,858,840 

NOTE;  Includes  "Weekend"  Magazine. 

WAUKEGAN.  ILL. 

News-Sun-e  . 

.  1,748,434 

1,920,240 

WICHITA 

,  KANS. 

£dgU*m  . 

.  2,134,473 

2,203,983 

Beacon-*  . 

.  958,900 

971,834 

Eagle  and  B*acon-S 

. .  753,749 

771,933 

Grand  Total  . 

3,849,342 

3.947.750 

WILMINGTON.  N.C. 

Star-News-mft*  . 

..  1,314,042 

1,415,848 

Star-N*ws-S  . 

. .  398,272 

344,352 

Grand  Total  . 

..  1,714,314 

1,782,200 

WINDSOR.  ONT. 

Star-*  . 

..  2,348,174 

1,909,979 

WINSTON-SALEM,  N.C. 

Journal-m  . 

..  1,789,914 

1,752,014 

Twin'City  S«ntin«l-« 

..  1,450,400 

1,505,798 

Journal-Sentin*l-S  ... 

. .  794,950 

844,472 

Grand  Total  . 

..  4,037,244 

4,122,284 

NOTE:  Part-run  and 

comics  not 

included. 

WORCESTER.  MASS. 

T*l*gram-m  . 

..  1,123,559 

1,150,870 

Gazette-*  . 

..  1,103,874 

1.134,447 

T*l*gram-S  . 

..  1,084,505 

1,087,499 

Grand  Total  .  3,313,940  3,375,034 


Kummel  named  head 
of  McCann>Erickson 

Eugene  H.  Kummel,  president  and  chief 
executive  officer  of  McCann-Erickson,  Inc., 


replaces  Robert  S.  Marker,  who  will  as¬ 
sume  the  post  of  president  of  the  Dallas 
(Tex.)  Times-Herald  on  January  1. 

Kummel,  one  of  the  founding  fathers  of 
another  New  York  agrency,  Norman,  Craig 


Tatham  ad  scholarship 

The  Arthur  E.  Tatham  scholarship  in 
advertising — the  largest  scholarship  ever 
given  to  Northwestern  University’s  Medill 
School  of  Journalism — has  been  established 


the  New  York-based  ad  agency,  has  been  &  Kummel  Inc.,  will  take  total  responsibil-  with  a  $60,000  gift  from  Tatham-Laird  & 

named  chairman  of  the  board  as  well.  He  ity  for  all  three  positions.  Kudner  Advertising  Agency. 
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AKIb  new  programmable  input/edit 
terminal  is  smarter,  more  versatile 
and  less  expensive  than  our  competition’s. 

Name  it  for  us  and  win  a  free  keyboard! 


Rex  McCleary.  design  chief,  has 
called  the  machine  the  "Progo” 
during  a  year  of  development 
and  in-the-field  testing.  Rex 
worked  out  the  programmable 
circuitry  and  the  search  routines 
that  make  the  new  AKI  the  most 
capable  and  fully  equipped 
input/edit  box  ever  offered  at 
its  price. 


Kris  Johnson  from  marketing, 
likes  the  name  "World  Beater)’ 
since  the  new  AKI  delivers  more 
performance  for  your  dol  lar  than 
any  other  machine.  Kris  also 
says  that  these  machines  will 
be  ready  for  Mergenthaler  VIP 
typesetters  about  the  first  of  the 
year.  Pacesetter.  Compstar.  Vari- 
typer  users  can  expect  delivery 
within  the  next  few  months. 


Roland  Youngberg  in  manufac¬ 
turing.  wants  to  name  the  ma¬ 
chine  the  "Building  Block!' 
Roland  thinks  the  modular  de¬ 
sign  of  the  puncher,  power.  I.C. 
and  display  systems  make  this 
AKI  the  easiest  machine  ever  to 
service  and  maintain.  And  be¬ 
cause  it’s  programmable— you 
can  drive  several  typesetters  by 
simply  changing  the  program 
tapes. 


Finally  there’s  John  Hruby.  our 
engineering  chief,  who  doesn’t 
have  any  idea  what  to  name  the 
new  AKI.  So  he  would  like  to 
know  what  you  think  we  should 
call  the  new  machine.  In  fact,  if 
you  come  up  with  the  name  that 
we  use.  we’ll  give  you  a  CIT-70 
keyboard.  FREE.  Stop  by  the 
AKI  booth  2622.  at  Print  ’74  in 
Chicago,  and  fill  out  an  entry 
form.  Or.  if  you  don’t  make  it  to 
the  show,  send  us  your  sugges¬ 
tion  on  a  postcard.  Either  way 
we’re  sure  that  after  you  see 


what  this  machine  can  do  for 


you.  you’ll  call  it  "profitable! 


Automix  Keyboards.  Inc  .  4200  150th  N  E’  Redmond.  WA  98052 
New  names  will  be  judged  on  January  2.  1975  In  case  of  duplicates  the  earliest  entry  will  be  the  winner 


AKI  PUTS  IT  ALL  TOGETHER 


rhe  town  of  Bethlehem 


Photo  journey 
in  Holy  Land 
becomes  series 

Planned  for  pre-holiday  release  is  a 
special  Christmas  series  resulting:  from  one 
newspaper  photographer’s  travels  through 
the  Holy  Land  with  the  Bible  as  his  guide 
in  searching  for  the  landscape  as  Jesus 
knew  it  nearly  2,000  years  ago. 

Gordon  N.  Converse,  chief  photographer 
of  the  Christian  Science  Monitor,  left  the 
tourist  group  in  which  he  had  first  been 
herded  into  Bethlehem  and  decided  to 
travel  alone  through  the  fields,  valleys  and 
towns.  His  written  text  accompanying  the 
five-part  series  of  photographs  includes 
Biblical  verses  as  he  related  them  to  his 
travels. 

Converse  got  his  first  camera  when  he 
was  eleven  years  old  and  promptly  turned 
his  bathroom  into  a  part-time  lab  and  has 
been  a  photographer  ever  since.  He  was  a 
U.S.  Navy  photographer  in  World  War  II, 
and  once  out  of  service  joined  the  Christian 
Science  Monitor,  Converse  is  one  of  two 
newspaper  photographers  ever  to  have  won 
the  dual  award,  Newspaper-Magazine 
Photographer  of  the  Year,  in  Pictures  of 
the  Year  Competition  of  the  National 
Press  Photographers  Association. 

His  work  has  taken  him  to  more  than 
100  countries  and  his  photographs  have 
hung  on  art  gallery  walls.  Converse  photos 
are  regularly  supplied  to  newspapers 
across  the  country  as  a  part  of  the  Chris¬ 
tian  Science  Monitor  News  Service  through 
its  affiliation  with  the  Register  and  Trib¬ 
une  Syndicate.  Advance  photo  excerpts 
from  the  series  are  used  here  by  permis¬ 
sion  of  the  syndicate. 

— Lenora  WUUamton 


Remains  of  Hisham's  Palace  in  the  Jordan  Valley 


From  the  slopes  above  the  Sea  of  Galilee 


Gordon  N.  Converse 


Shepherd's  Field — 

far  below  the  birthplace  of  Jesus. 


NIKON 

PROFESSIONAL  SERVICES 

you  can’t  buy  them  in  a  store. 


96K  interactive 
system  selected 
by  Gore  papers 


OFFICIALLY  OFFSET.  The  Oregonian  Publishing  Company  made  the  first  full  offset  press 
run  of  its  afternoon  Oregon  Journal  on  October  31,  some  two  years  after  groundbreaking  at 
the  firm's  new  printing  plant  in  Portland,  Oregon.  The  facility  is  the  largest  offset  newspaper 
plant  in  the  country.  The  conversion  to  offset  of  the  company's  Oregonian  is  scheduled  for 
late  November.  Capacity  of  the  36-unit  Goss  Metro-Offset  press  is  70,000  papers  per  hour, 
of  144  pages  each.  Examining  the  "new"  Oregon  Journal  are,  from  left:  Fred  A.  Stickel, 
president  and  manager,  Oregonian  Publishing  Co.;  Bruce  Boles,  pressroom  superintendent; 

James  Rogers,  production  director;  and  Donald  Sterling,  editor  of  the  Journal. 


Gore  Newspapers,  publishers  of  the  Fort 
Lauderdale  (Fla.)  News  and  the  Pompano 
Beach  (Fla.)  Sun-Sentinel,  have  pur¬ 
chased  a  Star/Xylogics  Copy  Processing 
(CPS)  System.  The  CPS/700  system  for 
Gore  will  cost  $500,000  dollars  and  is  the 
twenty-fifth  in  operation  or  on  order,  ac¬ 
cording  to  Philip  F.  Pagano,  vicepresident 
Star  Graphic  Systems,  Inc. 

The  target  date  for  100  percent  con¬ 
version  to  photocomposition  is  April  1975. 
At  that  time  th“  press  operation  will  also 
be  converted  t  j  direct  printing  with  NAPP 
Plastic  Plates.  Production  of  the  two  news¬ 
papers  is  done  at  Fort  Lauderdale. 

The  News  is  ranked  fourth  in  the  nation 
in  terms  of  total  advertising  lineage. 
Average  number  of  pages  run  per  week 
including  Sunday  for  both  papers  is  be¬ 
tween  1000  ar.d  1300.  Classified  average 
pages  per  week  including  Sunday  for  both 
papers  is  between  210  and  220.  The  classi¬ 
fied  figures  are  included  in  the  average 
pages  per  week  data. 

Three  interacti\’e  systems 

The  Star/Xylogics  CPS/700  system  will 
have  a  configuration  encompassing  three 
completely  interactive  32K  computers,  24 
video  display  terminals  and  the  new 
“plasma  screen”  Graphic  Display  Termi¬ 
nal  (CPS/GDT).  Other  hardware  to  be 
interfaced  with  the  CPS/700  on/line  sys¬ 
tem  includes  three  Compuscan  170  scan¬ 
ners,  three  Mergenthaler  Linotron  505TC 
units  and  two  Harris  2200  terminals. 


William  Stewart,  assistant  production 
manager  of  the  two  newspapers,  said,  “we 
liked  the  programming  approach  of  the 
Star/Xylogics  group  and  feel  that  the 
powerful  96K  CPS/ 700  system  offers  us 
more  than  adequate  production  capacity 
with  backup  should  part  of  the  system  go 
down”. 

The  new  system  will  not  handle  business 
or  circulation  applications.  One  of  the 
three  computers  will  however  be  dedicated 
to  classified  applications. 

VDT  allocation 

The  24  video  display  terminals  will  be 
allocated  as  follows:  two  for  classified  de¬ 
partment;  eight  for  the  city  desk;  7  for 


the  wire  desk;  the  remaining  seven  will  be 
located  in  various  areas  of  the  newsroom 
or  in  separate  areas  for  easy  access.  The 
newsroom  and  the  classified  department 
will  continue  to  input  scanner  ready  copy. 
Plans  are  to  input  the  eleven  wire  serv¬ 
ices  directly  into  one  of  the  computers. 

With  the  CPS/Graphic  Display  Termin¬ 
al  located  in  the  newsroom,  the  stage  is 
set  for  partial  pagination.  The  CPS/700 
system  will  permit  experimentation  in  the 
area  of  pagination  via  the  plasma  screen. 

The  two  newspapers  have  been  using 
for  the  past  three  and  a  half  years  a  com¬ 
puterized  system  and  with  this  past  ex¬ 
perience  do  not  anticipate  major  conver¬ 
sion  problems. 


Glossary 

(Continued  from  page  2U) 


sequencing  of  two  or  more  similar  or  identical 
processes,  using  the  same  facilities  for  the 
succesMve  processes.  (3)  Pertaining  to  the 
time-sequential  processing  of  the  individual 
parts  of  a  whole,  such  as  the  bits  of 
character. 


SERIAL  ACCESS 

Pertaining  to  the  process  of  obtaining  data 
from,  or  placing  data  into,  storage  when 
there  is  a  sequential  relation  governing  the 
access  time  to  successive  storage  locations. 

SERIAL  OPERATION 

An  operation  whose  processes  are  performed  in 
a  time  sequence. 

SERVICE  ROUTINE 

A  routine  in  general  support  of  the  operation 
of  a  computer,  e.g.«  an  input-output,  diagnos¬ 
tic,  tracing,  or  monitoring  routine.  Synonym¬ 
ous  with  Utility  Routine. 

SERVOMECHANISM 

(1)  A  feedback  control  system  in  which  at 
least  one  of  the  system  signals  represents 
mechanical  motion.  (2)  Any  feedback  con¬ 
trol  system. 

SETUP  TIME 

The  time  required  to  ready  a  job  to  run: 
to  load  the  program,  load  and  ready  input/ 
output  devices,  etc. 
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SIGNIFICANT  DIGIT 

A  digit  that  contributes  to  the  accuracy  or 
precision  of  a  numeral.  The  number  of 
significant  digits  is  counted  beginning  svith 
the  digit  contributing  the  most  value,  called 
the  most  significant  digit  and  ending  srith 
the  one  contributing  the  least  value,  called 
the  least  significant  digit. 

SIMPLEX 

Pertaining  to  a  communications  link  that  is 
capable  of  transmitting  data  in  only  one  di¬ 
rection.  Contrast  vrith  full  duplex  and  half 
duplex. 

SIMULATE 


SOLID  STATE 

Pertains  to  electronic  devices  which  control 
current  without  the  use  of  moving  parts, 
heated  filaments  or  vacuum  gaps. 

SOURCE  LANGUAGE 

The  language  in  which  a  program  is  ori¬ 
ginally  written  by  the  programmer.  As  op¬ 
posed  to  object  or  machine  language. 

STORAGE 

(1)  Pertaining  to  a  device  into  which  data 
can  be  entered,  in  which  it  can  be  held, 
and  from  which  it  can  be  retrieved  at  a 
later  time.  (2)  Loosely,  any  device  that  can 
store  data. 

SYNCHRONOUS 

COMPUTER 

A  computer  in  which  the  beginning  of  any 
operation  it  dependent  upon  timed  cycles 
from  ait  internal  clock.  Contrast  with  Asyn¬ 
chronous  Computer. 

SYSTEM 

An  integrated  assembly  of  hardware  and 
software  designed  to  implement  a  given  ap¬ 
plication  or  set  of  applications. 

TERMINAL 

A  point  in  a  system  or  communication  net¬ 
work  at  which  data  can  either  enter  or 
leave. 

THROUGHPUT 

The  total  amount  of  useful  work  performed 
by  a  data  processing  system  during  a  given 
period  of  time. 

TIME  SHARING 

The  use  of  a  given  device  by  a  number  of 
other  devices,  programs  or  human  users,  one 
at  a  time  and  in  rapid  succession. 


TRANSFER  RATE 

The  rate  at  which  data  is  transferred  to  or 
from  a  storage  device.  Applies  to  the  device 
itself,  not  the  system. 

TURNKEY  SYSTEM 

A  system  consisting  of  both  hardware  and 
software  purchased  from  a  supplier  to  handle 
a  specified  application.  No  in  house  technical 
capability  is  required. 

UPDATE 

To  incorporate  into  a  master  file  the  changes 
required  to  reflect  recent  transactions  or  other 
events. 

VARIABLE  LENGTH 
RECORD 

A  record,  the  length  of  which  is  independent 
of  the  length  of  other  recorda  in  the 
file. 

VARIABLE  WORD 
LENGTH 

Pertaining  to  a  machine  word  or  operand 
that  may  consist  of  a  variable  number  of 
bits  or  characters. 

WORD 

One  storage  location  in  memory  or  on  a 
peripheral.  Usually  eight,  twelve,  or  sixteen 
bits  make  up  a  word,  though  some  com¬ 
puters  use  chaining  to  achieve  longer  words. 
Two  characters,  for  example,  may  he  stored 
in  one  word  of  a  16-bit  computer. 

WORD  LENGTH 

The  number  of  bits  or  characten  in  a  word. 

WRITE 

To  transfer  data  from  code  storage  to  a 
magnetic  recording  device. 


To  use  a  computer  to  imitate  another  model 
or  type  of  computer.  Also  to  represent, 
throuf^  computer  operation,  a  problem  or 
situation.  For  example  traftc  simulation. 

SIMULATOR 

A  device  or  computer  program  that  per¬ 
forms  simulation. 

SKEW 

The  angular  displacement  of  an  individual 
printed  character,  group  of  characters,  or 
other  data,  from  the  intended  or  ideal 
placement. 

SMOOTH 

To  apply  procedures  that  decrease  or  elimi¬ 
nate  rapid  fluctuations  in  data. 

SOFTWARE 

A  collection  of  programs  and  routines  asso¬ 
ciated  with  a  computer  (including  assemblers, 
compilers,  utility  routines  and  operating  sys¬ 
tems)  which  facilitates  the  programming  and 
operation  of  the  computer,  contrast  with 
hardware. 
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Long  Beach,  Calif.;  Wichita,  Kans.;  and 
Duluth.  Minn. 

Smallest  of  the  Bidder  group  is  the  Nileft 
(Mich.)  Daily  Star,  with  8,500  evening 
circulation,  which  was  acquired  with  the 
Niles  Printing  Company  in  1971  for  61,- 
656  shares  of  Bidder  common  stock. 

Small  papers  big  in  ads 

The  second  smallest  Bidder  paper,  the 
Boulder  (Colo.)  Camera  enjoys  an  unique 
status  in  the  industry  as  a  22,000  circula¬ 
tion  daily  that  carries  in  excess  of  25 
million  lines  of  advertising  in  a  year.  The 
San  Jose  papers  rank  among  the  top  10 
with  more  than  120  million  lines.  Knight’s 
Miami  Herald  came  close  to  100  million 
lines  in  1973. 

Bidder’s  most  recent  acquisition,  the 
Wichita  Eagle  and  Beacon  Publishing 
Company,  was  effected  in  April  1973  with 
a  cash  outlay  of  $43.2  million.  In  the  fiscal 
year  ending  September  30,  1972  the  Wich¬ 
ita  company  had  a  net  income  of  $1.1  mil¬ 
lion.  In  1973  the  advertising  and  circula¬ 
tion  revenue  rose  about  $2  million  from 
the  1972  figure  to  $18.5  million. 

Four  of  Knight’s  five  morning-evening- 
Sunday-  operations  enjoy  exclusivity  in 
their  markets — Charlotte,  Lexington,  Ma¬ 
con  and  Columbus — while  the  fifth,  in  Phil¬ 
adelphia,  encounters  stiff  competition.  The 


tabloid  Philadelphia  Daily  News  has  an 
average  daily  evening  circulation  of  265,- 
000  as  compared  with  the  Evening  Bul¬ 
letin’s  615,000.  The  morning  Inquirer  has 
a  circulation  of  455,000  but  on  Sunday  the 
Inquirer  outsells  the  Bulletin  840,000  to 
690,000,  in  round  numbers. 

The  Knight-Bidder  assets  will  include  a 
share  in  ownership  of  the  Minnesota  Vik¬ 
ings  football  team  which  is  in  the  Bidder 
investment  portfolio. 

Journalism  historians  will  note  that  Bid¬ 
der  Newspapers  grew  from  the  business 
founded  in  1892  by  Herman  H.  Bidder  as 
publisher  of  the  New  Yorker  Staats-Zei- 
tung. 


Crime  complaint  file 
opened  to  reporters 

Jefferson  County,  Ala.,  (Birmingham) 
Circuit  Judge  Thomas  E.  Huey  Jr.  has 
ordered  the  City  of  Mountain  Brook  to 
make  police  complaint  reports  available  to 
reporters. 

The  order  came  October  30  in  a  suit 
filed  bv  the  Birmingham  News  in  Decem¬ 
ber,  1972,  against  the  City  of  Mountain 
Brook  in  an  effort  to  gain  access  to  re¬ 
ports  of  crime  complaints. 

Judge  Huey’s  ruling  opens  the  records 
subject  to  the  right  of  the  Mountain  Brook 
Police  Department  to  withhold  specific 
complaints  when  public  knowledge  “would 
actually  hamper  law  enforcement.’’ 


OSHA  noise  level 
stays  at  90  dBA 

The  Environmental  Protection  Agency 
lost  in  its  attempt  to  lower  the  noise  level 
base  to  85  dBA. 

In  the  Federal  Begister  of  October  24, 
the  proposed  OSHA  noise  regulations  are 
stated  to  remain  at  a  noise  level  base  of 
90  dBA  rather  than  drop  to  the  85  dBA 
level  sought  by  the  EPA. 

OSHA,  when  commenting  on  the  pro¬ 
posed  exposure  limits,  reflected,  “we  also 
recognize  the  technical  feasibility  prob¬ 
lems  and  the  economic  impact  associated 
with  an  85  dBA  requirement  .  .  .  There¬ 
fore,  OSHA  proposes  to  keep  the  level  at 
90  dBA  until  further  empirical  data  and 
information  on  the  health  risk,  feasibility, 
and  economic  impact  indicate  the  practical¬ 
ity  and  necessity  of  an  85  dBA  require¬ 
ment.’’ 

With  a  drop  of  5  dBA  in  the  noise  level 
base,  one  estimate  of  the  cost  to  the  print¬ 
ing  and  publishing  industries,  approached 
$1  billion  dollars. 

• 

Nude  ad  rejected 

The  Washington  Star-News  and  Wasft- 
ington  Post  rejected  an  ad  for  a  local  real 
estate  project  because  it  featured  a  man, 
woman,  and  infant  in  the  nude.  The  photo 
did  not  reveal  any  genitalia.  Warren 
Adler  Ltd.,  a  Washington  ad  agency,  pre¬ 
pared  the  ad  for  Glenways  Gardens. 


IF  YOU  WANT  TO  KNOW  THE  MFFERENCE 
BETWEEN  THE  SYSTEM 360/40 AND  THE 
SYSTEM  370/155,  JUST  ASK  GRACE. 


She  knows.  She  knows  how  to  work  a  computer, 
how  to  feed  a  computer,  and  maybe  she  can  even 
tell  you  how  to  talk  to  a  computer!  Because  Grace 
Anne  Williams  is  a  junior  programmer  in  data 
tems  and  programming  at  S&H.  Grace  joined  The 
Sperry  and  Hutchinson  Company  in  November, 
1972,aftergraduatingfromthef  irst  class  of  a  Com¬ 
puter  Training  Center  operated  in  New  York  by 
Opportunities  Industrialization  (Centers  of  Amer¬ 
ica  (OIC). 

S&H  is  a  major  supporter  of  OIC,  and  helped 
sponsor  the  training  center.  Edward  A.  Hynes,  S&H 
urban  affairs  director,  says,  “S&H  needs  the  skills 
QIC’s  program  provides.  Our  company  has  hired  a 
number  of  OIC  trainees,  so  we’ve  seen  first-hand 
how  this  mutually-beneficial  program  works!” 

Supporting  OIC  is  just  one  effort  S&H  makes  to¬ 
ward  social  responsibility.  And  financial  support  of 
minority  prc^rams  is  only  the  first  aspect  of  S&H’s 
response.  Frederick  A.  Collins,  Jr.,  president  of 
S&H,  says;  “The  second  is  opportunity,  not  lip  serv¬ 
ice  to  the  word,  but  a  real  chance  for  minority  em¬ 
ployees  to  grow  in  a  company.  The  third  and  most 
important  is  involvement:  actual  participation  in 
programs  aimed  at  solving  the  problems  facing 
minority  Americans’.’ 

Helping  to  solve  problems  facing  Americans— 
it’s  one  of  the  most  important  ways  The  Sperry 
and  Hutchinson  Company  grows.  Just  ask  Grace. 

S&H  MEANS  A  LOT  MORE  rn 
THAN  GREEN  STAMPS.  13 
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When  you  position  an  ad 
in  SRDS  Newspaper  edition, 
you  position  your  newspaper 
in  the  market  place. 


It’s  as  basic  as  that. 


It's  true.  Over  90'o  ©f  the  people  .‘.ho  plan 
and  buy  newspaper  .advertising  use  SRDS. 
But  they  don't  use  it  merely  as  a  price  guide. 
Planners  and  buyers  of  newspaper  advertising 
use  SRDS  to  build  a  base  of  information.  They 
look  for  qualitative  factors.  Demographics. 
Coverage.  Circulation  penetration.  Besides  the 
quantitative,  apart  ♦rom  the  numbers.  Then 
they  place  their  clients'  messages  on  the 
strongest  base. 

The  process  is  as  basic  as  it's  ever  been. 
But  these  days,  it's  drawn  from  increasingly 


complicated  data  .  .  from  more  newspapers 
than  ever  before,  in  more  places.  So  a  refer¬ 
ence  like  SRDS  becomes  more  useful  than 
ever  for  tfie  newspaper  planner  and  buyer. 

And,  as  a  place  to  meet  your  market  head" 
on,  SRDS  becomes  mc^e  useful  than  ever  to 
you.  the  newspaper  competing  for  national 
dollars.  ^ 

Contact  yc.ur  SRDS  sales  representative 
today.  He'll  shew  you  how  to  position  your 
newspaper  advantageously. 

WE  RE  MORE  THAN  JUST  RATES. 


In  SRDS,  YOU  ARE  THERE,  selling  by  helping  people  buy. 


NEWSPAPER  RATES  AND  DATA 

5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


Conflict-of-interest 
charged  2  writers 

Members  of  the  National  Conference  of 
Editorial  Writers,  which  at  its  annual 
meeting  last  month,  passed  a  resolution 
“urging”  syndicates  to  adopt  conflict  of  in¬ 
terest  guidelines  for  their  columnists,  have 
raised  conflict  of  interest  charges  against 
syndicated  columnists  Tom  Braden  and 
William  F.  Buckley,  Jr. 

Charges  against  Los  Angeles  Times 
Syndicate  columnist  Braden  stem  from  a 
recent  column  praising  the  generosity  of 
Vice-President  designate  Nelson  Rocke¬ 
feller,  whose  private  business  dealings  are 
currently  under  Congressional  investi¬ 
gation,  but  not  disclosing  Rockefeller’s 
$100,000  loan  to  Braden  in  1954  for  pur¬ 
chase  of  a  California  newspaper. 

Charges  against  Washington  Star  Syn¬ 
dicate  columnist  Buckley  result  from  a 
recent  column  in  which  he  found  little 
fault  with  Laurence  Rockefeller’s  $60,000 
payment  in  1970  for  publication  by  Arl¬ 
ington  House  of  an  unflattering  biography 
of  Arthur  Goldberg.  Nelson  Rockefeller’s 
gubernatorial  onponent  that  year.  How¬ 
ever,  Buckley  did  not  mention  that  Arling¬ 
ton  House  is  owned  by  the  Starr  Broad¬ 
casting  Group,  of  which  he  is  the  chair¬ 
man. 

In  his  piece  Braden  wrote,  “Have  we 
become  so  conscious  of  taking  care  of  the 
mass  that  we  place  no  premium  upon  kind¬ 
ness  to  an  individual?  Maybe  there  is 
some  good  to  this  airing  of  Rockefeller’s 
personal  gifts.  It  serves  to  remind  us  that 
generosity  still  exists.  .  .  .  But  surely  those 
who  are  treating  t’nese  revelations  as 
though  they  were  scandalous  deserve  sym¬ 
pathy.  They  must  never  have  known  the 
meaning  of  the  word  ‘friend’.” 

Speaking  in  behalf  of  the  NCEW, 
president  Kenneth  Rystrom  wrote  Braden 
November  6,  “Your  private  business  is 
your  own.  But,  when  vou  begin  writing 
a  public  column  defending  a  public  figure 
who  has  been  accused  of  being  over-gen¬ 
erous  with  his  money,  it  seems  to  me  that 
you  owe  it  to  your  subscribing  editors  and 
readers  to  inform  them  that  you  have 
been  among  those  who  have  benefited  from 
that  person’s  money.  If  you  had  preferred 
not  to  reveal  your  business  dealings  with 
him,  you  could  have  written  on  some  other 
subiect  that  day.” 

Rvstrom  also  toid  E&P  this  week  that 
the  Vancouver  (Wash.)  Columbian,  where 
he  is  managing  editor,  has  canceled  Bra¬ 
den’s  column. 

Buckley,  in  his  column,  wrote,  “Who 
should  publish  it  (the  Goldberg  book)? 

.  .  .  Arlington  House  .  .  .  the  proprietor 
of  the  Conservative  Book  Club.  .  .  .  (The 
Rockefellers’)  lawyer  accordingly  ap¬ 
proached  Arlington  House  and  asked  the 
editor  (he  happens  to  be  a  good  friend  of 
mine)  whether  he  could  bring  out  100,000 
copies  of  a  Goldberg  book  by  Lasky.  The 
editor  knew  Lasky  .  .  .  and  after  discussing 
price,  said  yes.  Anything  wrong  so  far? 
Obviously  not.” 

Read  Kingsbury,  NCEW  member  and 
editorial  page  editor  of  the  Rochester 
(N.Y.)  Timea-Union,  questioned  Buckley’s 
conflict  of  interest  in  a  letter  w’ritten  to 
the  columnist  October  23.  “This  failure 
seems  to  be  a  serious  transgression  of  a 


rule  that  journalists  should  follow  —  the 
rule  that  a  writer  must  disclose  any  finan¬ 
cial  or  special  interest  in  a  subject  he  is 
discussing  so  that  the  reader  may  better 
evaluate  his  comments.” 

Kingsbury  continued,  “Your  general  | 
position  on  most  matters  is  well  under¬ 
stood  by  the  readers  who  see  your  column 
on  the  editorial  page  of  the  Times-Union, 

I  feel  sure.  Many  of  them  no  doubt  would 
feel  that  your  view  of  the  Goldberg  book 
incident  would  be  the  same  whether  you 
had  a  special  interest  in  the  publishing 
house  or  not.  But  I  am  sure  they  would 
all  feel  it  would  have  been  more  fair  of 
you  to  disclose  that  interest  to  them  than 
to  ignore  it.” 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

Affiliated  Publications  (AMEX) 
American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE) 

Com.  Corp.  (OTC)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (OTC)  . 


Gannett  (NYSE)  ... 
Gray  Comm.  (OTC) 


Jefferson-Pilot 


Lee  Enterprise  (AMEX) 
Media  General  (AMEX) 
Multimedia  (OTC) 


Pana«  (OTC)  . 

Post  Corp.  Wise.)  (OTC) 

Quabecor  (AMEX)  . 

Bidder  Publications  (NYSE 

Spaidal  (OTC)  . 

Thomson  Newspapers  (CE) 
Time  Inc.  (NYSE)  . 


Toronto  Star  (CE) 


Abitibi  (CE) 
Addrassoqraph  Multi. 
Altair  (OTC)  . 


SUPPLIERS 


Compuqraphic  (AMEX)  ... 

Compuscan  (OTC)  . 

Crown  Zallerbach  (NYSE) 
Cutler-Hammer  (NYSE)  ... 


Digital  Equipment  (NYSE) 
Domtar  (AMEX)  . 


Dymo  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 


General  Electric  (NYSE)  . . . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  .  it^/i 

Great  No.  Nekoosa  (NYSE)  ... 

Harris  Corporation  (NYSE) 

Inmont  (NYSE)  . 

International  Paper  (NYSE) 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan,  Bloedal  (CE)  .. 

Milgo  Electronics  (AM^) 


Optronics  Internationa?  Inc.  (BSE) 
Richardson  (NYSE) 


Singer  (N 
Southland 


Whaelabrator-Frya  (NYSE) 
White  Consolidated  (NYSE) 
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New  credit  agreement 

The  board  of  directors  of  Gannett  Co. 
Inc.,  this  week,  approved  a  new  $50  mil¬ 
lion  seven  year  bank  credit  agrreement  to 
replace  an  existing  $55  million  bank  credit 
agreement 
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Kidnap  news  blackouts 
aid  law  officers 


By  C.  Richard  King 

On  an  October  morning  two  men,  posing 
as  photographers  for  the  Orlando  Sentinel- 
Star,  gained  entrance  to  the  home  of  a 
bank  president  and  abducted  his  wife  at 
gunpoint  after  she  had  phoned  her  hus¬ 
band  saying  her  kidnappers  wanted  $100,- 
000  for  her  life. 

As  the  bank  officer  gathered  the  money 
from  his  institution’s  vault  and  left  for 
the  drop  site,  he  was  able  to  slip  word  of 
the  unfolding  episode  to  the  FBI  through 
an  employe.  The  local  FBI  office  had  less 
than  one  half  hour  to  set  up  its  surveil¬ 
lance  and  alert  Orange  County  Sheriff 
Mel  Colman  for  active,  supportive  serv¬ 
ices. 

News  media  alerted 

As  instructions  for  positioning  of  the 
helicopters  and  ground  units  began  to 
crackle  over  the  Sheriff’s  department 
radios  on  scrambled  and  regular  frequen¬ 
cies,  members  of  the  news  media  began  to 
call  our  office  for  details.  Although  Sheriff 
Colman  had  established  a  direct  line  with 
the  Resident  Agent,  George  Watt,  and  an 
open  line  to  our  Communications  Center, 
at  this  point  our  plans — at  best  were  in 
the  embryonic  state — with  the  dearth  of 
information  available. 

By  this  time  the  bank  president  had 
made  his  drop  in  a  trash  container  of  a 
southeast  county  apartment  complex  and 
returned  home  only  to  be  phoned  by  his 

(The  writer  of  this  report  is  public  in¬ 
formation  officer  for  the  Orange  (k)unty 
Sheriff’s  Department^  Orlando,  Fla.) 


wife’s  abductors  and  told  that  the  money 
would  have  to  be  picked  up  and  dropped 
in  another  location  because  surveilling 
law  enforcement  officers  had  been  spotted. 

Meanwhile  the  media,  in  increasing 
numbers,  were  assembling  in  Sheriff  Col- 
man’s  office.  As  each  entering  newsperson 
was  being  briefed  on  transpired  events  to 
the  moment,  other  reporters  listened  close¬ 
ly  to  the  department’s  transmission  on  a 
portable  police  radio  and  Sheriff  Colman’s 
conversations  with  the  FBI. 

As  the  bank  president  began  moving 
around  the  county  on  the  demands  of  the 
kidnappers,  the  second  drop  w’as  finally 
made  near  an  apartment  complex  in  the 
City  of  Orlando.  A  quickly  devised  “cover 
of  surveillance” — a  home  and  business 
chemical  spray  truck  with  deputies  and 
FBI  agents  inside — was  dispatched  to  the 
area. 

At  this  point,  it  became  necessary  to 
discontinue  all  “scrambled”  radio  trans¬ 
missions  and  utilize  a  straight  frequency. 
Hence,  the  probability  of  any  member  of 
the  media  trailing  our  unit  was  increased 
tenfold. 

Blackout  maintained 

This  did  not  happen.  Nor  did  the  media 
do  anything  during  this  entire  6*^  hour 
operation  which  impeded  the  safe  recovery 
of  the  woman,  the  pick-up  of  the  money, 
and  the  arrest  of  two  suspects. 

The  wife  of  the  bank  president,  after 
being  tied  to  an  orange  tree  for  3  hours, 
worked  herself  loose  and  limped  to  safety. 
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This  scene  was  secured  and  watched  by 
deputies  for  the  possible  return  of  the 
abductors,  and  at  no  time  during  this 
phase  of  the  operation  did  newspeople  try 
to  get  pictures  or  report  directly  from  the 
scene. 

Finally,  when  it  became  apparent  to  the 
FBI  and  the  Sheriff’s  Department  that  the 
kidnappers  were  not  going  to  pick  up  the 
$100,000,  a  press  conference  was  called 
and  the  journalists  were  told  officially  what 
they  had  known  for  more  than  5  hours. 
The  deadline  for  the  evening  edition  of  the 
Sentinel  had  long  since  passed  as  had 
many  other  deadlines  for  the  reporters 
who  were  standing  by. 

When  the  FBI  turned  up  evidence  in 
the  garbage  bin  of  the  first  drop  site,  two 
suspects  were  quickly  taken  into  custody 
and  subsequently  charged  with  violation  of 
the  Hobbs  Act,  They  are  currently  await¬ 
ing  trial  in  Federal  Court, 

Complete  cooperation 

For  the  second  time  in  less  than  a  year, 
reporters  in  Central  Florida  have  exhibited 
a  great  degree  of  restraint  in  the  spirit  of 
competition  and  the  respect  for  human 
life.  Last  spring  in  Sanford,  30  miles  north 
of  Orlando,  a  man  w’as  kidnapped  from 
his  business  and  ransomed  for  $30,000. 
Reporters  maintained  a  complete  blackout 
of  new's,  and  a  faith  in  law  enforcement 
officers  that  they  would  be  kept  informed 
of  continuing  developments.  For  almost  a 
day  and  a  half,  newspersons  kept  the  vigil 
in  Sheriff  John  Polk’s  department  and 
w’ere  rew'arded  with  a  3:00  A.M.  press 
conference  after  the  kidnap  victim  was 
recovered  unharmed. 

In  both  instances,  there  was  complete 
cooperation  from  all  area  news  reporting 
agencies.  As  can  be  expected  in  situations 
such  as  these,  certain  reporters  are  con¬ 
cerned  about  the  threat  of  being  “scooped”. 
Will  some  reporter  or  photographer  not 
have  the  scruples  to  remain  entirely  out  of 
sight  and  sound  of  the  on-going  drama? 
So,  for  those  highly  competitive  journalists, 
the  events  became  a  cover-yourself  game; 
position  reporter  and  photographer  teams 
in  strategic  locations  so  that  if  it  be¬ 
comes  necessary  for  dispatch,  they  will  be 
ready.  And  ready  some  of  them  were. 

When  the  deadline  the  FBI  had  set  for 
picking  up  the  money  in  the  Orlando  kid¬ 
napping  had  passed,  reportorial  crews 
were  on  the  scene  almost  instantly — ^but 
we  believe  unobtrusively  as  far  as  the 
investigation  was  concerned. 

Sheriff  Mel  Colman  praised  the  news 
media  by  saying,  “Without  their  respon¬ 
sibility,  our  mission — the  safe  return  of 
the  kidnap  victim —  would  have  been  very 
difficult.” 

The  publisher  of  the  Orlando  Sentinel 
Star,  William  Conomos,  summed  up  the 
actions  of  his  reporters  and  those  of  his 
competitors  when  he  said,  “No  story  is 
worth  the  life  of  an  innocent  victim.” 


File  chapter  XI 


EDITOR 


Photon  Inc  filed  a  petition  last  week 
seeking  protection  under  Chapter  XI  of 
the  Federal  Bankruptcy  Act  in  Federal 
District  Court  in  Boston.  Clifton  W.  Sink 
has  resigned  as  president  of  the  Photo¬ 
typesetting  Equipment  Manufacturer. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  WANTED 

SKI  NEWS 

WEEKLY  COLUMNS  SOUGHT  on 
health,  nostalgia  and  fixed  income  liv¬ 
ing  for  senior  citizens.  Top  quaiity 
only.  Box  4098.  Editor  &  Publisher. 

’THE  SKI  BAG — Weeklies  only.  Best  in 
ski  news.  Regionals.  800-word  weekly 
column.  $6.00.  George  Faulkner.  P.  0. 
Sox  278.  Telluride.  Colo.  81435. 

HUMOR 

TV  LOG 

WEEKLY  BLACK  COMME2iTARY 
with  song  parody.  Samples.  Parodix. 
Box  2240.  Chicago.  III.  60690. 

COMPLETE  ’TV  LOG  and  EDITORIAL 
SERVICE — The  largest  and  most  ex¬ 
perienced  supplier  in  TV  Program  in- 

TOPICAL  COMEDY  WRITER  offers 
five  600-word  columns  weekly.  Box 
4174.  Iklitor  &  Publisher. 

formation.  Complete  logs  with  local 
listings,  feature  material  and  program 
notes,  as  well  as  pictures,  comes  to  you 
each  week  typeset  and  camera  ready. 
Everything  you  need  for  your  own  TV 

PHOTOGRAPHY  "" 

Tel-Aire  Publications.  2112  McKinney. 
Dallas.  Texas  75201. 

FULL.  MEATY  Photo  Columns.  HOW 
TO  explained  by  a  working  profes¬ 
sional.  Ideal  for  Photo-Camera  section. 
For  those  who  don’t  know  the  front 
end  from  the  back  end  of  a  camera, 
and  the  amateur.  Even  the  pro  will 
get  good  hints  and  knowledge  on  the 
aspects  of  photography.  SKYLINE. 
3015  Brighton  13th  St..  Brooklyn.  N.Y. 
11235.  FVee  Sample. 

WEEKLY  FEATURES 

16  STA’TES  and  CANADA  now  enjoy 
"ELMER  STOON,”  the  outdoorsman. 
FREE  SAMPLES.  SIERRA  FEA¬ 
TURES.  P.O.  Box  740.  Grass  Valley. 
Calif.  96946. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

NEW  SOLUTIONS  for  old  problems. 
Sales,  mergers,  acquisitions,  plant  con¬ 
versions.  promotions.  What’s  your  prob¬ 
lem  ?  Associated  Media  Consultants. 
P.O.  Box  1029.  Georgetown.  S.C.  29440. 

JOSEPH  A.  SNYDER 
Newspaper  Broker 

Has  Moved  to 

404  N.  Westwood  Ave.. 

Lindsay.  Cal.  93247 
(209)  662-2687 
(Day  or  Night) 

CIRCULATION  BOOSTERS 

BILL  MATTHEW  COMPANY 
Conducts  professional  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364.  Clearwater  Beach.  Florida 
33515.  No  obligations,  of  course. 

A  CIRCULATION-WIN  SURE-FIRE 
for  790  U.S.  cities.  ’The  world-discovery 
"Christ  Did  Not  Perish  on  the  Cross” 
(U.S.  book  of  the  discoveries  on  the 
Holy  Shroud  of  Christ.  November  1974 
publishing).  Up  to  6  weeks  series 
(daily  or  weekly),  up  to  37  pictures 
for  newspapers.  Sure-Fire  guarantee; 
After  4  weeks  series  from  16  up  to 

50%  paid  circulation-win  (no  brag,  a 
really  fact,  under  1S%  circulation-win 
no  pay).  You  never  published  a  more 
human-sensational  series  in  your  news¬ 
paper.  Single-exciusive-copyrights  for 
each  of  790  U.S.  cities,  all  zones.  Give 
your  clear  cityinterests  to  Box  2244. 
Editor  &  Publisher. 

KREHBIEL-BOUTHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals. 
Consultations 

{We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton 
Office.”  P.O.  Box  88.  Norton.  Kans. 

NEWSPAPER  APPRAISERS 

67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOUTHO.  "Kansas  City 

APPRAISALS  FUR  ESTATE  TAX. 
partnership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel.  Box  88.  Nor¬ 
ton.  Kans.  67654.  or  Robert  N.  Bolitho. 
Box  7133.  Shawnee  Mission.  Kans. 
56207. 

Offices,”  P.  O.  Box  7133,  Shawnee 
Mission.  Kans.  66207.  Office  (913) 
236-5280;  Res.  (913)  381-6815.  * 

WHAT  IS  YOUR 
NEWSPAPER  WORTH 

IN  A  SELLER’S  MARKET? 
Write  for  an  evaluation  formula  to 
Conway  Craig,  Box  28182,  San  An¬ 
tonio.  Texas  78228,  or  Don  Malcolm, 
1224  Tranquilla  Dr.,  Dallas,  Texas 
75218. 

DOUBLEDAY  MEDIA 

Brokers  of  Radio,  TV,  CATV 
and  Newspapers 

(612)  434-4900  or  (214)  324-4231 

NEWSPAPER  BROKERS 

Negotiations  for  sales  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  OSSOC.. 
6614  Rutgers  Street 

Houston.  Texas  77005 

Ph.  (713)  664-9414 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPE3RS  Weekly 

W.  B.  GRIMEIS  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

SYD  S.  GOULD  ASSOCIA’TES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
Mobile.  Ala.  (205)  666-0893 

5464  Government  Blvd. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  189,  Mount  Pleasant,  Mich.  48858 

NEW  NEWSPAPER  OFFERINGS 

California  . $240,000 

Wisconsin  .  800,000 

Nebraska  .  750,000 

Oklahoma  . $35,000  and  55,000 

Canada  .  250,000 

Washington  (Mag.)  .  26,000 

Kansas  .  32.600 

NEWSPAPERS  FOR  SALE 

ADVER’nSING  NEWSPAPER— 20- 

30,000  issues  distributed  over  3-county 
area.  Located  northeast  Ohio.  Box 
4168,  Ekiitor  &  Publisher. 

Texas  .  65,000 

Others — tell  us  where  and  what. 

State  cash  first  letter. 

MARION  R.  KRE3IBIEL 
Krehbiel-Bolitho  NP.  Serv.,  Inc. 

P.O.  Box  88  Norton,  Kans.  67654 

ONLY  $10,000  DOWN  buys  this  over 
$100,000  gross  Area  2  controlled  sub¬ 
urban  weekly.  Pay  low  balance  from 
earnings.  Box  4152,  Ekiitor  &  Publisher. 

NEWSPAPER  and  shopper;  $150,000 
gross;  southern  New  York  State; 
Health  forces  sale;  Both  growing;  Box 
4198,  Ekiitor  &  Publisher. 

WASHINGTON,  D.C.  AREA 
Weekly  newspaper,  manager  wants  to 
retire.  Minimum  down  to  qualified 
buyer.  Long  term  on  balance.  Approxi¬ 
mately  $150,000  gross.  Box  4180,  Editor 
&  Publisher. 

^  NEWSPAPERS  WANTED 

EXPERIE24CED  NEWSPAPER  MAN, 
with  knowledge  of  reporting,  editing, 
selling  and  production  seeks  medium  to 
small  weekly  newspaper  in  Southeast. 
Box  4146,  Ekiitor  &  Publisher. 

2  CENTRAL  FLORIDA  WEEKLIES 
plus  shopper.  County  seat  location. 
Gross  $125,000.  Price  $175,000  includes 
air  conditioned  building.  Box  4138,  Ed¬ 
itor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYEDS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPEHIS.  INC. 

P,  O.  Box  490,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

MIDWEST  SUBURBAN  WEEKLY  in 
25,000  population  area,  no  local  compe¬ 
tition,  gross  average  $72,500.  offset, 
prints  out,  $35,000  with  $10,000  cash 
down.  Marion  R,  Krehbiel,  Box  88, 
Norton,  Kans.  67654. 

YOUNG.  AGCHIESSIVE  general  man¬ 
ager  promises  financial  success  for  trou. 
bled  daily,  in  exchange  for  good  salary 
with  option  to  buy.  Box  4130,  Ekiitor  tt 
Publisher. 

VEJRMONT  offset  weekly,  circulation 
2000.  Jobshop  includes  newspaper 
press.  Absentee  owner  unable  to  de¬ 
velop  potential.  Priced  at  $55,000.  Box 
4175,  Editor  &  Publisher. 

QUALIFIED,  experienced  buyer  looking 
for  daily  or  large  weekly.  Can  arranra 
payment  to  your  best  sidvantage.  No 
broker.  Box  4124.  Elditor  &  Publisher. 

EASTERN  MAJOR  MARKET  WEEK¬ 
LY  group  showing  remarkable  growth. 
High  income  area  with  stable  employ¬ 
ment.  Modern  composition  equipment 
included.  Asking  $400,000,  with  good 
terms.  W.  B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  D.C,  20045. 

WE  HAVE  SOLID  BUYERS  FOR 
’TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City.  Fla. 

If  you  want  TOP  DOLLAR  for  yosir 
newspaper,  contact  ’The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  m^ia  brokers.  James  E. 
Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 

FLORIDA  WEEKLY  for  sale.  Shows 
impressive  revenue  growth.  Revenue 
for  1974  will  exceed  $100,000.  Other 
interests  compel  quick  sale.  Box  4186, 
Ekiitor  &  Publisher. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER; 

Address  your  reply  to  the  box  number  given  in  the 
ad,  c/o  Editor  &  Publisher,  850  Third  Avenue,  New 
York,  N.Y.  10022. 

Please  be  selective  in  the  number  of  clips  submitted 
in  response  to  an  ad.  Include  only  material  which  can 
be  forwarded  in  a  large  manilla  envelope.  Never 
submit  complete  newspapers  or  magazines  unless 
specifically  called  for. 

Editor  &  Publisher  is  not  responsible  for  the  return 
of  any  material  submitted  to  its  advertisers.  There¬ 
fore,  we  suggest  that  you  never  send  irreplaceable 
material. 

Editor  &  Publisher  cannot  under  any  circumstances 
divulge  the  name  or  address  of  a  box  holder. 

Thank  you. 
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CLASSIFIED  ADVERTISING  RATES 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


EQUIPMENT  &  SUPPUES 


MISCELLANEOUS 


POSITIONS  WANTED 

IfmrmUm  wM  •rdwl 


4-wMks . $1^  ptr  liM,  ptr  issue 

3-wMks . $1.35  per  line,  per  issue 

2-wttks . $1.45  per  line,  per  issue 

l-mtk  . $1.55  per  line. 


OTHER  CLASSIFICATIONS 

(itnmlttanc*  tfeou/d  aeeemponir  copy 
unltit  credit  kat  baan  atfabliibadl. 


4-wecks . $1.80  per  line,  per  issue 

3-weeks . $1.90  per  line,  per  issue 

2-weeks . $2.00  per  line,  per  issue 

1-weck  . $2.10  per  line. 


506TC,  SK,  5  {rrids.  si>are  parts.  Rated 
at  300  LPH.  Available  January  '75. 
Box  4187,  Ekiitor  &  Publisher. 


ONE  PHOTON  713-10  and  one  Photon 
713-20.  Both  with  8  faces  and  8  type 
sizes  up  to  36  pt.  Spare  parts  included. 
Will  sell  together  or  separately.  Con¬ 
tact  Joe  Donnelly.  Indiana  Evening 
Gazette.  P.O.  Box  10,  Indiana,  Pa. 
(412)  465-5655. 


JUSTOWRITKRS  —  COMPITGRAPHIC 
All  models.  Service  promoted  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel,  N.J.  08067. 
(609)  235-7614. 


FOR  SALE:  Comp-Star  191,  $14,000. 
Comp-Star  190,  $4000.  3  Linofilm  Su¬ 
per  Quicks,  $5000  each.  Over  100  Super 
Quick  grids  and  width  plugs,  $50  each, 
(intact  J.  Brooks,  News-Journal  Corp., 
901  Sixth  St.,  Daytona  Beach,  Fla. 
32016.  Ph:  (904)  252-1511. 


UPGRADING  photocomposition  depart¬ 
ment — have  available  for  immediate 
sale  two  CG  2961,  two  Photon  613  for¬ 
ward  reading,  plus  many  parts,  two 
teletype  DURPE  240  characters  per  sec¬ 
ond,  punches  with  IBM  1130  interface, 
one  18”  laminating  machine.  Contact 
Edward  Alterson,  Southtown  Economist, 
5969  S.  Harlem  Ave.,  (jihicago.  III. 
60638. 


COMPLETE  DIGITAL  PDP-8  and 
Photon  560  system.  Computer  includes 

2  DEC  tape  drives  and  original  soft¬ 
ware.  3  Digital  readers,  3  BRPE 
punches,  extra  long  cables.  560  includes 

3  disks  (16  faces)  widths  on  both  DEkH 
tape  and  IBM  1130  disk,  extra  lenses, 
and  many  spare  i>arts.  Can  be  seen  in 
daily  production.  Ideal  backup  system. 
Priced  for  quick  sale.  (516)  872-6660. 


COMPUTER  HARDWARE/ 
SOFTWARE 


OLASSIEIED  PAGING  typesetting  sys¬ 
tem  including  program  and  phototype¬ 
setting  devices  from  $30,000  to  $60,000 
depending  on  the  size  of  your  classified 
section.  Could  handle  anything  from  1 
pagre  to  20  pages  daily.  Requires  that 
you  already  have  computer.  CTheapest 
installation  for  those  already  using  an 
IBM  1130,  also  sets  straight  matter. 
His  system  has  been  proven  and  ready 
to  go.  Available  now.  Contact  Edward 
Alterson.  Southtown  EJconomist,  6969 
Harlem  Ave..  Chicago,  III.  60638. 


OCR  PROGRAMS 
SOFTWARE 

Developed  and  Maintained 
News,  Retail  Ads,  Classified 
Ads,  Text  Processing  Programs 
and  Real  Time  Operating  Sys¬ 
tems  A  Specialty.  Hourly  Main¬ 
tenance  Rates  After  Develop¬ 
ment  or  Start  Up. 

Write  J.  Lynn 

Box  4190,  Editor  &  Publisher 


ENGRAVING 


ENGRAVING  PLANT  FOR  SALE 

Micro-Dyne  Etcher  with  De-Scum 

Mirco  Metal  Plate  Processor 

Ball  Pollution  Control  Unit 
Master  M-48  Etcher  with  Power  Cover 
Master  News  Speed  Exposure  Unit 


LETTERFLEDC  III  SYSTEM  now  for 
sale.  Complete  with  40  saddles,  punch 
and  bender.  Will  make  15  pages  per 
hour.  $5000  complete,  includes  loading. 
V.  Wise,  Butler  Eagle,  Butler,  Pa. 
16001. 


GOING  COLD  TYPE  December.  Get 
some  good  spare  parts  cheap!  3  good 
Comets,  2  model  8's,  several  fonts  un¬ 
used  8*/^  triangle  16  mats  and  other 
good  mats.  2  Ludlows,  Elrod,  Giant 
mat  roller,  metal  furnace  and  lift. 
Pony  autoplate,  excellent  Sta-Hi  and 
router,  turtles,  cabinets,  etc.,  etc. 
Good  equipment  at  junk  prices.  Hayhill 
Publications,  Knightstown,  Ind.  (317) 
345-5134. 


COMPLETE 
LEHERPRESS 
NEWSPAPER 
Production  Equipment 
Now  AvaHabie 
INCLUDES; 

32  Page  Goss  Press  with 
4  Color  Deck  and  Entire 
Stereo  Equipment  — 

Also:  Complete  Composing 
Room  Equipment,  Includ¬ 
ing  5  Linotypes,  Elrod, 
Ludlow,  Mat  Roller,  Page 
Proof  Press,  Saws,  Turtles, 
and  Scan-a-graver. 

Need  To  Sell  NOW! 
Will  Sacrifice  To  SeU  In 
Complete  Package  — 

Contact 

HORACE  HANCOCK 

Courier  News  Corp. 

(813)  752-3113 
P.O.  Box  K,  Plant  City, 
Florida  33566 


2  STA-HI  Formers . $  450.  eaci 

GOSS  45W  mat  roller  . .  500. 

HAMMOND  Plate  Shaver  .  100. 

HAMMOND  8  col. 

casting  box  .  50. 

VANDERCOOK  «  col. 


Count  5  ofiraii  words  per  lint  or  38  charaeten  and/or  spaces 
3  lints  minimum  (no  abbmiations) 

Add  50d  ptr  insertion  (or  box  scnrict  and  count  as  an  additional  lint  in  your  copy. 
Air-mail  stryicc  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.95  ptr  agate  lint — $55.30  ptr  colu.nn  inch 
minimum  space. 

ClastMod  Contract  Ratos  Avolloblo  On  Roquost 

WBIKLY  CLOSING  TIME 
Tuotdoy,  4:30  PM  Now  York  Timo 

Box  numbers,  which  are  mailed  each  day  as  they  art  rtealvid,  art  ealid  for  1  year. 

Editor  &  Publisher 

850  Third  Avo.,  N.Y.,  N.Y.  10022  (212)  752-7050 


I  CLASSIFIED  ADVERTISING  | 
Order  Blank  I 

^  s 

I  Name _  _  . 

I  Address _  .  .  _  _ 

I  City _  .  _ State  .  Zip 

I  Phone  _  _  _ 

I  Authorized  by  _ .  _ 

H  Clasolflcatlan _ _ _ _ 

Copy _ 


EQUIPMENT  &  SUPPLIES 
MISCELLANEOVS 


EQUIPMENT  &  SUPPLIES 

"'^^'wANTED'folsijY^^ 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
^^ACADEMiC 


FOR  SALE 

1  model  #6381  Graphotype  with  litfht 
1  model  #2605  Speedaumat  Addresso- 
Kraph  with  lister  attachment 
1  Spe^aumat  notching  pure.. 

1  77-drawer  Si>eedaumat  plate  cabinet 
with  base  on  wheels. 

Also  some  supplies 

Contact  Housatonic  Valley  Publishing 
Co.,  11  Boardman  Terr.,  New  Milford, 
Conn.,  or  call  Pat  Brudatre  at  (203) 
354-2261. 


NEWSPRINT 


FOR  SALE;  30#  letterpress  newsprint 
in  widths  35"  and  70".  Total  33  tons. 
The  Leader,  P.  O,  Box  469,  Wildwood, 
N.J,  08260.  (609)  522-3424. 


ROLLS  ALL  SIZEIS— BEHRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Anvsles,  Cal.  90025.  (213)  474-6626. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  Upcs  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  wrilt: 

PORTAGE  (216)  929-4466 
Box  6600,  Akron,  Ohio  44318 

'''TRESsif&^IACHINERi^ 


COTTRELL  V-22  five  units  complete 
with  heavy  duty  folder,  acumeter,  roll 
stands,  counterveyor,  hoist.  Priced  for 
immediate  sale  by  owner.  Call  Mr.  Mc¬ 
Cormack,  Miami  (305)  377-3721, 


PRESS  DRIVE'S— 2  G.E.  GEK-475  in- 
ductrol  DC  control  panels  and  2  re¬ 
built  lOOhp  motors.  Bob  Douglass,  The 
Ledger,  P.O.  Box  408,  Lakeland,  Fla. 
33802.  (813)  688-60U. 


GOSS  SUBURBAN  PRESSES  and 
add  on  units,  complete  with  folder 
and  drive. 

GOSS  URBANITE  units  for  add  on. 
GOSS  COMMUNITY.  4  units,  new 
1972. 

COTTRELL  V-15  units,  36"  width, 
complete  presses  or  add  on  units. 
COTTREXL  V-15A,  6  unit,  folder, 
2  years  old. 

FAIRCHILD  COLORKING,  4  units, 
folder,  drive,  new  1966.  optional 
oven  and  chills. 

FAIRCHILD  NEWSKING,  2  units, 
folder,  drive,  new  1966. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (312)  788-1200 


HOE  COLOR  CONVERTIBLE,  31  units 
with  RTP's  for  40"  d.ameter  rolls.  6 
D.D.  folders  with  baboon  lormers.  II 
color  cylinders,  22  cutoff.  58"  web 
79"  between  side  frames.  Available 
January  1.  (503)  221-8015.  James 

Rogers,  Oregonian  Publishing  Co. 

COTTRELL  WEB  OFFSET 
PRESS 

6  units  V22.  1969.  3  units  V25.  1971. 
Cottrell  JF-1  folder.  Cottrell  RB-1  8  web 
folder.  Two  Count-O-Veyors  model  106, 
50-hp  and  75hp  motor  drives.  Being  re¬ 
placed  with  double  sized  press.  Will 
consider  splitting  up  press.  Box  2122, 
Editor  &  Publisher. 


GOSS  SUBURBAN  12  stacked  units. 
2  6-unit  presses  complete  with  folders, 
ovens,  chills,  rollstands.  Will  sell  com¬ 
plete  package  or  split.  Box  4085,  Edi¬ 
tor  A  Publisher, 


FAIRCHILD  TTS  multi-face  machine, 
good  condition,  only  $365.  Will  deliver. 
Box  4166,  Editor  A  Publ.sher. 


6  UNIT  NEWS  KING,  2  folders  plus 
quarter  fold  attachment,  2  drives. 
Available  December.  Samples  of  work 
available.  Call  (202)  554-7525. 


2  OR  MORE  Fairchild  green  keyboards. 
Send  serial  numbers  layouts,  price  to 
Production.  Royal  (Gazette,  Hamilton, 
Bermuda 


FAIRCHILD  TTS  PERFORATORS. 
Give  model  number,  condition,  price 
wanted.  K&M,  220  Jericho  Tpke.,  Min- 
eola.  N.Y.  11501.  (516)  747-2511. 


NEWSPAPER  SERVICES 


EDITORIAL  CONSVLTANTS 


i  "IDEAS  UNLIMITED” 

I  Editor  and  creator  with  top  newspaper 
and  television  experience — retired  only 
because  of  company  rule — can  furnish 
ideas,  blueprints,  projects  in  almost 
any  editorial  medium.  Available  for 
consultation.  Box  4197,  Editor  &  Pub¬ 
l.sher. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en- 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineer- 
I  ing,  8612  Everett,  Raytown.  Mo,  64138. 
(816)  368-1943. 

Help 

Wented... 

’ACAoime 


:  THE  UNIVERSITY  OF  ALABAMA 
I  seeks  Assistant  or  Associate  Professor 
I  of  Journalism  for  Fall,  1975,  Candi- 
I  dates  must  have  PhD,  media  and  teach- 
\  ing  experience,  and  research  abilities. 
Must  be  able  to  teach  all  news-ed  sub¬ 
jects  including  reporting,  editing,  inter- 
I  national  communication,  theory,  re¬ 
search.  Send  resume  to  Charles  Arren- 
;  dell.  Box  1448,  University,  Alabama 
35486  by  November  29.  The  University 
of  Alabama  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer, 


HALF-TIME  GRADUATE  ASSIST- 
ANTSHIPS  (stipend  plus  tuition)  avail¬ 
able  to  person  qualified  by  newspaiier 
experience  to  supervise  students  in  a 
news  laboratory  while  working  on  ad¬ 
vanced  degree.  Strong  academic  back¬ 
ground  required.  Contact  Head  of 
Graduate  Studies,  School  of  Journal¬ 
ism,  Southern  Illinois  University,  Car- 
liondale.  III.  62901. 


JOURNALISM  TEACHER  starting  Fall 
1975  for  new,  developing  professional 
program  in  integrating  pr^ominantly 
Black  university  in  Florida  state  capi¬ 
tal.  Expertise  in  e<liting,  general  and 
governmental  reporting,  mass  com¬ 
munication  survey  and  mass  med'a  his¬ 
tory  courses  essential.  PhD  desirable: 
4  years  good  professional  exiierience 
and  teaching  ability  mandatory.  Rank, 
sa'ary  negotiable  but  at  least  $13,500 
for  assistant  professor  (9  months). 
Equal  Opportunity,  Affirmative  Action 
Employer.  Contact  Robert  Ruggles, 
Chairman.  Journalism,  P.  O.  Box  14. 
Florida  A  and  M  University.  Tallahas¬ 
see.  Fla.  32307. 


SCHOOL  OF  JOURNALISM  and  Mass 
^mmuniration.  University  of  Wiscon- 
sin-Madison :  positions  expecte<l  Fall 
1975.  Require  (1)  experience  and  in¬ 
terest  in  one  or  more  of :  advertising, 
management/ economics,  public  rela- 
t  ons :  (2)  PhD  cr  near  completPn: 
MBA  acceptable  for  management  posi¬ 
tion.  Level,  salary  negotiable.  Affirma¬ 
tive  Action  Employer.  Send  resume  to 
H.  L.  Nelson.  Director. 


Editor  6  Publisher  Classltleds: 

As  elective  In  the  newspaper 
community  as  your  newspaper's 
clossMods  are  In  your  eomunlty. 


HERB’S  AN  OPPORTUNITY  to  head 
an  expanding  Journalism  Department 
at  a  state  university  in  the  largest  city 
in  Kansas  and  a  communications  hub 
for  the  entire  state.  Candidates  should 
have  broad  experience  as  a  working 
journalist,  a  college  teacher  and  ad¬ 
ministrator.  Academic  requirements  in¬ 
clude  a  MA  degree.  Appointment  effec¬ 
tive  July  1,  1975.  An  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer.  Send 
application  including  resume  to  Milton 
Besser,  Dept,  of  Journalism.  Witchita 
State  University.  Wichita,  Kansas 
67268. 


BROADCAST  JOURNALISM  teacher 
starting  Fall  1975  for  new,  developing 
professional  program  in  integrating 
predominantly  Black  university  in  Flor¬ 
ida  state  capital.  Expertise  in  television 
and  radio  news  rei>orting,  public  affairs 
programming,  TV  newsfilm  production 
and  broadcast  law  essential.  PhD  desir¬ 
able:  4  years  radio/TV  experience  man¬ 
datory.  Rank,  salary  negotiable  but  at 
least  $13,500  for  assistant  professor  (9 
months).  Ekjual  Opportunity,  Affirma¬ 
tive  Action  E'mployer.  Contact  Robert 
Ruggles,  Chairman,  Journalism,  P.  O. 
Box  14,  Florida  A  and  M  University, 
Tallahassee,  Fla.  32307. 


CHAIRPBatSON 
JOURNALISM  DEPARTMENT 
TEXAS  CHRISTIAN  UNIVERSITY 
Prefer  Ph.D.,  with  significant  experi¬ 
ence  in  major  print  media  at  editor's 
level,  to  administer  professionally  or¬ 
iented  Journalism  program  including 
advertising  sequence  and  ACEiJ-ac- 
credited  news  editorial  sequence.  'Teach¬ 
ing  and  responsibility  for  student  pub¬ 
lications  budget.  Contact:  Prof.  Doug¬ 
las  Ann  Newsom,  Chairperson,  Jour¬ 
nalism  Faculty  Search  Committee, 
Texas  Christian  University,  Fort 
Worth.  Tx.  76129.  An  Elqual  Oppor¬ 
tunity/Affirmative  Action  Employer. 


PUBLIC  RELA’nONS  PROFESSOR 
starting  Fall  1975  for  new,  developing 
professional  program  in  integrating 
predominantly  Black  university  in  Flor¬ 
ida  capital.  Three  years  professional 
PR  experience  mandatory;  PhD  desir¬ 
able:  ability  to  teach  essential.  Teach¬ 
ing  areas:  mass  media  survey,  PR 
principles,  case  studies,  public  informa¬ 
tion  techniques,  house  organ  editing, 
production.  Rank,  salary  negotiable  but 
at  least  $13,500  for  assistant  professor 
(9  months).  Equal  Opportunity,  Affirm¬ 
ative  Action  Employer.  Contact  Robert 
Ruggles.  Chairman,  Journalism,  P.  O. 
Box  14,  Florida  A  and  M  University. 
Tallahassee,  Fla.  32307. 


ADMINISTRATIVE 


NEWS  PHOTO,  editing  instructor  for 
new  Journalism  major;  4th  member  of 
staff ;  professional  experience  required, 
PhD  preferred.  Contact:  Vice  Presi¬ 
dent  Martin  Schaefer,  Eastern  Illinois 
Univ.,  Charleston  III.  61920. 


ADMINISTRATIVE 


BUSINESS  MANAGER  with  knowledge 
of  accounting,  credit,  circulation  and 
offset.  Small  growing  daily  offering  op¬ 
portunity  to  one  searching  for  respon¬ 
sibility.  Write  John  W.  Nash,  West- 
field  Evening  News,  62  School  St., 
Westfield,  Mass.  01085. 


Carl  Young 


Consultant  to  Management 
on  Recruitment  Problems 


Call  (312)  693-6171  when 
you  need  General  Manage¬ 
ment  and  Business,  Advertis¬ 
ing,  Mechanical,  Circulation 
and  Editorial  people. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  East  River  Rd. 
Chicago,  Illinois  60631 
(312)  693-6171 


PUBLICATIONS  ADVISOR 

SOUTHERN  METHODIST  UNIVERSITY 

Southern  Methodist  University  is  seeking  an  experienced  advisor- 
director  for  its  student  publications  which  include  newspapers,  year¬ 
book,  literary  magazine,  directory  and  radio  station.  Masters  degree 
and  professional  media  experience  preferred.  Salary  commensurate 
with  qualifications  and  experience.  Position  open  as  early  as  Spring 
semester  1975.  Applications  and  resumes  must  be  submitted  by 
December  16,  1974,  to: 

John  R.  Connelly  Chairman, 

Student  Publishing  Co. 

Box  719,  Southern  Methodist  University 
Dallas,  Texas  75275 


Southern  Methodist  University  eneourages  applications  from,  and  gives 
full  consideration  to,  all  applicants  for  faculty  and  staff  positions  toithout 
respect  to  sex,  race,  color,  religion,  creed  or  national  origin. 


ASSISTANT  PUBLISHFnt.  knowle<lg- 
able  in  cold  type,  office  management, 
news,  and/or  ads.  Will  consider  grad¬ 
ual  purchase  or  stock  plan  for  right 
t>erson.  Must  have  excellent  re'erences. 
background.  Publish  community  paper 
and  2  sfiecialized  i;aiwrs.  (antiques  and 
farming),  42,000  circulation  weekly. 
This  is  a  great  opportunity  to  join  a 
57-year  old  publisher  who  wants  to 
ease  out  in  next  few  years.  Please 
don't  call,  send  resume  and  letter. 
Tom  Mayhill,  Mayhill  Publications. 
Kn'ghtstown,  Ind.  46148. 


j  CIRCULATION 

!  CIRCULATION  MANAGER.  Hero's 
your  opportunity  to  join  a  young  man¬ 
agement  team  on  a  lO.OOO-f-  eircula- 
I  tion,  6  day  PM  operation.  If  you  are 
ambitious  and  capable  of  assuming  com- 
.  plete  responsibility  for  the  circulation 
department,  we  have  the  future  you 
are  looking  for.  Experience  is  desirable, 
but  not  a  must.  Send  complete  resume 
including  salary  expectations  to  S.  A. 
Cothran,  Aiken  Standard.  P.  O.  Box 
456.  Aiken.  S.  C.  29801. 


EDITOR  &.  PUBLISHER 


for  November  16,  1974 
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HELP  WANTED 


URCVLATlOy 


HELP  WANTED 


EDITORIAL 


Positions  Wsnted 


ASSISTANT  CIRCULATION  MAN-  FACILE  WRITER 

ACER  or  trainee  for  30,000  AM  daily.  national  maKazine  coverinjf 

Must  have  Ic'adership  and  management  u.s.  prisons  and  community  correction- 
potential  for  i>romotion.  Send  salary  programs.  We  have  the  highest  €<Ii- 
rwjuirer^nts  and  e<lucation/resume  to  torial  standards,  innovative  design  and 


ACADEMIC 


EDITORIAL 


Heni'y  Hall  Messenffer-Inqiiirer  P.O.  i  firm  commitment  to  creative  freetlom. 
Box  IISO,  0\venstK>ro,  Ky.  4,301, _  j  Applicants  should  have  at  least  2  years 

r-ior-iTT  A'PirkV'  cAitro  WAMArrn  i  newswriting  exi>erience.  This  i»o8  tion 
CIRCULATION  SALES  MANAGER,  involves  travel  and  orifrinal  i*eportinR  in 
Here  s  an  opi)ortun.ty  to  join  a  younjt  parts  of  the  country.  Excellent  sal- 

aprjfressive  management  team  ary  and  fringe  benefits.  New  York  City 

me<lmm  sizetl  /one  4  I  M  oiieration.  The  location.  If  you’re  ffood,  send  covering 
person  we  need  has  the  ability  to  han-  |  jitter  ami  resume  in  strict  confidence 
die  all  c^eas  of  sales,  carriers,  man-  to  Box  4140,  Editor  &  Publisher.  An 
ajrers.  phone  crews  and  outside  sales  Equal  Opportunity/ Affirmative  Action 
I>ersonnel.  We  oner  a  k<kxJ  startini;  <  Employer. 

salary  and  a  bonus  program  that’s  out  | _ * _  _  _ 

of  this  worl.l  if  you  can  |.r«luce.  Full  j  WRITING  BUSINESS  EDITOR  with 
resume  and  salary  rtMiuirements  in  con-  business  reporting  and  management  ex- 
fidence  to  Box  414S,  E^iitor  &  I  ublisher.  nerience  to  direct  f^itorial  of  widelv 


JOURNALISM  AND  ENGLISH  instruc-  CREATIVE  FEATURE  W’RITBR,  MS 
tor  (5  years  newspaper,  3  years  col-  Journalism  Boston  U.  Strong  back- 


RETIRED  men  and  women  interested 
in  supplementing  income  full  or  part 
time.  National  Hospital  Newspai)er 
Service,  Box  539,  Lewiston,  Idaho 
h3r>01. 

BRANCH  MANAGER-SUPERVISOR 
ready  to  move  up  and  up.  Strong  on 
home  <ielivery  and  carrier  promotions. 
6-<lay  morning  in  East,  hull  resume 
including  work  history  and  salary  re¬ 
quirements  in  first  letter  in  confidence 
to  Box  41s9,  Editor  &  Publisher. 


CLASSIFIED  ADFERTISiyO 

IMMEDIATE  OPENING  for  aggressive 
promotionally  minded  classified  mansg- 
er  for  Area  9  daily  and  shopper  sAuat^ 
in  a  growth  area.  Includes  salary,  bo¬ 
nus,  expenses  and  future  with  growing 
league  of  papers.  Box  4021,  Editor  i 
Publisher. 

TnSPLAYliDVERTlSim 


perience  to  direct  editorial  of  widely 
accepted,  rapidly  growing  local  business 
weekly  serving  large  metropolitan  area 
in  Zone  2.  Unusual  career  opportunity 
for  individual  who  can  make  general 
business  writing  live.  Send  resume, 
clips  and  compensation  requirement  to 
Box  4056,  Editor  &  Publisher. 

FREE  PLACEME:NT  SERVICE 

Daily  Neivspapers 

Send  US  your  resume:  w*e  will  duplicate 
;  nnd  refer  it  on  current  job  openings. 
I  Full  range  of  editorial,  advertising. 
I  circulation  and  back  shop  jobs  usually 
I  available. 

j  New  England  Daily  Newspa|)er  Assn. 

'  340  Main  St.,  Room  527 

Worcester.  Mass.  01608 


lege  instructor)  desires  i>osition  in 
Southeast.  Box  4154,  fklitor  &  Pub¬ 
lisher. 


ADMimSTRATIVE 


EARLY  RETIREMENT  palling  after 
15  years  editor  and  publisher  of  the 
Wapakoneta  Daily  News.  What  do  you 
nee<l?  G.  W,  McCoy,  601  S.  W’agner, 
W’apakoneta,  Ohio  45895. 

MBA.  29,  with  4  years  display  sales 
exi»erience  desires  challenging,  growth 
I>osition  leading  to  general  manage¬ 
ment  with  daily  or  group.  Box  4176. 
Ed  tor  &  Publisher. 


ground,  ex))erienced  film,  sports,  U.S. 
lifestyles,  TV,  current  film  critic  for 
large  monthly  magazine,  style  crisp, 
witty,  incisive.  Excellent  cli|>8.  recom¬ 
mendations.  Box  4139,  E<litor  &  Pub¬ 
lisher. 

REPORTER/ WRITER.  Trained  in  Jour¬ 
nalism  in  college  and  Air  Force,  worked 
on  base  new5pai>er  and  information 
office.  ^  MS  in  Communication.  Single, 
28,  will  travel  anywhere  to  get  into 
new8pa|)er  work  as  rei>orter  or  desk- 
man.  Box  4061,  Editor  &  Publisher. 

INVESTIGATIVE  REPORTER.  29,  2 
years  with  national  award-winning 
staff ;  7  years  as  newsman  :  MAJ  grad: 
sufierior  clip  file  on  120M  daily;  top 
recommendation  from  current  employer, 
want  to  hea<l  own  investigative  staff. 
Box  4058.  Eklitor  &  Publisher. 


DIRECTOR  want  to  hea<l  own  investigative  staff. 
-Metroiwhtan  and  me«lium  s;ze  market  Box  4058.  Editor  &  Publisher, 
competitive  experience  for  20  years. 

Budget,  goal,  results  and  team  orienUKl.  TALENTED.  AGGRESSIVE  newswom- 
Good  track  record  with  strong  adminis-  23.  Versatile  writer/ reporter/ pho- 

trative,  sales,  marketing  an<l  commu-  tographer.  Recent  J-Grad  with  i>olitical 
nily  relations  backgrountl.  Conveys  exi»ertise.  Press  aide  to  congressional 
i|uality  in  work  and  i>ersonal  image,  candiilate  for  10  months.  Anxious  to 
I  Seek  to  relocate  in  General  Manager  l,ack  to  the  job  of  objective  re- 

siK)t  on  metlium  daily  or  as  Ad  Direc-  |>ort:ng.  Absolutely  determlne<l  to  write, 
tor  With  metro  daily.  Age  43.  All  r^  Ilaily  or  go<Ml  weekly.  Zones  1,  2,  3, 


plies  will  l>e  confidential.  Box  41 
E^litor  &  Publisher. 


ZONE  2  AM  offers  *16.000+  to  ex-  !  MANAGE  pi.er  enc«l  in  Produr- 
l«Tienoe<l  copy  eilitor  with  makeup  ex-  '  «l.torml  and  advert  sinK  W  ell 

lerience.  Box  4170.  Eilitor  &  Publisher.  oO-IoOM  dailies  in 

_ J  areas  of  cost,  planning,  procedures, 

ASSOCIATE  EDITOR  for  The  Presby-  I>«>'sonnel  motivation  and  traininK. 


ter  an  Layman,  a  350,000  cireulafon 
national  monthly  newspaper  puhlisheil 


Leader  and  problem  solver.  Metal/off¬ 
set.  Dedicatetl  shirt  sleeve  executive 


'  voluntary,  non-profit  organization  of 
ADVERTISING  MANAGER  theolofrically  conservative  laypeople  and 

Personable.  aitKressive.  promotional-  j  m  n'sters  w'orkinir  within  the  Uniteij 
mintleil  i>erson  to  direct  retail,  national  Presbyterian  Church,  hut  not  supported 
and  classifieil  departments.  Offset  news-  !  financially  by  the  Church.  Appl'cant 
paper  northeast  Area  5.  circulat  on  I  "lust  lie  a  United  Presbyterian.  Salary 
;>000.  College  community.  Division  of  1  nj^n.  Write  G.  G.  Cochran.  &litor. 
medium  sized  irroup.  Future  promotion  [  I  *27  ^  Delancey  Place.  Philadeliihia,  Pa, 
poss.ble.  Send  resume  and  requirements  i  19103. 

to  Box  4120,  Ed. tor  &  Publisher.  ________  _ _  _______ 


national  moniniy  newspaper  punnsneii  ,  : . .  . .  - 

by  the  Presbyterian  Lay  Committee,  a  j  t<q>  nianaKement  sk.lls.  {.et  things 


!  done.  Excellent  references.  Box  4191. 
i  Ed  tor  &  Publisher. 


^:lRCVLATIO^ 


SALES  DEVELOPMENT  MANAGER 
Immediate  oiieninK  for  an  aKKressive 


FREELANCE 


SOLAR  ENERGY  DIGEST  pays  *l-*5 


CIRCULATION  DIRECTOR  with  II 
yea-s  exiierience.  Seek  (losition  in  Zone 
4.  6.  8.  StronK  on  sales,  service,  col¬ 
lection.  Box  4156,  Eilitor  &  Publisher. 

AVAILABLE  NOW— Younit  but  thor- 


5,  8.  Box  4193,  Editor  &  Publisher. 

ENTERTAINMENT  WRITER  tired  of 
New  Orleans  seeks  to  relocate.  Combines 
youth  with  exiierience  in  coverage  of 
film,  theatre,  TV,  iiersonality  inter¬ 
views.  Especially  interested  in  tab  or 
daily  column.  Have  Journalism  BA.  Box 
4151,  Eil.tor  &  Publisher. 

SPORTS  WRITER,  26.  seeks  position 
in  Zone  9.  Experience  on  prep,  col¬ 
legiate  and  pro  level.  Also  desk  ex¬ 
iierience,  Box  4097,  Editor  &  Publisher. 

EDITOR/ REPORTER  with  8  months 
experience  on  Bronx  weekly  and  4  years 
on  college  publications,  including  edi¬ 
tor-in-chief,  seeks  position  in  metro 
New  York.  Strong  on  features.  Rob 
Muhlrad,  1144  Lydig  Ave.,  Bronx,  N.Y. 

I  10461.  (212)  LY  7-2162. 


sales  manager.  Train,  develop  and  work  accepteil  news  stories/ leads/cPppings 


with  the  advertising  staff,  and  provide 
direct  assistance  to  the  Advertising 
Director.  Morning  and  evening  paiier, 
with  a  combined  circulation  of  120,000. 
Large  newspaiier  holding  company  with 
excellent  growth  potential.  Salary  in 
low  twenties,  plus  incentive.  EJxcellent 
fringe  benefits.  Box  4110,  Editor  & 
Publisher. 

ADVEP.TISING  DIRECTOR  for  20.000 
circulation  ilaily  newspaiier  in  Zone  9. 
Box  4136,  Editor  &  Publisher. 


AVAiL.AHL,i!,  wuw  loung  but  tnor-  wOiMAN  news-feature  writer,  3  years 
oughly  grounded  in  all  phases  of  circu-  ■  experience  all  phases  from  police,  desk 
lation.  Tough  labor  negotiator,  proven  ^vork  to  features.  Seek  advancement 
track  record  in  major  markets.  Box  rvcoll»nt  reference*. 


its  field.  P.  O.  Box  17776,  San  D'ego, 
Calif.  92117. 


PRESSROOM 


PRESSROOM  FOREMAN 
The  Tallahassee  Democrat,  a  Knight- 


4094.  Editor  &  Publisher. 

MR.  PLTILISHER — I  can  offer  15  years 
Circulation  Management  experience. 
8  years  as  Circulation  Director  of  morn¬ 
ing.  evening.  Sunday  combos  with  out- 
stamiing  record  in  organizational  man¬ 
agement,  sales  and  promotion.  Desire 
pos  tion  as  or  #2  Circulation  £x- 


Ridder  Publication,  has  a  career  posi-  |  ecut've  for  your  large  daily  or  as  Cir- 


tion  open  for  an  offset  newspaper  press¬ 
room  foreman.  Individual  selected  must 
be  capable  of  continuing  and  improving 
unusually  high  standards  of  quality. 


culat'on  Director  of  your  medium  size 
operation.  Married,  no  area  limitations. 
Presently  Circulation  Director  morning, 
evening,  Sunday.  Outstandng  refer- 


ADVERTISING  MANAGER  for  state-  Our  foreman  must  be  able  to  provide  ences.  Confidences  respected.  Box  4116, 


wide  Negro  publication  in  Pennsylvania. 
Send  full  details,  male  or  female,  an 
Eiual  Opi>ortunity  Ehiployer.  P.  O.  Box 
72,  Reading.  Pa.  19603. 

DISPLAY  SALES 

Zone  S.  19M  offset  daily  newspaper  in 


ving  market  is  looking  for  increasing. 


solid  leadership,  manage  complete 
pressroom  operation,  which  includes 
some  commercial  printing,  and  keep 
costs  to  a  minimum  without  sacrifice 
in  quality. 

The  Tallahassee  Democrat’s  circulation 
is  approximately  42,000  and  steadily 


top  producer.  Goo<l  salary,  commission. 
exi>enses  plus  comiiany  Itenefits.  If 
you’re  a  top  ilisplay  salesman,  apply 
immediately  with  resume  ami  salary 
requirements.  Box  4184,  EMitor  & 
Publisher. 


EDITORIAL 

GENERAL  ASSIGNMENT  REPORT- 
ER,  aggressive  daily  exi>er!ence  pre- 
ferre<l.  Metro|x>litan  daily  in  Zone  5. 
Send  resume  to  Box  4165,  Editor  & 
Publisher. 

COMPANY  OF  THE  CROSS.  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  w'omen,  married 
or  single,  for  desk/rewrite  staff  of  its 


Editor  it  Publisher. 


DISPLAY  ADFERTISim 


BLTLD  LINAGE  with  21  year  newspa- 
I>er  ad  pro.  Elxpert  manager  and  sales 
trainer.  Tops  in  sales,  layout,  copy  and 
art.  Consider  small  investment.  Family 
man.  Box  4145,  E<iitor  &  Publisher. 


We  offer  excellent  salary,  incentives  |  art.  Consider  small  investmc 
and  fringe  benefits,  plus  a  bright  fu-  man.  Box  4145,  E<iitor  &  Pi 

ture  in  a  dynamic  growing  organixa-  ' - 

tion.  located  in  beautiful,  friendly  ADVERTISING — Aggressive  promo- 

Tallahassee,  Florida.  <  tional-minded  director  seeks  retail,  das- 

If  you  believe  your  experience  is  In  national  managers  position  25 

line  with  the  poeition  open,  and  feel  I  V^ars  newspaper;  10  njanagement.  Area 
you  are  capable  of  effectively  managing  j  Anytime  (415)  228-020 1. 
our  pressroom  operation,  write:  Clyde  |  ouTTupto  rs-vuTj  m 
Claiborne,  Production  Manager.  P.  O.  GENETIAL 

Box  990,  Tallahassee.  Florida  S2S02.  !  Ad  Manager  petition 

,  „  ,  „  1.  I.  ,  1  'arife  weekly.  Prefer  Zo 

An  Equal  Opportunity  Employer.  i  Metronolitan  daily  sales  and 


or  single,  for  desk/rewrite  staff  of  its  Strong  administrator  to  handle  coni- 
new  western  Canadian  general  weekly  bination  full  and  part  time  crew  re¬ 
news  magazines.  Company  members  quirements,  heavy  volume,  rapid  turn- 


Claiborne,  Production  Manager.’  P.  O.  1  GENERAL  MANAGER 

Box  990,  Tallahassee,  Florida  S2S02.  !  Ad  Manager  p(»ition  with  daily 

.  —  .  .X  ^  .  1  large  weekly.  Prefer  Zone  8  or  9. 

An  Equal  Opportunity  Employer.  i  Metropolitan  daily  sales  and  small  daily 

_ _ .  ad  management  background.  College 

i  graduate.  33.  J.  K.  Stuart,  (805)  922- 
_ _  _  '  6737  or  B<>x  4149.  EUitor  &  Publisher. 

SHIRTSLEEVES  MANAGER.  run  1  AD  SALESMAN.  31.  2  years  experi- 

mskeiip  for  newspapers  and  job  shop,  ence  with  marketing  degree  seeks  op- 


liortunity  to  grow  on  daily.  Any  Aren. 
Box  4179.  Eklitor  &  Publisher. 


receive  as  pay  all  living  essentials  plus  around.  Eye  for  quality  control.  Near  AD  MANAGER-SALESMAN  with  an 

a  small  cash  allowance.  Experience  New  York  City.  Cold  type,  Compu-  excellent  record  as  salesman  and  de- 

eisential.  Write:  The  Minister,  Com-  graphic  eiiuipment.  State  salary  re-  partment  head.  Good  in  layout,  copy, 

pany  of  the  Cross,  11224  142  St.,  Ed-  quirements.  Box  4182,  Ekiitor  &  Pub-  servicing  and  promotions.  College 

monton,  Alberta,  Canada.  lisher.  graduate.  Box  4185,  Eklitor  &  Publisher. 


New  York  City.  Cold  type.  Compu-  excellent  record  as  salesman  and  de¬ 
graphic  eiiuipment.  State  salary  re-  partment  head.  Good  in  layout,  copy. 


from  small  daily.  Excellent  references. 
Minimum  $8500.  Box  4196.  Editor  & 
Publisher. 


WE  LOST  ANOTHER  AOVERTISER! 


Hare's  o  f«H«r  w«  raeafvarf: 

can't  begin  to  daicriba  hew 
happy  I  am  with  the  results  of  my 
Positions  Wanted  ad.  I  received 
over  20  responses  end  S  papers 
wanted  to  hire  mo.  I  finally  settled 
on  (name  of  paper).  It's  quite  a 
great  |obI  You're  right — EtP  eds 
do  world" 

M.R.,  Massachusetts 

The  ad  referred  te  roe  4  times,  was 
■  lines  long,  and,  under  the  new 
rote  schedule  come  to  o  total  cost 
of  $42.00  (Including  the  box  service 
fee). 


Ell  P  is  the  fastest,  surest  and  most 
economical  moons  to  prosoet  your¬ 
self  te  the  eewspoper  eemmualtyl 


servicing  and  promotions.  College 
graduate.  Box  4185,  Eklitor  &  Publisher. 


EDITOR  SC  PUBLISHER  for  November  16,  1974 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS 


ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 


EDITORIAL 


FREELAmE 


SPORTS  EDITOR/ WRITER  teeks  po«i-  SMALL  DAILY:  Solidly  experienced  POLITICAL  REPORTER,  26,  fresh  off  WRITER/ PHOTOGRAPHER  to  Israel 
ViS!!.  In  Pennsylvania.  Experienced.  Box  Editor-Reporter  with  wire,  layout  state-wide  U.S.  Senate  race,  seeks  January.  Fit  your  needs,  budget.  In- 
4092,  Editor  ft  Publisher.  knowMg'e  seeks  desk  slot  with  jioten*  challenge  in  West  or  East.  Bo.\  4171,  formation/ samples:  H.  GotlifTe,  17486 

■^■.1  .1  — ^ - writer  with  new,  supervisory  Editor  ft  Publisher.  Manderson  M.,  Detroit,  Mich.  48203. 


4092,  Editor  ft  Publisher.  |  knowMge  seeks  desk  slot  with  iioten* 

- - tial.  Good  writer  with  new,  supervisory 

FEATURE  WRITJdk :  Young,  imagine*  background.  Degree,  48,  references, 
tive  reporter  swamped  by  court  and  Box  4010,  Editor  ft  Publisher, 
police  news  seeks  job  with  unusual  hu-  - 


EDITORSHIP.  CORRESPONDENT  OR 
BUREIAU  CHlEirs  POSITION  sought 


LIBRARIANS 


man  interest  angle.  BA  Journalism,  1  TOP  AWARD-WINNING  REPORTER  by  exceptionally  experienced  candidate 

year  Mat  exMrienM.  Prefer  Zones  1,  seeks  general  assignment  or  specialized  recently  returned  from  long  period  POSITION  SOUGHT  in  newspaper  li- 

2.  4,  9.  Box  4080,  Editor  ft  Publisher.  spot  on  aggressive  big  city  daily.  10  overseas.  Former  writer/ reporter  for  brary  in  Zone  1  or  2.  BA  Radio  Siieech, 


CLE^R,  CONCISE  writing;  quality  re-  writer.  Strong  on  features,  investigS' 
porting;  will  handle  any  reporting  as-  tive.  Box  4119,  Kitor  ft  Publisher, 
signment.  2  years  experience  on  me-  - 


years  experience.  Presently  medical  TIME,  LIFE,  SPORTS  ILLUSTRAT-  MA  Religion,  Master  of  Library  Sci- 

writer.  Stronir  an  feature,  inve.ticra-  I  t©,  UPI,  CBS.  Now  head  major  inter-  ence  Degree.  Write  or  call  George 

national  PR  firm.  Various  b<x>k  credits,  Kertmenian,  108  E.  Coulter  Ave.,  Col- 

writing  awards.  Formerly  county  re-  lingswood,  N.J.  08108.  (609)  838-1609. 


dium-size  daijy.  For  resume  and  clips  AMERICAN  EDITOR/ REPORTER  for  porter  for  large  U.S.  daily  and  editor  _ _ ^  _ _ _ 

write  Box  4079,  Editor  and  Publisher,  English  language  overseas  daily  will  of  weekly,  l^orough  managerial  ability  pn/>T/l#'R.dPnV 

Aw.Dn  \»7¥ikixiivT/-  I  r  *’*  returning  to  States  in  April.  7  years  and  photographic  knowledge.  Top  refer-  r t  xnriyMT n I 

AWAKU-WINNINO  sports  editor  also  experience  as  city  editor,  makeup  edi-  ences  and  connections.  Writings  collects 

strong  on  features  desires  post.  Experi-  tor.  wire,  layout,  features,  investiga-  ed  by  leading  university.  43  years  old,  FEATURE-MINDED  PHOTOJOUR- 

enw  includes  6  years  w.th  dailies  Ex-  tive  reporting,  interviews,  good  with  presently  domicil^  in  Northeast.  Box  NALIST,  28,  seeks  daily  needing  good 

client  referenre  from  manning  ^itor.  camera.  Will  consider  any  Zone.  Box  4192.  EHitor  ft  Publisher.  graphics  talent.  Exiierienced,  self- 


Nothing  too  difficult.  Box  4137,  Editor  4104  Editor  ft  Publisher, 
ft  Publ.sher.  - 


VERSATILE  editor/ reporter/ photogra- 


COLUMNIST  (May  Grad-BA  English)  and  a  desire  to  move  West  wants 
with  New  York  Times  Internship  Ex-  position  on  daily  in  Zone  8  or  9.  Ex- 


-  starter.  Call  Hayward,  (212)  362-6505 

22-YEAR-OLD  with  Journalism  degree  evenings. 


27-YEAR-OLD  photographer  with  MS 


^  j  *•!  **  j  •  ^®**2ft*?**®*'**/'*^?ir^  ij  pcrience  seeks  reporters  position,  no  [terienced  in  general  reporting  and  desires  position  with  newspaper  in 

small  daily  and  ts  a  travel  restrictions.  Hard  working  and  editorial  writing,  and  willing  to  do  the  Colorado  mountains.  Can  also 

like  new  challenge  preferably  in  Zone  succeas  oriented,  I  can  supply  top  ref-  either  or  both.  Box  4177,  Editor  ft  write.  3  years  experience.  Salary  ne- 

9  or  8.  Experienced  with  page  layouts,  erences  plus  writing  samples.  Call  Publisher.  gotiable.  ^x  4157,  ^itor  ft  Publisher, 

headline  writing  and  w.th  managing  Lawrence  Wright,  (315)  343-2424. 


photo  department.  Box  4158,  Editor  ft 
Publisher. 

REPORTER. 

EPERIENCED  PROFESSION  A  L. 
BOX  4089,  EDITOR  ft  PUBUSH^ 


COPY  DESK,  rim,  slot,  wire  news 
editor.  Top  skills,  heavy  exiierience 
patters  all  sizes.  Age  46,  married,  re¬ 
locate  anywhere  for  right  paper.  Loca¬ 
tion,  quality  of  paper  more  important 
than  salary.  Have  also  been  a  manag¬ 
ing  editor,  write  prize-winning  editori¬ 
als.  Editor,  2720  N.  Swan  Rd.,  Apt. 
IS-C,  Tucson,  Ariz,  85712  or  call  (602) 
381-5653. 


OUTDOOR  WRITER 


PHOTOJOURNALIST— May  1975  grad 


METRO-ORIENTED  PAPER  sought  by  q.  ed'tor  on  33  000  PM  dailv  wants  arrange  to  start  immediately.  Ma- 

sports  writer.  28  with  5  year,  experi-  jor  award-winner.  3  years  experience 

ence  including  Olympics,  pro  baseball  ?  lu"  position  writing  aooul  wnat  ... 


A  D _  he  knows  and  loves  Mat — the  outdoors.  - -.  -  . - -  v.  ■  _ 

Ti^^  P  KP  ^  ®  Former  outdoor  columnist  for  small  national  news  magaxine. 

4159,  Editor  ft  Publisher. _ Midwestern  daily.  Experienced  photog-  cha  lenging  career  with  large 

.  rapher.  Talented,  experienced,  excelient  ^namic  •Ja^y*  any  Zone.  Want  to 

educational  background.  Will  relocate.  Vi 

NATION’S  TOP  Box  4181,  Editor  ft  I^ublisher.  Box  415a.  Editor  ft  Publisher. _ 

EDUCATION  EDITOR  experienced  radio  newsman  seeks  BILINGUAL  PH9TOG^PHER  18 

pos  tion  on  your  newstaff.  BSJ.  Steve  y'ar*  ex^rience  in  Santo  .Domingo, 

Up-to-date,  intide,  prize- winnnq.  Daggers.  6171  N.  Sheridan  Rd.,  Apt.  S®,'*' 


th  AM  daily,  picture  desk,  wire 


NATION’S  TOP 
EDUCATION  EDITOR 


ing  editor,  write  prize*winning  editori-  Up-to-dete,  iniide,  prize- winn  ng,  Daggers.  6171  N,  Sheridi 

als.  Editor  2720  N  Swan  Rd.  Apt  20-yeer  magezine/tebloid  pro.  with  309,  Chicago,  III.  60660.  (312)  761-2456. 

18-C.  Tucson,  Ariz.  85712  or  call  (602)  -*"**  all-around  editing/ - 

381-5653.  writing/detign  skills.  COLLEGE  EDITOR,  19.  seeks  summer 

-  Box  4m,  Editor  ft  Publiskor  employment  as  general 

TRAVEL  WRITER/ PHOTO— BSJ,  5  reporter  with  daily  or 

years  experience:  3  published  books  on  '  Writing  ability  with  inte 

Indonesia,  Australia.  Southeast  Asia;  deio/votpo  n  m  i  r-  _  •  investigative  work.  Refc 

ad/PR  in  New  England.  Career  spot  REPORTER  27,  BJ,  MS  in  Communi-  4183.  Ed.tor  ft  Publisher, 

on  magazine,  paper,  agency,  in-ho^  2  yeaM  experience  in^n- - ^ - 


Petersburg  (F'lorida)  Times  cutback, 
wishes  job.  Also  extensive  experience 
in  lab  work  and  photoengraving.  Ra- 


uvri->i.£AiE,  c.uisun,  i»,  seeas  summer  _ _ c-ii/  i  „i,„  n-  TjWo- 

employment  as  general  assignment  |  jjgQj  (gjgj  683.9990. 


reporter  with  daily  or  wire  service. 


Writing  ability  with  interest  in  doing  PHOTOGRAPHER  available  immedi- 
investigative  work.  References.  Box  atoly,  10  years  experience,  desires  po- 
4183,  Ed.tor  ft  Publisher.  sition  on  photo-oriented  daily.  Strong 

"  TTZ  ~  i  TT  on  features,  sports,  spot  news.  Any 


publication.  Zone  I.’  Married’.  28.  Box  »«!Knment-F^eral  court  reporting  REPORTING  spot  with  daily  or  weekly  Area.  Jo.  L.  KMner.  642  S.w!  36th 

4161,  Editor  ft  Publisher.  on  medi^  s.zed  d^ly  seeM  re^rting  Zone  5,  6.  7  or  8  sought  by  magna  ^^03,  Wyoming.  Mich.  49509. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  | 


Recognition  of  Cuba 


The  Organization  of  American  States 
was  debating  in  Quito,  Ecuador,  whether 
to  lift  the  10-year-old  collective  economic 
and  diplomatic  boycott  against  Cuba. 
Seven  OAS  members  already  have  eco¬ 
nomic  and  diplomatic  relations  with 
Cuba,  and  apparently  a  majority  of  mem¬ 
bers  favor  lifting  the  sanctions  but  a  two- 
thirds  majority  was  lacking  to  change  the 
OAS  position. 

An  independent  commission  on  U.S.- 
Latin  American  relations  has  called  for  an 
end  to  the  trade  embargo  against  Cuba. 

It  was  one  of  33  recommendations  for 
altering  U.S.  policy  toward  Latin  America 
in  a  54-page  report  including  proposals  to 
end,, all  “covert  U.S.  intciwention  in  the 
internal  affairs  of  Latin  American  coun¬ 
tries,”  a  prompt  conclusion  of  a  new  canal 
treaty  with  Panama,  end  discriminatory 
legislation  that  relates  to  disputes  be¬ 
tween  U.S.  private  interests  and  Latin 
American  governments,  target  bilateral 
assistance  to  the  poorer  countries,  etc. 

Conduct  rode 

Little  publicized  is  the  commission’s  re¬ 
port  in  “Chapter  D”  titled  “Respect  for 
Human  Rights  ”  It  says  that  “respect  for 
human  rights  has  been  and  should  con¬ 
tinue  to  be  a  prime  concern  of  the  U.S. 
All  nations  in  the  hemisphere  not  only 
share  common  ideals  of  freedom,  but  also 
subscribe  to  the  Universal  Declaration  of 
Human  Rights.  This  internationally  ac¬ 
cepted  code  of  conduct  specifically  con¬ 
demns  genocide,  other  atrocities,  and  in¬ 
fringements  of  the  basic  rights  of  citizens. 

.  .  .  While  recognizing  and  respecting 
diversity  and  national  autonomy  in  the 
hemisphere,  this  commission  holds  that 
it  is  clearlv  in  the  interests  of  the  U.S., 
acting  within  internationallv  prescribed 
legal  bounds,  to  make  clear  its  opposition 
to  such  acts  of  injustice  .  . 

This  isn’t  a  statement  of  policy  from 
the  U  S.  government,  unfortunately.  But 
it  reflects  the  attitude  of  many  journalists 
in  this  hemisohere  with  respect  to  Cuba. 

Ever  since  Fidel  Castro  openly  revealed 
he  is  a  Marxist,  killed  off  the  independent 
press  of  Cuba,  and  started  jailing  news¬ 
papermen  and  other  political  prisoners, 
the  Inter  American  Press  Association  has 
been  calling  attention  to  it. 

In  the  last  year,  representatives  of 
lAPA  have  appeared  before  the  UN  Con¬ 
ference  of  Non-Governmental  Organiza¬ 
tions  commemorating  the  25th  anniver¬ 
sary  of  the  Universal  Declaration  of 
Human  Rights  as  well  as  the  Subcommit¬ 
tee  for  the  UN  for  the  Prevention  of 
Discrimination  and  Protection  of  Minori¬ 
ties  detailing  the  imprisonment  of  political 
prisoners  in  Cuba,  including  40  journal¬ 
ists,  and  the  inhuman  treatment  to  which 
they  have  been  subjected  for  more  than 
10  years. 

At  its  last  general  assembly  in  Caracas 
in  mid-October,  lAPA  again  protested  this 
situation  and  called  on  OAS  “to  denounce 
the  lack  of  a  free  press  and  the  violations 


of  human  rights  suffered  by  journalists 
and  other  persons  who  have  been  impris¬ 
oned  for  political  reasons.”  It  required 
that  “no  step  be  taken  to  lift  the  sanctions 
imposed  on  the  Castro  regime  until  such 
time  as  that  regime  has  given  proof  that 
it  is  ready  to  restore  effectively  freedom 
of  the  press  and  other  human  rights,  and 
all  political  prisoners  including  journalists 
have  been  set  free.” 

Proof  available 

lAPA  has  documentation  to  prove  its 
charges,  but  in  case  further  proof  is  need¬ 
ed  a  letter-to-the-editor  appearing  in  the 
New  York  Times  Nov.  10  provides  it. 

In  the  letter,  Rogelio  R.  Matos  now 
living  in  Elizabeth,  N.J.,  states  that  his 
father,  Huber  Matos,  once  “military  chief 
for  Fidel  Castro’s  revolution  in  Camaguey 
Province”  was  imprisoned  15  years  ago. 
A  former  schoolteacher,  he  joined  the 
revolt  against  Batista  and  became  one  of 
Castro’s  highest  ranking  officers.  “On 
Oct.  19,  1959,  he  sent  a  letter  with  his 
resignation,  warning  against  a  Communist 
take-over  of  the  revolution.  Castro  an¬ 
swered  by  accusing  him  of  treason  and 
arrested  him  on  Oct.  21.”  The  author  out¬ 
lined  “countless  humiliations  and  mis¬ 
treatment”  to  which  his  father  has  been 
subjected.  For  four  years  no  relative  has 
been  subjected.  For  four  years  no  relative 
has  been  allowed  to  visit  him. 

“Perhaps  it  can  be  argued  that  the 
plight  of  the  Cuban  political  prisoners  is 
an  internal  affair  of  Cuba.  But  if  we  can 
take  action  against  the  Chilean  govern¬ 
ment  for  its  treatment  of  prisoners,  and 
if  we  can  demand  that  more  Russian  Jews 
be  allowed  to  emigrate  as  a  condition  for 
an  economic  deal,  then  why  is  so  little 
heard  about  the  Cuban  Prisoners? 

“If  the  economic  embargo  against  Cuba 
is  lifted,  as  it  seems  it  will  be,  without 
obtaining  in  return  the  freedom  of  those 
prisoners,  then  they  will  be  left  at  the 
mercy  of  the  dictator,  even  more  helpless 
and  forgotten  than  they  are  now,”  he  con¬ 
cluded. 

Mr.  Matos  says  it  as  effectively  as  lAPA 
has  been  trying  to  say  it  for  years. 


Priscilla  Felton  has  been  named  sales  manager 
of  the  Special  Features  Syndicate  Division  of 
the  New  York  Times  Company.  For  the  past  sii 
years  she  has  been  sales  manager  of  Canada 
Wide  Feature  Service,  Montreal. 


Taking  exceptions  to  President  Ford’s 
suggestion  that  consumers  curb  their  buy¬ 
ing  habits  to  help  stop  inflation,  two  ad¬ 
vertisers — an  automotive  manufacturer 
and  a  department  store  retailer — have 
taken  out  ads  in  newspapers  to  battle 
against  the  idea. 

Both  General  Motors  Corporation  and 
Neiman-Marcus  department  stores  are  run¬ 
ning  ads  that  not  only  urge  consumers  to 
buy  now,  but  argue  against  President 
Ford’s  idea  for  stopping  inflation. 

GM  used  ads  in  150  major  metropolitan 
newspapers,  29  other  cities  where  GM 
plants  are  located  and  50  black  oriented  or 
national  newspapers  to  urge  prospective 
car  buyers  to  act  now.  Prepared  by  N.W. 
Ayer  &  Sons,  the  ads  feature  GM  board 
chairman  Richard  C.  Gerstenberg. 

Stanley  Marcus,  chairman  of  the  de¬ 
partment  stores,  took  ads  out  in  the  St. 
Louis  newspapers  to  argue  against  the 
“stop-buying”  strategy.  Printed  as  a  series 
of  ads  combed  from  letters  to  customers, 
the  ad  is  part  of  a  series  run  by  the  de¬ 
partment  store. 


SELLS 

NEWSPAPERS 


Brokers  of  Radio,  TV,  Newspaper  and  CATV  Properties 

WASHINGTON,  D.C.:  1730  K  Street,  N.W.  20006  (202)  393  3456 
CHICAGO:  1429  Tribune  Tower,  60611  (312)337  2754 
DALLAS:  1511  Bryan  Street,  75201  (214)748  0345 
SAN  FRANCISCO:  1 1 1  Sutter  Street,  94104  (415)  392  5671 


Buy  now  ads  placed 
by  GM,  Neiman-Marcus 
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Dailies  Go  Flint  Ink 
Tank  Truck  Delivery. 

Major  daily  newspapers  that  have 
converted  to  offset  are  on  Flint’s 
Arrowlith  Black  tank  truck  delivery. 

St.  Louis  Post-Dispatch,  St.  Petersburg 
Times,  San  Diego  Union-Tribune,  South  Bay 
Breeze,  Arizona  Daily  Star,  Tucson  Daily 
Citizen,  Palm  Beach  Post-Times,  Portland 
Oregonian,  Las  Vegas  Review-Journal . . .  are 
just  a  few  of  the  large  progressive  newspa¬ 
pers  taking  advantage  of  Flint’s  technology. 

More  and  more  publishers  like  the  savings 
and  convenience  offered  by  the  largest  tank 
truck  delivery  fleet  in  the  industry.  Also,  the 
originators  of  the  alkaline  etch  Miracle 
“V-2020”  Concentrate.  Call  your  Flint  Ink 
man  today  for  details. 


NATIONAL  HEADQUARTERS:  25111  GLENDALE  AVENUE,  DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON  •  INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  PORTLAND  •  PROVIDENCE  •  SAN  FRANCISCO 


STUDY  IN  EXCELLENCE:  Albuquerque  Tribune  first  place  winners,  from  left,  standing, 
Richard  Roble,  Ralph  Looney,  Norm  Bergsma;  seated,  Carlos  Salazar  and  Lynn  Villella. 


Nine  times  in  14  years 


up  in  13  news  writing  and  photography  categories. 

First  place  recogntion  this  year  went  to  Accent 
Editor  Lynn  Villella  for  women's  news;  Sports 
Editor  Carlos  Salazar  for  sports  writing  and  sports 
column;  Editor  Ralph  Looney  for  editorial  writing; 
Staff  Writer  James  Quinlan  for  feature  writing;  and 
Photographers  Norm  Bergsma  and  Richard  Roble 
for  spot  news  and  sports  photos. 

Since  1959,  The  Tribune  has  captured  59  firsts, 
42  seconds,  15  thirds,  and  20  honorable  mentions 
in  the  Shaffer  competition;  accomplishment  no 
other  daily  newspaper  in  the  state  can  match.  The 
evidence  of  excellence  is  in  for  another  year. 


The  annual  E.H.  Shaffer  Awards  of  the  New  Mexico 
Press  Association  have  long  been  a  special  pre¬ 
serve  of  The  Albuquerque  Tribune.  Particularly  the 
community  service  award. 

Last  month,  for  the  ninth  time  in  14  years,  the 
afternoon  Scripps-Howard  newspaper  won  that 
coveted  honor  for  its  coverage  of  the  change  in 
Albuquerque's  government  from  a  city  commis¬ 
sion-manager  form  to  the  council-mayor 
system. 

Individual  Tribune  staffers  always  score  heavily 
in  the  Shaffer  Awards,  too;  witness  the  six  firsts, 
three  seconds,  and  five  honorable  mentions  picker' 
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